
FCityN/A 

NDD 

4T 

06/04 


48014 



the Pro difference 

Application Training Workshops - Take advantage 
of our expert application training facilities. 

Exclusive ProCard Discounts - Receive ProCard 
discounts on Apple and third-party products. 

SupportBar Specialist - No talking over the phone, 
get access to our face-to-face SupportBar facilities. 

SupportBar Refreshments - Sit back and enjoy 
a cool drink at the Academy SupportBar - on us! 

Rapid Member Repairs - Get ProCard priority with 
24 hour diagnosis on ProCard member Apple repairs. 

Monthly Member Prize Draw - Monthly ProCard 
members prize draw - win an iPod Shuffle! 



□□□□ ED1D 


HR BENJAMIN 


academy 

Pro 

EOOD 00D1 

ORGAN 


To apply, or for further information, visit: 
www.applecentretaylorsquare.com.au 
Sales 02 9332 8600 Service 02 9332 8500 







% AppleCentre 
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your store 


for Apple 



Extras 
Settings 
Shuffle Songsj 
Backlight 






iPod from 





At your AppleCentre, knowledgable 
sales staff will always be on-hand to 
talk you through your options, offer 
technical advice and answer your Mac 
related questions 



At your AppleCentre we cater equally 
to the needs of all Apple customers — 
from the first-time buyer to the 
professional user 


AppleCentre We've got it all! 




ACT AppleCentre Canberra City, Cnr Barry Drive & North Road, 02 6257 0808 AppleCentre Fyshwick, 178 Gladstone Street, 02 6280 0808 NSW AppleCentre Balmain, 252 Darling Street, 02 9555 5200 
AppleCentre Baulkham Hills, Shop 5, 350 Windsor Road, 02 9688 6066 AppleCentre Broadway, Cnr Glebe Point Rd & Broadway, Glebe, 02 8586 1111 AppleCentre Burwood, 41 Burwood Road, 02 8741 0700 
AppleCentre Central Coast, 1/188 The Entrance Road, Erina, 02 4367 0838 AppleCentre Chatswood, 393 Victoria Avenue, 02 8440 6888 AppleCentre Coffs Harbour, 160a Pacific Highway, 02 6651 5655 
AppleCentre Dee Why, 856a Pittwater Road, 02 9971 5000 AppleCentre Hurstville , Shop 4,124 Forest Road , 02 9570 5411 AppleCentre Lismore , 57-59 Molesworth Street, 02 6622 8282 
AppleCentre Newcastle , 38 Beaumont Street, 02 4965 3500 AppleCentre North Sydney , 222 Pacific Highway, 02 9951 7979 
AppleCentre North Sydney Arthur St , Ground Floor, 146 Arthur Street, 02 9955 4422 AppleCentre Penrith , Unit 2, Cnr Batt & Regentville Sts, 02 4722 8311 
AppleCentre Pymble , 10/859 Pacific Highway, 02 9144 4866 AppleCentre Sydney CDB , 66 Clarence Street, Sydney, 02 9367 8585 AppleCentre Tamworth , Shop 2 Kable Korner, 1 Darling St, 02 6764 7777 
AppleCentre Taylor Square, 11-21 Flinders St, Taylor Square, 02 9332 8500 AppleCentre Taree , Shop 1-3,11 Manning Street, 02 6551 8877 AppleCentre Wagga Wagga , 46 Fitzmaurice Street, 02 6971 7141 
AppleCentre Warringah Mall, Shop 130, Warringah Mall, Old Pittwater Rd, 02 9938 9111 AppleCentre Wollongong , Cnr Crown and Kembla Streets, 02 4228 4999 
' AppleCentre Albany, Shop 6,69 Lockyer Avenue, 08 9842 9660 AppleCentre Nedlands , 104 Stirling Highway, 08 9389 0400 AppleCentre Joondalup , 10/7 Delage Street, 08 9301 5333 
AppleCentre Mount Hawthorn , Shop 5,148 Scarborough Beach Rd , 08 9444 9988 AppleCentre Perth , Shop 45, Carillon City Arcade 207 Murray Street, 08 9324 3455 


www.applecentrestore.com.au 
















































AppleCentre your^j store for Apple 



actual size 


Mac mini from 799 





At your AppleCentre we offer genuine 
Apple Gold Service to all our 
customers - so repairs and upgrades 
are always performed by skilled 
technicians 





At your AppleCentre we know Macs. 
We don't just sell Apple products, we 
use them daily for both work and play 


% AppleCentre We've got it all! 


QLD AppleCentre Brisbane Cbd, 260 Adelaide Street, 07 3220 0400 AppleCentre Cairns, 7 Anderson Street, 07 4051 9966 AppleCentre Mackay , Shop 2, 29 Gregory Street, 07 4953 0711 
AppleCentre New Farm, 34 James Street, 07 3852 1666 AppleCentre Rockhampton , 90 Musgrave Street, 07 4927 084: AppleCentre Sunshine Coast, 2/93 Aerodrome Road, 07 5451 0544 
AppleCentre Surfers Paradise, Shop 7, Cnr Ashmore & Upton St, 07 5504 1000 AppleCentre Townsville, Student Union Mall, James Cook Uni, Douglas, 07 4725 8959 
SA AppleCentre Adelaide, 162 Gouger Street, 08 8212 6445 AppleCentre CBD Adelaide, 7 Stephen's Place, 08 8410 8585 AppleCentre Glenunga , Shop 1,315 Glen Osmond Road, 08 8338 7444 
AppleCentre Norwood , Shop 5,177-193 The Parade, 08 8333 0922 TAS AppleCentre Hobart ,99 Liverpool Street, 03 6238 1000 AppleCentre Launceston , 99George Street, 03 63346116 
VIC AppleCentre Berwick, 22 Gloucester Avenue, 03 8768 4600 AppleCentre Bourke Street - opening soon. AppleCentre Chadstone , Chadstone Shopping Centre. Lower Level., 03 9568 8655 
AppleCentre Chapel Street , 409 Chapel Street, 03 9827 5011 AppleCentre Elizabeth Street, 399 Elizabeth Street, Melbourne, 03 9329 3911 AppleCentre Elsternwick, 327 Glenhuntly Road, 03 9530 0110 
AppleCentre Flinders Street, 172-192 Flinders Street, Melbourne, 03 9662 9666 AppleCentre Geelong , 255 Moorabool Street, 03 5223 1550 AppleCentre Ivanhoe , 71 Upper Heidelberg Road, 03 9497 4011 
AppleCentre Malvern , 1465 Malvern Road, 03 9824 8544 AppleCentre Moonee Ponds , 1 Puckle Street, 03 9372 8899 AppleCentre Richmond , 42 Bridge Road, 03 9429 5002 
AppleCentre South Melbourne, 64 Clarendon Street, 03 9684 3600 AppleCentre Whitehorse , 546 Whitehorse Road, Mont Albert, 03 9898 9344 
NT AppleCentre Ishop NT, 22 Mander Road , 08 8939 0585 


www.applecentrestore.com.au 




















EPSON large format printers 
.. .bring your images to life! 



All prices Include GST. E&OE. ’Visit www.epson.com.au for information about lightfastness. -Based on 3 year rental T.A.P. 
Rental prices include delivery & installation. Colour RIP can be included for an additional rental fee. 


For amazing life-like digital 
proofs and large photo 
quality prints, you need 
surf no further than 


EPSON’S world beating 
large format printers and 
UltraChrome™ inks! 


If you need a large format 
solution that produces vivid, 
inexpensive prints that last 
for up to 70 years’, call your 
EPSON expert today. 


EPSON’ 


Why Choose EPSON? 

• Full control of print quality 

• Save a wave of time & money 

• Long life UltraChrome™ inks 

• A large range of print media 

• Huge photo quality prints and proofs 

• Earn extra profits to grow your business 


NEW Epson A2 Stylus Pro 4000 

UltraChrome™ 17" (430mm) wide printer. $3,495 or Rent for $3^Avk* 

Indudes $300 worth of FREE MEDIA * 

Epson A2+ Stylus Pro 7600 

UltraChrome™ 24" (609mm) wide printer. $5,890 or Rent for $153Avk* 

Includes $400 worth of FREE MEDIA 1 

Epson BO+ Stylus Pro 9600 

UltraChrome™ 44" (1117mm) wide printer. $11,950 or Rent for $95/wk* 

Includes $500 worth of FREE MEDIA 1 
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NSW 


QLD 


VIC &TAS & SA 


DWMW0405LHP1 

LGMA 

Ph: (02) 9951-7969 



| Graphics P l us | 

Ph: (07) 3367 1944 



uesignwyse 


Professional Computer Solutions 


Ph: (03) 9706 8858 






























The wise old owl sat 
on the oak... 



The more he heard the less he spoke... The 
more he heard... Designwyse is like that 

At Designwyse, we listen carefully to your computer based needs, 
then prepare an informative, competitive quotation that best 
meets those needs at the lowest prices possible. 

We deliver your solution in a friendly, professional 
manner, and provide outstanding 
after sales service and support 
for as long as you require it. 

• Apple Computers 

• Large Format Printers 

• Full Service and Support 

• Colour Management Services 

• Software, Fonts and Licensing 

• Networks, Servers and Storage 

• Printers, Scanners and Supplies 

• Custom Productivity Solutions 


less he spoke the 
wise old bird. 



Just a brief, laudatory> note to 
thank your stafffor providing 
an almost unique level of 
service recently... brilliant. 

It is an absolute pleasure to 
receive such cheerful, positive, 
interested and helpful 
attitudes from those 
associated with supporting 
such a great (Apple) product. 

-GJ 

Mawson 

Canberra 


MELBOURNE 
LOCAL CALL 


Visit us now at www.designwyse.com.au 

5x 9706 8858 NOCHARGE 1800 334 684 

4/200 Princes Highway Dandenong VIC 5175 Email: SHles@designwyse.com.au 
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Professional Computer Solutions 






















PHOTO 


IS HERE! 


The creative team at Digital Da Vinci are now 


offering their all new Photo Book in Australia 





Mi 

Size (us Letter) Pages 


Professionally bound, 
linen finish, hard cover 
book. Printed on 150gsm 
Silk gloss paper. 


Digital Da Vinci Photo Books are perfect for wedding albums, 
birthdays, holidays, portfolios, employment resume, a new family 
member or just about anything else that requires a quality professional finish. 

*Photo Book only available with iPhoto 5 






iLife ’05 

Upgrade to iPhoto 5 

Take photos? Shoot video? Make or listen to 
music? iLife '05 - a suite of tightly integrated 
applications that places no limit on your 
talent or creativity 
Order today for just $119 
PURCHASE iLife 05 FROM 
NEXT BYTE AND SAVE $20 
ON YOUR FIRST PHOTO BOOK 


Next Byte Australia’s Macintosh Specialists 


Our 130 staff are expertly trained in all areas of 
Apple hardware and software. We have Gold Level 
Service departments, offer One on One training 
and with every Mac purchase we will give you 
12 months free introductory training 


BONUS $50 VOUCHER FROM NEXT BYTE 

available with every iPod or Macintosh sale 
FOR PHOTO BOOKS OR DIGITAL CANVAS PRINTING* 


Bring your iPhotos to life with PHOTO BOOKS or a STUNNING DIGITAL 
CANVAS PRINT. Check out our online gallery 

www.digitaldavinci.com.au 




20 pages Single (20 page pdf) 


20 pages Double (40 page pdf) 


40 pages Single (40 page pdf) 


40 pages Double (80 page pdf) 


$89.00 


$99.00 


$119.00 


$129.00 


279.4 x 215.9mm 


279.4 x 215.9mm 


279.4 x 215.9mm 


279.4 x 215.9mm 


3EKMI2 


iPhoto 5 

It’s never been so easy to create your 
very own piece of memorabilia. Using 
iPhoto 5 on your Apple Macintosh, 
you can pick and choose your photos, where you want to 
place them in the book and even add text to the pages. 
Themes 

Choose from 15 exciting themes. Design your new Photo 
Book in Contemporary, Travel, Folio, Baby Girl or many 
other styles available in iPhoto 5. And the results are 
simply stunning. 


Download order form today 
www.digitaldavinci.com.au 



SA Adelaide - Head Office 08 8338 7444 Adelaide CBD 08 8410 8585 VIC Melbourne CBD 03 9329 3911 
Bourke St. CBD 03 9639 9444 Richmond 03 9429 5002 NSW Sydney CBD 02 9367 8585 
Baulkham Hills 02 9688 6066 Pymble Ph 02 9144 4866 Penrith 02 4722 8311 Balmain 02 9555 5200 
QLD Brisbane 07 3220 0400 Surfers Paradise 07 5504 1000 WA Nedlands 08 9389 0400 

Australia's Macintosh Specialists 

local call 1300 361119 nextbyte.com.au g AppleCentre 


*AII graphics are for illustration purposes only. Next Byte reserves the right to change prices & or adjust models according to availability of stock without prior notice. E&OE. 
t Conditions apply. Finance provided to approved applicants 









































Focus. 

Test drive 
special: 
suite deals 

By Jim Heid, 

Jeff Carlson, 
Christopher Breen, 
Jeffery Battersby and 
Franklin N Tessler. 

You might think that 
Apple unveiled only one 
new application — its 
new word processor, 
Pages — at January’s 
Macworld Expo. The truth 
is that Most components 
of iLife as well as 
Keynote have had such 
radical revamps, it’s as if 
there are two entirely new 
software suites on the 
block. We take an in- 
depth look at Apple’s 
latest offerings for life 
and work. 


The Hub. 

Video. 

033 

Sound design for the 
desktop filmmaker. 

Photo. 

039 

New cameras from 
Canon and Sony. Plus the 
digital versus film debate 
rages on. 

Music. 

043 

Stretching the capabilities 
of your iPod. 

Mobile. 

046 

Samsung targets boys. 


Howto. 

Secure password¬ 
less login. 

050 

SSH! Someone might be 
listening 

Streamline your 
online 

communications. 

052 

Stop e-mail annoyances 

Join wireless net¬ 
works securely. 

054 

Stranger in a strange LAN 

Help folder. 

056 

Tips and queries from our 
readers 
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Test drive. 

i Photo 5 
iMovie HD 



DayLite 1.7 

076 

Covers all the bases 


iDVD 5 


GarageBand 2 
Pages 


Epson P-200- 

Nikon Coolwalker 
MSV-01 


Buzz. 

Apple battles bloggers 

019 

Following early disclosure of 
ever-so-slightly too accurate 
information about the Mac 


Keynote 2 

Apple’s new 
software suites 

064 

Life and work in balance 

Belkin F8E829-BNDL 


Photo-storage and 
-viewing devices 

077 

New class of hardware 
makes a big splash 

iPod shuffle 

m '/ 2 


mini and the iLife and iWork 
software suites, Apple has 
taken several rumour sites 
and the writers of weblogs to 
court, seeking to discover 
their sources. The defendants 
have not buckled under the 
pressure — no doubt to 
Apple's surprise. Now the 
case gets interesting. 

Interface. 

Commentary. 

012 

Mailbox. 

015 

Off the net. 

027 

Re:Seller. 

028 

NetWorth. 

030 

Education. 

049 

ReadMe. 

062 

Soapbox. 

090 


m 

BenQ AM805 BLACK 

W '/2 

Logitech Cordless 
Comfort Duo 

Macally RF 
Combo Special 

m 

Microsoft Wireless 
Optical Desktop 
Comfort Edition 

m* 

Kensington 
PiiotMouse Wireless 

BenQ M310 

m 

Logitech V500 
Cordless Notebook 
Mouse 

Microsoft Wireless 
Notebook Optical 
Mouse 

AMW Lab: 

RF input devices 

073 

Free yourself from the 
tyranny of cables 


080 

Smallest, most affordable 
iPod is a very big deal 

Delicious Library 1.0 

m 

082 

Catalogues your media 

Sorenson Squeeze 4 
Compression Suite 

m '/2 

084 

Improves workflow and 
output quality 
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systems ...the service you want 


the software you need... 






r 







RRP $2,530 inc GST 

Special Price $1870 inc GST 

Valid Until 30 April 2005 



Adobe® CS Standard 

RRP $1,932 inc GST 

Our Price $1,461 inc GST 


Adobe® Macromedia® _ Corel® _ Quark® 

InDesign® CS Flash® MX CorelDRAW® QuarkXPress 6.5 

Photoshop® CS Director® MX Designer™ QuarkXPress Upgrades 6.5 

Illustratior® CS Freehand® MX Ventura® QuarkXPress Academic 6.5 

Creative Suite Dreamweaver® MX KPT® Collection 


...from the publishing experts 

For a complete list of our products please visit: 

www.modulosystems.com.au 

Free QuarkXPress technical support for all our Quark customers 

Free call 1800 700 330 
email sales@modulosystems.com.au 


photo by Philip Greenwood 
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From the Macintosh scene to the magazine. 



Hot Links 

www.thinksecret.com 

www.powerpage.org 

www.appleinsider.com 

Pretty good rumour sites 


Butterfly upon a wheel 


L ate last year Apple took the unusual step of starting court action 
against three popular Mac-oriented web sites (see “Hot links”) 
which had published information about an as-yet-unan- 
nounced product apparently code-named “Asteroid”. The product 
remains unannounced to this day, but so many people know so 
much about it thanks to Apple’s action that it may as well be. 

The rumour sites said “Asteroid” would be announced at the 
Macworld Expo in January. It wasn’t. Had it been left at that, 
most people would probably say the rumours weren’t accurate 
- that happens all the time and is an expected part of rumour 
reportage. Apple’s secret would be safe. Now everyone knows 
“Asteroid” is a real product. Old proverb: any attempt at cover- 
up only draws attention to the problem. 

As well as being ill-advised from a secrecy standpoint, Apple’s 
action is worrying for those of us in the media, and really it’s 
worrying for any of us who value privacy on the internet. 

What Apple seeks from these sites is the identities of the Apple 
employees who divulged information about “Asteroid” (appar¬ 
ently some form of audio interface, in case you’re interested). 
Certainly it has a right to wonder which of its employees has 
betrayed it so. Apple thrives on innovation, and innovation 
relies, to a large extent, on secrecy. 

By telling the rumour sites about “Asteroid”, someone within 
Apple allowed information about a product to enter the public 
domain, thus alerting its competitors (most likely in the audio 
interface market) to the fact that Apple was working on something 
and allowing them to respond. Plus the “ooh” factor that usually 
accompanies new Apple product announcements and which drives 
so much of the excitement around them will be replaced by a 
“yawn” when “Asteroid” finally is announced. Heck, you’ve read 
the word “Asteroid” seven times already in this very column - 
and did I mention it’s some kind of audio widget? 

While Apple is within its rights to seek out and destroy the 
employees who have violated their confidentiality agreements, 
its methods are not OK. It probably expected that a few Mac 
enthusiasts who operate web sites on meagre budgets driven 
entirely by enthusiasm would quickly cave in and reveal their 
sources. They didn’t. That takes guts. 

In response, Apple has subpoenaed the ISP of at least one of 
the sites, seeking the operator’s e-mail records. The fact that that 
subpoena has been issued by a court is exceedingly worrying. It 
is essentially saying that by publishing information that was 
voluntarily provided to it, the web site (PowerPage, in this 


instance) has sacrificed its right to the privacy of its communi¬ 
cations. Not only the particular rapscallion Apple is seeking, but 
indeed everyone who has ever communicated with these sites, is 
having their privacy violated wholesale. 

The basis on which the judge allowed this to proceed was a 
Californian law that says companies have the right to protect 
their “trade secrets”. That’s fair enough, but I doubt that the law 
says that right overrides the right of individuals and companies 
to privacy and confidential communication. 

The very fact that such a law exists is worrying. In this case 
it’s an audio gadget of some kind for the Mac (I mentioned it’s 
called “Asteroid”, right?). That’s fairly benign. What if (and this 
is extremely hypothetical) Apple were using inferior power 
supplies or other components known to be faulty in order to cut 
costs? What if consumer safety were at risk? If a web site publi¬ 
cised that information based on information from an Apple 
employee, would Apple be allowed to persecute the web site to 
protect its “trade secret”? I sincerely hope not. 

If the “trade secret” law doesn’t override consumer safety, why 
does it apparently override privacy? Let me make this clear: it 
damn well shouldn’t do either. 

Apple argues that the operators of these web sites are mere 
“bloggers” and therefore not entitled to the protections that 
would be afforded to journalists under the First Amendment of 
the US Constitution (the one about freedom of speech and 
freedom of the press). It is nothing short of bizarre for a “new 
media” company like Apple to be arguing such a thing. 

These sites do quality investigative reporting. Like all inves¬ 
tigative reporters, they are sometimes wrong. Like few in the 
“mainstream” media, they almost invariably admit when they’re 
wrong. By refusing to cave in to corporate muscle and betray 
their sources, the sites have demonstrated a degree of ethics to 
which many “real” journalists can only aspire. 

Apple is not the first company to use a sledgehammer to crack 
a walnut, and it won’t be the last. It’s also not the first company 
to realise that this kind of tactic does little but generate bad press. 
Mac rumour sites do so much to generate excitement about 
upcoming products, it seems grossly self-destructive to try to 
silence them. ^ 
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IDEA OPPORTUNITY 


Get 

Consistent, Accurate 

and Predictable Colour 

in RealTime. 



Kodak Polychrome Graphics Matchprint Virtual Proofing System 
delivers SWOP® certified colour proofs on Apple Cinema Displays. 


The reliability of Matchprint proofing has moved online with the introduction of the Matchprint Virtual Proofing 
System - LCD. This system gives design studio’s agencies, trade shops and printers the means to accomplish 
more, in less time, with less cost. 


► Colour consistency. The patented colour science 
behind the Matchprint Virtual System allows, for the 
first time, accurate, consistent viewing of CMYK colour 
reproduction via Apple Cinema Displays. 

► Accessibility. The RealTimeProof web applications 
enable colour accurate collaborative or individual 
proof viewing of original files from a Matchprint Virtual 
LCD viewing station. Or you can check the status of 
projects from any web-enabled Mac or PC. 



Matchprint" 





"SWOP"; 

- CERTIFIED * 
SYSTEM Q * 


► Collaboration. You can simultaneously view, anno¬ 
tate and mark up proofs online, and automatically 
send email notifications of project progress to team 
members. 

► Efficiency. Online viewing enables faster viewing 
and quicker approvals, which deliver cost savings 
and shorter production cycles. 

► Contact Us. For more information, please call us on 
1800 339 803 or email us at anzsales@kpgraphics.com 


Kodak Polychrome 

^ GRAPHICS 


Ideas 

Crem,n9 Opportunities 


© 2005 Kodak Polychrome Graphics. All rights reserved. Matchprint is a trademark of Kodak Polychrome Graphics. 

Kodak is a trademark of Eastman Kodak Company. All trademarks and registered trademarks used herein are the property of their respective owners. 



















State of the art design, state of the art technology... Available in screen sizes from 15” to 40", NEC LCD Monitors 
boast unrivalled screen performance with leading edge technology that makes your visual experience both comfortable 
and enjoyable. As well as delivering outstanding image quality with minimised glare, reflection and distortion, NEC 
LCD monitors offer a wide array of features and options such as XtraView® wide-angle viewing, Rapid Response ’ for 
virtually uninterrupted, undistorted viewing of high-speed, full-motion video, portrait/landscape viewing, high efficient 
backlight promoting extraordinarily long life, a wide range of inputs available. No Touch Auto Adjust allowing the monitor 
to automatically sync with your graphics card, adjusting screen settings for optimal viewing. All of this and more, in a 
lightweight design and ultra thin frame, NEC LCD Monitors define the fine art of technology. 



AccuSync 

MultiSync 


Empowered by Innovation 

Call 131 632 from anywhere in Australia or log on to www.nec.com.au 


















Your magazine, your forum. 



Each issue Conexus (02 9975 
2799) gives a copy of Inspiration 
valued at $125 to the Australian 
Macworld reader who sends in 
the most interesting or 
provocative letter. 

Based on proven principles of 
visual learning, students ages 11 
to adult use Inspiration to 
strengthen critical thinking, 
comprehension and writing skills 
across the curriculum — in 
English, humanities, science, 
planning and more. Inspiration 
inspires students to tap creativity, 
build new knowledge, develop 
ideas, analyse complex topics 
and improve organisational skills 
by creating graphic organisers to 
represent concepts and 
relationships visually. 

Inspiration's integrated 
diagramming and outlining 
environments work together to 
help students with brainstorming, 
writing, organising and more. 

The results are clearer thinking, 
more creative projects, better- 
organised writing and improved 
performance. ^ 
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Hot Links 

www.broadbandchoice.com.au 

Find a Mac-friendly ADSL provider 


Inspiration lette 
of the month. 


Mailbox. 


015 


Letters should be e-mailed to matthew.powell@niche.com.au with 
a subject header of “Mailbox” or by post to Australian Macworld 
Mailbox, 3/165 Fitzroy Street, St Kilda, Victoria 3182. Letters of fewer 
than 200 words are given preference. We reserve the right to edit 
letters and probably will. To be eligible for the Inspiration prize, you 
must include your full name and address, including state or territory. 


Overpriced? Humbug! 

■ When we bought our grape 
iMac in 1999, our friends 
thought we’d paid too much. 
They’d just purchased a plain- 
label Celeron for about nine 
hundred dollars less than we 
forked out for the Mac. Now in 
2005 we’re still using the iMac. 
Two years ago a friend and I 
threw in some extra RAM and a 
40GB hard drive. The iMac is 
running OS 10.3 without a 
hiccup. I can throw any 
peripheral at it — our new iPod, 
the Palm pilot, scanner, card 
reader — and it just works. I 
haven’t seen any six-year-old 
Celeron PCs running Windows 
XP Having the latest operating 
system can turn what would be 
an obsolete machine into a 
home office delight. Sure, it’s 
never been a serious gaming 
machine and if digital 
photography is your thing you’d 
be upgrading, but as a home 
office workhorse it’s still a 
pleasure to use. 

Gary M. Coombs 
Tea Tree Gully, SA 

Disaster feature 

■ It’s interesting reading the 
feature article on preventing 
Mac disasters in conjunction 
with Alan Rieneck’s piece about 
a notional "new Apple user” 
(AMW 02.2005). I wonder what 
such a user would make of the 
feature article. Typing sudo 
commands seems a pretty 
arcane, low-level activity, yet it’s 
suggested that unless we can 
get under the bonnet and 
perform such maintenance the 


machine will eventually let us 
down. I wonder how many users 
are comfortable or are even 
interested in doing this. In the 
computer “for the rest of us” — 
to revive an old slogan — 
shouldn’t such activity be built 
into the operating system so 
that we can focus on the things 
we really want to do? I don’t 
want to deny the enthusiasts 
their fun, but they don’t 
represent what most of us want 
to do with our Macs. 

Simon Bowler 
via internet 

We should have made it clearer 
in that article that it was 
intended more for people who 
wanted to get their hands dirty 
with the nuts and bolts of the OS 
than for general users. Mac OS 
X’s in-built self-maintenance 
routines should keep most 
users’ Macs running problem- 
free, and what problems might 
arise can generally be fixed after 
the fact with freely available 
(indeed, in many cases, free) 
utility software. — M.JC.R 

No Macs allowed 

■ Optus sent me an “invitation” 
to join their ADSL broadband 
service with an offer of a free 
modem and up to four months 
free access because I have a 
mobile phone with them. So I 
thought, looks interesting, 111 
call them. 

Whilst talking to the sales rep 
he asks whether I use a PC or a 
Mac. I say a Mac. He says "I'm 
sorry we don't support Macs". 

So I think, well maybe they just 
don't do specific phone support 


for connection issues. But no 
they don't support it because 
"the software required isn't 
available for Mac". Now I know 
this is wrong but this is a sales 
guy so I know its pointless 
discussing it with him. 

So I ask a few more questions 
and what it amounts to is that 
because I want to use a Mac I 
can't get the free modem or the 
free four months connection. In 
fact they don't want my 
business at all. I asked if they 
plan to support Macs in the 
future and he didn't know. This 
has to be one of the craziest 
things I've come across as a 
long time Mac user. There is no 
good reason that I can think of 
as to why they can't have 
people connecting with Macs. 
Maybe they should change their 
slogan to “No (if you use a 
Mac)”. 

Matt Bisson 
via internet 

That’s a sad story, Matt. The 
worst part is it doesn’t need to 
be that way. 

Optus’s web site says its 
ADSL service doesn’t work with 
the Mac, yet I hear all the time 
from people who've made it 
work. If only Optus would put a 
bit of time into training its staff, it 
might find a rich vein of 
customers waiting. Meanwhile, 
there are many ADSL providers 
out there who do want your 
business (see “Hot links") — 
M.JC.R 


Terms and Conditions. Mentor letter of the month 1. Instructions on how to enter form part of these conditions of entry. 2. To enter send tips or queries to matthew.powell@niche.com.au with 
a subject header of “Mailbox”. Entries will be judged by the editorial staff of Australian Macworld. The judges' decision in relation to any aspect of the competition is final and binding on every 
person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually judged based on its degree of interest. 4. Employees, 
their immediate families and agencies associated with this competition are not permitted to enter. 5. The Promoter accepts no responsibility for late or misdirected entries. 6. The best entry/entries 
as determined by the judges will win the prize(s). 7. The Promoter is neither responsible nor liable for any change in the value of the prize occurring between the publish date and the date the 
prize(s) is claimed. 8. The prize(s) is not transferable and will not be exchanged for cash. 9. The winner(s) will be notified by mail. 10. All entries become the property of the Promoter. 11. The 
collection, use and disclosure of personal information provided in connection with this competition is governed by the Privacy Notice 12. The Promoter is Niche Media Pty Ltd of Level 3/165 
Fitzroy Street ST KILDA VIC 3182 Ph 03 9525 5566, (ABN 13 064 613 529). 
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Buying advice 

■ I am about to buy a Mac Mini 
as a low-cost way of trying a 
Mac. I will use Word, Excel, and 
PowerPoint. I will also download 
and manipulate my digital 
photos (RAW format) and 
download and edit movies from 
my Canon DV630i. I have a 
FireWire 400 250GB external 
drive for backups. Based on my 
intended usage: 

1) Is there any material 
difference in speed or 
performance between the 
1.25GHz and the 1.42GHz? 

2) Will 512Mb of memory be 
sufficient? 

3) I have read that the 1,25GHz 
has a 5400rpm hard disk and 
that the 1,42GHz has a 
4800rpm hard disk. Is that a 
fixed rule, or is the 5400rpm 

Corrections 

■ Anniversary omissions. In 

the 20th anniversary feature 
{AMW 03.2005) we listed a few 
of the notable people who have 
been instrumental in shaping 
Australian Macworld to the 
magazine it is today. Of course, 
as always happens with these 
things, people got left out who 
should have been mentioned. 
Our apologies for that. 

For one thing, we failed to 
mention an editor, Alan Jones, 
who served for two years 
during Osmund Iversen’s 
tenure (Osmund was “Editor-in- 
Chief” at the time). Alan’s 
contribution to AMW cannot be 

— and should not have been 

— discounted. 

We also omitted a publisher, 
David McDonough, who had 
been in charge of Australian 
MacUser at the time of the 
merger between the titles and 
continued to guide AMW for 


drive a random bonus? 

4) Does the different hard drive 
speed make any material 
difference? 

5) Can the OS be updated to 
Tiger? Would I even want to 
update it? 

6) Will the 1,25Ghz Mac Mini 
suit my purposes, or should I try 
the 1,42Ghz, or try an iMac? 

Steven Carlsen 
via internet 

1) In terms of processor speed, 
our testing indicates no, not really. 

2) Should be. Depends on how 
fancy you want to get with your 
movies — If you’re sticking to 

iMovie, you’ll be fine with 
512MB; if you’re going to get 
into Final Cut, get more. 
Definitely upgrade from the 
supplied 256MB. 

seven years afterwards, through 
some occasionally very difficult 
times in the Mac market. 

While we’re talking about 
Australian MacUser, it’s worth 
remembering that AMW in its 
current form is a hybrid of the 
two magazines, so the past 
editors of that publication 
deserve mention: Richard 
Foxworthy, Jeremy Templer, Mike 
Hanlon and Stephen Withers all 
have a place in the history of the 
magazine you’re reading now. 

And there are others, of 
course: Joanne Davies, who 
worked long and tirelessly 
selling advertising both at IDG 
and at Niche tor Australian 
Macworld, built many of the 
relationships with advertisers 
that we benefit from today. 

On the editorial side, Darren 
Challis, John Rotenstein, Tony 
Williams, Kerrie Gale, Nina 
Turner, Rosanne Bersten, 

Michael Priest, Geoffrey 


3) Word from Apple Australia is 
that both Mac minis should 
come with 4800rpm drives, but 
we've also heard of some 
1.25GHz machines coming with 
faster drives. You can of course 
order a faster drive when you 
purchase your Mac mini. 

4) if you’re doing drive-intensive 
stuff like video editing, yes. 

5) Yes, you will be able to 
upgrade to Tiger. I can’t 
definitively say you’ll want to until 
we’ve tested the finished OS. 

6) The Mac mini is great value if 
you have a keyboard, mouse 
and monitor lying around the 
house. If you don’t then look at 
maybe an eMac. An iMac is a 
much faster machine, but may 
be more power than you need 
for your purposes. — M.JC.P 


Fletcher and Philip Luces 
should all not be forgotten (to 
say nothing of the current group 
of contributors who keep the 
magazine’s local content vibrant 
and interesting). 

No doubt I’m still leaving 
people out who should be 
mentioned. Twenty years is a long 
time and there have been many 
people whose contributions to 
Australian Macworld have been 
immeasurably valuable. Hopefully 
we’ll manage to list you all in time 
for the 25th anniversary. 

■ New life for colour laser. In 
the AMW Lab test of colour laser 
printers (Test drive, 03.2005) we 
wrote that the Hewlett-Packard 
Colour LaserJet 2550L was an 
“end-of-life" product. Although 
this information was based on 
what we’d been told by a 
company spokesperson, it turns 
out to have been incorrect. The 
Colour LaserJet 2550L is still a 
current product in HP’s lineup. 
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XtremeMac 


- MacMinute.com 

Introducing AirPlay, the first and only iPod-powered 
FM Transmitter that WORKS across the full FM 
frequency band without the need to install software. 

AirPlay allows iPod users to plug and play audio wirelessly from their iPod through 
any FM radio. The perfect companion for a road trip, especially for those 
vehicles without a cassette player or auxiliary input jack. 

Simply plug it in, tune it, and push play. 

AirPlay is smaller, simpler, and better than any 
iPod FM Transmitter ever made. 


Available from your local Apple dealer 


Reseller enquiries contact Powermove distribution T: (03) 9499 2744 

























Introducing the latest in movies, music and photos on the go, with the new Mvisto portable multimedia Centre. As Small as a 
block of chocolate one could be forgiven the excitement this little beauty creates. It fits in the palm of your hand. All you need 
are your favourite movies, songs, photOS and a TV. Simply copy your files to the Mvisto via the USB port, plug it in to yourTV and enjoy. 
Everyone including kids know how to work a remote Control. Simply use the remote control and browse your Way through your 
movies, songs or photos, and enjoy it all with complete Dolby 5.1 Surround SOUnd. Its so easy as the inbuilt interface is similar 
to what you view on a DVD with a menu for your movies, photOS and music. 


MP3 


XviDDivX 

WMAAAC 

ISOWAVAV1 

VODVOBAC3 


MvistO ! one box to play them all 


Bonus Features* 


> ISO playback 


with selectable chapters, audio stream, language & subtitles 


> VOD/DRM 

> AAC 


Video on Demand / Digital Rights Management 
adaptive audio coding [ currently dose not support AAC files created by iTunes) 


> HFS + file format 

> Ready for Internet movie rental & purchase 

> DivX Certified 

> Dolby Digital Certified 

> Bus Power 


A lot of other players do not support these important functions which enhance your viewing 





THE Mvisto is unique in design, 
small and portable and has 
support for most of the latest 
playback formats including 


Media Formats 

•Video MPEG-1 (AVI, MPG), MPEG-2 (AVI, VOB), 
MPEG-4 (AVI, DivX, DivX VOD, XviD), ISO 
•Audio WAV, MP3, MPEG-4 (AAC), WMA, AC3 

And many more 


Output Interfaces 

•Video NTSC/PAL Composite Video, S-Video; 

[ optional ) Analog YPbPr Video, SCART 
RGB, VGA, HDTV (480p, 720p, 1080i) 
•Audio Dual Stereo, Analog Audio supporting 
compressed, Dolby Digital 5.1 and DTS 
pass through) 


System Requirements 

• Windows 98SE, Win2000, WinME, WinXP 

• Mac OS 9.2 or higher 

• Your hardware device must have proper port or PCI card 

• For full specs, list of supported formats and more 
information, please call us or visit our website 

All trademarks, brand names and product names are property of the 
respective owners. E. & O.E. 



www.siliconmemory.com.au 


I Silicon Memory Technologies I Unit 9, 28 Smith St, Chatswood NSW 2067 I Ph: (02) 9417 7822 Fx: (02) 9417 7844 I ABN 17 072 340 062 I 



































News, views 
8t chatter 
from the world 
of Macs. 
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Hot Unks 

www.thinksecret.com 

www.powerpage.org 

www.appleinsider.com 

Decent rumour sites 

Apple sues to 
defend secrets 

I N two separate actions, Apple Computer is turning its consid¬ 
erable corporate and financial muscle against three Mac- 
oriented web sites that, it says, published information that 
could only have been obtained by breaking the law. 

The first action, against Think Secret, O’Grady’s PowerPage and 
Applelnsider (see “Hot links”) seeks to discover the source of 
information about an as-yet-unannounced product apparently 
code-named “Asteroid”. The product is reportedly some kind of 
interface for connecting audio devices to a Mac. The three sites 
reported on the product last year, and Apple wants to know how 
they got their information. 

In that case, Think Secret has apparently been excused because 
its reportage on “Asteroid” was second-hand and based on infor¬ 
mation published originally on the other sites. 

However, in a separate action, Apple is suing Think Secret for 
damages relating to reportage it did in the weeks before this years 
Macworld Expo in San Francisco relating to the Mac mini as well 
as the iLife and iWork software suites. 

All of the sites have argued that they should be protected by 
the First Amendment of the US constitution, which guarantees 
freedom of the press. In particular they should not be compelled 
to reveal their sources of information. 



However, Apple has argued using a specific Californian law that 
says companies are allowed to protect their intellectual property 
and “trade secrets”. Apple has issued subpoenas against the ISPs of 
the sites concerned, in an effort to obtain e-mail records that may 
lead to the identity of the Apple employees who divulged the infor¬ 
mation, presumably in violation of non-disclosure agreements. 

So far things have mostly gone Apple’s way. It’s been allowed 
to issue the subpoenas, for one thing. An attempt by Think Secret 
to have the case dismissed was defeated on the grounds that the 
information in question could only have been obtained by illegal 
means (ie the violation of agreements between Apple and its 
employees) and therefore not protected by the First Amendment. 
Think Secret (actually the deplume Organization, which operates 
the web site) argued that it did not pay Apple employees to 
divulge the information and was therefore not a party to any 
illegal activity. The judge disagreed, saying Apple had a right to 
protect its trade secrets, including 

It also argues that the information about the Mac mini and the 
software suites had already been disclosed (albeit by other rumour 
sites) and that it had little economic value in the short time 
between when Think Secret published it and when the products 
were officially announced in San Francisco. 

The fallout. Numerous high-profile lawyers and advocacy 
groups have come to the aid of the defendants in this case, 
including the Electronic Frontiers Foundation, which is defending 
the right of the web sites to be regarded as “press” and therefore 
protected by the First Amendment. Apple has argued that the 
operators of these sites are mere “bloggers” and not entitled to 
the protections afforded the traditional media. 

It seems likely, given that attitude, that Apple believed the sites’ 
operators would cave under pressure and reveal which Apple 
employees needed to be dismissed for breach of contract. The fact 
that they did not means that the case will continue, likely for the 
next few months at least. • Matthew JC. Powell 
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■ PHOTOGRAPHY 
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Hot Links 

www.shoebox.com.au 

Order prints directly from iPhoto 

Shoebox brings iPhoto to life 

O NE of the major frustrations in recent times for Australian 
users of iLife and specifically iPhoto has been Apple’s 
continued inability to sign up a provider for the “Order 
Prints” feature in iPhoto. When iPhoto was launched several years 
ago this was a revolutionary feature and put the Mac at the front 
of the pack for digital photographers - years later Australians still 
don’t have access to the feature. There are, of course, 
numerous Mac-friendly photo printing services (see 
Networth, this issue), but the ability to order prints 
directly within iPhoto is sorely lacking. 

Aussie photography supplier The Shoebox has 
taken it upon itself to change that, building a plug¬ 
in for iPhoto that allows users to select the photos 
they want printed and send them via internet without 
leaving iPhoto. Prices range from 40 cents for a 10cm 
by 15cm print in matte or gloss up to $35 for a 50cm 
by 75cm poster. 

Once sent, the digital files are processed through a 
digital photo printer,which uses a laser to inscribe the 
images onto photographic film, and they then go 
through a traditional chemical development process 
to be printed on genuine photographic paper. The 
Shoebox says this is why it is able to offer a lifetime 
guarantee on the prints. 


The Shoebox is located in Chevron Island, Qld, so the time taken 
to deliver your prints may vary. I used Express Post and had my 
prints in a couple of days. Ordinary post and overnight courier 
options are also available, and of course locals (say, on the Gold 
Coast) can just drop in. 

The quality of the prints is remarkable. Photos taken with a 
Canon EOS 300D are indistinguishable from traditional photos. I 
didn’t try the process with lower-resolution pics but the results at 
6.3 megapixels are impressive. 

There were some small problems with the plug-in as I tested it, 
both in terms of stability and some general interface quirks. Also 
photos that I sent in portrait mode were cropped to landscape 
with their tops and bottoms missing. At press time The Shoebox 
said they were replacing that version of the plug-in with a new 
one that fixed these faults as well as addressing other user feed¬ 
back. • Matthew JC. Powell 



■ APPLE NEWS 

Tiger to ship in April? 

A S this issue was going to press, worldwide Mac rumour 
/ \ sites were alive with the news that the next iteration of 
- L. Mac OS X - 10.4, codenamed Tiger - is going to hit 

stores in April. One site went so far as to predict an announce¬ 
ment on April 1, though that would seem unwise — on April 1 
last year Google announced its GMail service and no-one 
believed it. 

The basis for the rumours is, as always, unspecified “insider 
information”, plus a goof on Apple’s Mac OS X downloads page, 
which for a few days last month included categories for Spotlight 
plugins and Dashboard widgets - technologies specific to Tiger. 
The categories were not there when I checked at press time. 

However, an April release would be consistent with Apple’s earlier 
prediction of “the first half of 2005” as the release date. As the 
rumours started swirling, Apple also sent invitations to its developer 
community and some customers to attend “WWDC Preview” events 
around Australia during April. It’s possible that these events might 
coincide with the availability of Tiger. Also possible they won’t. 


One strong counter to the idea of an April release is informa¬ 
tion from some posters to Mac forums saying that the most recent 
builds of Tiger have not been stable enough to be ready for 
release. On the other hand those builds have been coming much 
more frequently lately and may are reported to include changes 
to such things as installer scripts - the type of thing that gets 
polished up last. 

If - and that’s a big if - Tiger is released in April it is expected 
to cost $229, the same price as Panther 18 months ago and 
Jaguar a year before that. No upgrade pricing is expected for 
users of the previous versions of OS X. 

Apple, naturally, did not comment on this story. • M.JC.P. 
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Hot Links 

www.apple.com.au/macosx 

Get a sneak peek at Tiger — unless it’s out already 
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■ OBITUARY 
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Hot Links 

www.jefraskin.com 
Mac Daddy 

Raskin’s moment 

W HEN I first heard the news that Jef Raskin had died at 
the age of 61 on 26 February, my mind flashed back 
to last July’s Macworld Expo in Boston, when Raskin 
joined fellow Mac innovators Bill Atkinson, Andy Hertzfeld, and 
Jerry Manock in a keynote panel discussion led by David Pogue 
of the New York Times. 

When the session started, I’d wager that most of the audience 
had never heard of Raskin, or at the very least knew about him 
only peripherally. 

78 minutes later, as the audience filed out of the hall, everyone 
was thinking and talking about Jef Raskin. That’s because Raskin, 
who was never exactly a shrinking violet, had lit up the crowd - 
and the panel. There were some hisses and boos when Raskin 
declared that the Mac had “gone from insanely great to insanely 
gross.” Me, I chuckled, because I knew Raskin was delighted that 
he had gotten a rise out of the Mac faithful. 

The point of much of Raskin’s post-Apple work was not that 
the Mac was terrible - in fact, later on in the session he pointed 
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out that the Mac is probably the best interface we’ve got today. 
Rather, it was that the current crop of operating-system inter¬ 
faces are not good enough at their jobs, and to make computers 
easier to use will require the repudiation of some principles we all 
take for granted. 

Of course, Raskin also got on the nerves of his fellow panelists 
in that session. Several panelists seemed frustrated by Raskin and 
suggested that it was not entirely right for him to take so much 
credit for the creation of the Mac. 

The way I figured it at the time was this: if you truly believed 
that you were the creator of an innovative piece of technology 
like the Mac, and you saw the credit for the invention of that 
machine going to someone you had deep disagreements with 
(Steve Jobs), you really had two choices: be modest and accept 
that only the real in-the-know people would ever give you the 
credit you deserved, or shout from the rooftops that conventional 
wisdom had it wrong and that you, not Steve Jobs, were the 
inventor of the Mac. 

On the occasion of his death, it is encouraging to see that at 
least in some quarters, Raskin is being given some of the credit 
he had been saying he deserved all along. Did Jef Raskin really 
come to Apple with the Mac full-blown in his head, a statement 
that would imply that all of the talented people on the original 
Mac team were just there to implement his unique vision? I doubt 
it. There is little doubt that he was one of the key, if not the key 
figure in the creation of the technology that became the Mac. 
• Jason Snell 




Connect to All Video Cameras, Decks and Editing Systems 


ADVC 

Advanced Digital Video Converter 


Canopus has long been regarded as a leader in video codec technology 
and today more videographers, editors and broadcast studios rely on 
Canopus ADVC products for connectivity and video conversion. 

Connecting all analogue and digital video equipment, ADVC products 
provide high-quality video conversion and compatibility with all editing 
applications. Each ADVC model features front and rear I/O sockets for 
easy, neat connections and can operate without requiring a computer, 
making ADVC the ideal connection hub for any video environment. 


Key Benefits 

> Canopus's proprietary DV codec chip provides the industry's highest 
picture quality preservation and perfect audio/video synchronisation 

> Compatible with video editing applications including Canopus EDIUS, 
Vegas®, Final Cut Pro®, Avid Xpress® DV, Adobe® Premiere® Pro, 
Pinnacle Liquid Edition™,Ulead® MediaStudio® Pro and 
Windows Movie Maker 


ADVC 55 


ADVC 110 


T 


JL 


ADVC3Q0 


TwinPact 100 


For complete information on choosing the right ADVC product, visit our website. 
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■ IPOD NEWS 

© 

Hot Links 


iPod mini 2: 

the legend continues 

I N late February Apple introduced an updated version of its 
popular iPod mini digital music player. The new version 
features a 6GB internal hard disk drive mechanism, increasing 
storage capacity by 50 percent and leapfrogging over many 
competitors’ 5GB players. It retails for $359. What’s more, Apple 
is continuing production of the original 4GB model and has priced 
it at $US199, which translates to an Australian price of $299. 

In a statement announcing the refreshed iPod mini lineup, Apple 
CEO Steve Jobs called the 4GB model’s new price tag ’’the magic 
price point.” 

”[$US 199] is just the magical place to 
be in the consumer market,” Greg 
Joswiak, Apple’s vice president of 
Hardware Product Marketing, reiterated. 

The lower price tag also puts the iPod 
mini on a more competitive level with 
other companies’ digital music players. Is 
Apple feeling the heat from competitors? 

”If you look at the market data nobody 
has really gained traction,” said Joswiak. 


”We certainly take the competition seriously, but we have the 
perfect solution. We turned up the heat significantly this year 
with the [iPod] Shuffle.” 

Other improvements to the iPod mini include greatly improved 
battery life - up to 18 hours per charge, according to Apple. ’’This 
is a huge part of what we try to do,” said Joswiak. ’’The longest 
flight in the world is from New York to Singapore - we’ve got 
you covered.” 

The iPod mini’s Click Wheel is now colour-coordinated to 
match the iPod mini. Apple has also introduced a new line of $48 
coloured armbands for iPod mini users matching the four avail¬ 
able hues (plus, for some reason, orange). Other than the Click 
Wheel, the iPod mini remains cosmetically unchanged, although 
Apple has trimmed the colour selection to four - silver, blue, 
pink and green (gone is the gold model, which might have looked 
OK with the orange armband). 

Apple has also eschewed a FireWire cable with this release, 
instead favouring only the more ubiquitous USB 2.0 interface, 
which has at last seen universal adoption on the Macintosh plat¬ 
form. Previously iPod minis shipped with both cables. Users who 
prefer to connect their iPods using 
FireWire can purchase a separate cable 
from Apple. 

In addition to the USB 2.0 sync and 
charging cable, the iPod mini includes 
earbud headphones, a belt clip case and 
a CD containing iTunes 4.7.1 for Mac 
and Windows computers. System 
requirements call for Mac OS X v 10.2.8 
or Mac OS X v 10.3.4 or later. • Peter 
Cohen and Jim Dalrymple 



Apple adds 30GB 
iPod photo, accessories 

A T the same time as the mini announcement, Apple 
/ \ refreshed its line of iPod photo digital music players with 
A*, a slim 30GB model, replacing the previously available 
40GB unit. The 30GB iPod photo debuts at $499, $150 less than 
its 40GB predecessor. What’s more, Apple has reduced the price 
of the 60GB iPod photo to $649. Apple also introduced the iPod 
Camera Connector, which enables users to dump their photos 
straight from their digital camera to their iPod. 

Apple said that the 40GB hard disk drive mechanism previ¬ 
ously used in the low-end iPod photo was dropped in favor of 
the 30GB mechanism for size: The 40GB mechanism used two 
platters to store information; the 30GB mechanism uses a single 
platter, so it’s thinner. The 30GB model measures 1.6cm thick, 
while the 60GB model remains unchanged at 1.9cm. The 30GB 
model weighs a bit less, too - 167g, versus 181.5g for the 60GB. 

Otherwise the iPod photo remains cosmetically unchanged: It 
still features a backlit 5cm LCD panel capable of displaying more 
than sixty-five thousand colours. 

Apple has also dropped the Dock and AV cable with this 
refreshed line - they’re now optional $59 and $29 accessories, 


respectively. Like the iPod mini, the iPod photo no longer includes 
a FireWire cable, either, although Apple makes them available 
for $35. 

The iPod photo comes with earbud headphones, a USB 2.0 cable, 
USB power adapter and a CD containing iTunes 4.7.1 for Mac and 
Windows computers. System requirements call for Mac OS X 
v 10.2.8 or Mac OS X v 10.3.4 or later and iPhoto 4.0.3 or later. 

iPod Camera Connector. Although no details were avail¬ 
able from Apple’s web site at press time, the company also 
announced the iPod Camera Connector - an optional accessory 
expected to hit store shelves in late March. The device connects 
the iPod photo to a digital camera and enables users to transfer 
images directly to their iPod photo, bypassing a Mac or Windows 
computer completely. 

Third parties have already developed interfaces that allow users 
to dump the contents of their digital camera’s media cards into 
the iPod for storage, but such devices generally only use the iPod 
as a storage mechanism, until the device is synchronised to a 
Mac or PC. Apple notes that the iPod Camera Connector will 
allow iPod photo users to immediately view the pictures, and then 
later sync the updated contents back to iPhoto or to a photo 
viewing application on the PC. • Peter Cohen 
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Hot Links 

www.corriente.net 

Elektron 


AirPort protector 



A IRPORT has changed the way many of us look at 
networking. One problem, however, is that wireless 
l. networks are relatively insecure. Their radio waves 
penetrate walls and spill out into the streets, and a ne’er-do-well 
with free software can sniff out your every move (even if you 
use encryption). 

If you use Wi-Fi at home, you might not care. For businesses, 
information is money. A Wi-Fi network is also a portal to less- 
protected computers that might not expect attacks from outside 
the network, or to file servers that are wide open. 

Businesses now have an affordable way to turn on the 
highest level of Wi-Fi security, with Corriente Networks’ 
$US300 Elektron server software package (see “Hot links”). 
Normally, each computer on a network shares the same encryp¬ 
tion key for connecting to the network. If that key is disclosed 
- on a sticky note, for example - or cracked, the network is 
wide open. Elektron offers individual 
Wi-Fi accounts with unique, 
long (read: hard-to-crack) 
encryption keys of the 
strongest variety now 
available, for an unlim¬ 
ited number of users. 

Elektron takes advantage 
of WPA (Wi-Fi Protected 
Access) Enterprise, a 
method of allowing a 
central repository of 
user logins across 
many Wi-Fi base 
stations, whether on a 
local network or at 
remote offices. It’s 
built on the 802. IX 
protocol - server soft¬ 
ware of this kind 
typically costs thou¬ 
sands of dollars. 
When configured 
with any of Apple’s base stations or most other Wi-Fi gateways, 
Elektron accepts connection requests, validates information, and 
assigns each person a key. Users cannot access the network until 
the Elektron server gives permission via the Wi-Fi gateway. 

With Elektron, IT administrators can delete user accounts if 
information is revealed or when employees leave, instead of 
modifying eveiy computer on the network. Preventing that hassle 
alone may be worth the money. • Glenn Fleishman 



Cobra. XM 


Go ahead, make your friends 
15-inch PowerBook jealous. 



Cobra.XM the professional supercharged case for 15-inch PowerBooks. 
The ultimate transport created for the style-conscious traveller 
who does not wish to compromise on performance. 

Tough protection, a variety of 
intelligent pockets and 
compartments for all your 
accessories, documents 
and books, elegant styling, 
a super-comfortable carrying 
handle and ergonomic 
shoulder strap design 
make this the best 
professional laptop 
case available. 


$199 


booq. 


§ 


Available from these leading AppleCentres 

AppleCentre Ivanhoe (Victoria) (03) 9497 4011 
Computers Now Sth Melbourne (Victoria) (03) 9684 3600 
AppleCentre Chatswood (New South Wales) (02) 8440 6888 
AppleCentre Taylor Square (New South Wales) (02) 9332 8600 
AppleCentre Adelaide (South Australia) (08) 8212 6445 
AppleCentre Norwood (South Australia) (08) 8333 0922 
Mac 1 Canberra (02) 6257 0808, Brisbane (07) 3852 1666, 
Newcastle (02) 4965 3500, Wollongong (02) 4228 4999 
Next Byte Ph 1300 361 119- 15 locations nation-wide 
Melbourne, Sydney, Adelaide, Brisbane, Gold Coast, Perth 


Dealer enquiries contact PowerMove distribution (03) 9499 2744 
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I TRAVEL 
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Hot Links 

www.standardtm.com.au 

www.crumpler.com.au 

Makers of laptop luggage 



Safari on safari: part 2 

E XPLAINING the usefulness of a USB thumb drive to 
someone as techno-illiterate as my grandmother is a diffi¬ 
cult task requiring a lot of patience. Where to start when 
talking to a Ticuna Indian in the middle of the Peruvian Amazon? 

The Indians were our hosts for a three-day tour up a tributary 
to the Amazon near the town of Leticia, which sits on the corner 
of Colombia, Peru and Brazil. 

The Sacambu river (“short cut” in the local language) stretches 
up into Peru about two hours away from the Brazilian border. 
Here we found the small Ticuna village also named Sacambu, 
sitting on the green banks. 

The headman Raoul and his family only need work a couple of 
hours a day to ensure there is food for the table. The river 
provides a seemingly endless supply of fish, and fruits and vegeta¬ 
bles spring up like weeds in this super-fertile ground. 

This leaves a lot of time to hang out in hammocks, which on 
humid, sunny days - the only kind of day in the Amazon - is a 
great thing to do. 

Each day ended with the curious Western ritual known as 
downloading. Fellow traveller and photographer, Erica Harrison, 
fed a series of two-gigabyte flash cards into the iBook; shots of 
dugout canoes, jungle canopies, sunning alligators and black¬ 
faced monkeys. 

While swinging in the afternoon breeze, I had to agree with 
Raoul. A laptop in this Eden of eternal bountifulness feels entirely 
abstract and pointless. 

A drawback of digital cameras is only really discovered in the 
wilderness, far from a power point. Batteries are the first issue, 
and you simply need to take enough juice to last the distance. 

The super-tech alternative is to buy a collapsible solar panel to 
generate enough power for a recharge during daylight hours, such 
as a Uni-Pac solar portable charger. 

However this is only for serious campers. Apart from the consid¬ 
erable cost (around $ 1000), you also need to lug around a 4kg battery. 

Given that we were already carrying a 15kg backpack dedicated 
to cameras, flashes and lenses, we had to let the nifty solar panel 
idea go. 

The other difficulty is finding somewhere to download the 
pictures. There are two main options here; card readers 


Photo by Erica Harrison 

attached to portable hard drives that can download several 
gigabytes without a computer, and card readers attached to 
portable CD burners. 

As we needed to edit photos on the go and frle stories, taking 
a laptop was the most sensible option. 

However the old USB 1.0 card reader took much longer to 
download than expected which meant the laptop could only 
download three sessions of the 4.5GB in flash cards before 
running out of power. 

If you are considering a serious trek of a week or more, take 
an extra laptop battery or pick a portable hard drive with stamina. 
Burning CDs is ok if you can post them home every now and 
then, but remember you’ll need to lug around a stack of blanks. 

It’s also worth taking some protection for the Mac, if only to 
save scratching that pretty polycarbonate shell. There are quite a 
few bag manufacturers online doing a roaring trade in laptop 
satchels, backpacks and carry-alls, but most of these are too bulky 
to carry alongside a travelling rucksack. 

One simple design is the neoprene glove, such as the $50 
version from STM. A bag that fits snugly around the iBook, it’s 
a sensible idea for protecting against scuffs. 

Crumpler has also been producing trendy backpacks for 12-, 
15- and 17-inch laptops for some time. The backpacks contain 
a removable, padded Velcro sleeve with a zipped pocket across 
the front for essentials such as headphones, USB drive and 
FireWire cable. 

The lurid orange jumpsuit is a little bulky but thick enough to 
take minor knocks and can fit within any other bag. This little 
iBook has survived several small stacks although it’s yet to 
undergo the checked-luggage experience. Maybe on the return 
trip. • Sholto Macpherson 
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BRIEFS 
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Luxpro rips off shuffle 


Hot Unks 

www.microsoft.com/mac 

Mactopia loses a citizen 

www.luxpro-corp.com/e_575d.htm 

The strangely familiar “Super Shuffle” 

Microsoft drops support for 
Mac MSN client 

M ICROSOFT has announced the company will be dropping 
support for MSN for Mac OS X. Customers of the service 
started receiving notices to that effect in early March. 
’’Beginning May 31, Microsoft will make changes and no longer 
support the MSN for Mac OS X Internet Software client,” the 
company said, in a written statement. ’’Instead of accessing MSN 
services using the MSN for Mac OS X Internet Software ... 
customers will now access MSN services and features via their 
preferred browser and by setting up a MyMSN page to serve as 
a portal to their favourite online destinations.” 

Microsoft said that customers would retain their MSN e-mail 
address, address book, account data and mailbox size. 

Microsoft said that it remains committed to the Mac platform, 
pointing to updates and forthcoming products including .PST 
Import Tool, MSN Messenger for Mac Version 5.0 and Service 
Pack 2 for Office 2004 for Mac. • Jim Dalrymple 

Reader survey comp winners 

A MW would like to thank everyone who took part in the recent 
/ \ reader survey. Your feedback is invaluable to us in making 
.X this the magazine of choice for Australian Mac users. 

We’d also like to congratulate the winners of the competition run in 
conjunction with the survey. First prize - the Samsung Digimax V50 
Digital Camera — was won by Charlie Franklin, and the second prize 
STM Loop Backpacks were won by James Kay and Glenn Diedrich. 
Your prizes will be with you shortly. • Matthew JC. Powell 


T 


IAIWANESE company Luxpro was showing off an iPod 
shuffle clone called Super shuffle at the CeBit trade show 
in Hannover, Germany. From the front, the device is phys¬ 
ically identical to Apple’s iPod shuffle, straight down to the 
control pad and white earbuds. It touts features the iPod shuffle 
lacks, however, including an FM tuner and a voice recorder. 

Luxpro says the Super shuffle is compatible with Macs and PCs 
and capable of playing MP3s, WAV files and Windows Media Audio 
(WMA) files — including those WMA files that are protected with 
Digital Rights Management (DRM) technology. Made in 512MB and 
1GB capacities, the device features a USB 2.0 interface to connect 
to a computer, same as the iPod shuffle. 

Even the company’s banner ads at CeBit 
are similar to Apple’s, according to 
reports, straight down to silhouetted 
figures wearing the device. 

Luxpro’s web site shows that the 
Super shuffle’s dimensions are almost 
identical to the iPod shuffle as well: It 
measures 25x85x9.7 mm, compared to 
25x84x8.4 mm for the iPod shuffle. 

Beside the modest difference in depth, 
the main physical difference between 
the iPod shuffle and the Super shuffle 
is on its back. Where the iPod shuffle 
sports a single slider to control whether 
songs are played in order or shuffled, 
the Super shuffle features two sliders 
side-by-side. One slider appears to 
control power, while the other 
changes music playback, FM 
tuner and voice recording 
controls. Pricing and distri¬ 
bution information were not 
available. • Peter Cohen 
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I ANALYSIS 




Hot Links 


www.apple.com/pr/bios/oppenheimer.html 

Peter Oppenheimer’s official bio 


MusingsofaCFO 

A PPLE Chief Financial Officer Peter Oppenheimer was a 

/ \ featured presenter on at the Goldman Sachs Technology 
_X_ Investment Symposium in early March. During the half- 
hour session, Oppenheimer answered questions about the iPod’s 
’’Halo” effect, the importance of the Mac mini, Apple’s continued 
retail efforts and other issues facing the company. 

The halo effect. Analysts and industry experts have talked 
much about the ’’halo” effect of iPod sales, or the idea that 
continued sales of iPods to Windows PC 
owners will eventually translate into 
increased Mac sales. Although Apple’s 
market share hasn’t moved significantly 
yet, Oppenheimer said there is anecdotal 
evidence to suggest that things are 
moving in that direction, including a 
steady stream (in the range of low to 
mid 40 percent) of first-time Mac buyers 
at the Apple retail stores and increased 
uptake of iBook and PowerBook systems 
by high school and college students 
who have already bought iPods — an 
assertion supported by college student 
market research firm Student Monitor. 

On the iPod, cell phones and 
Satellite radio. Apple now sells iPod 

hardware in prices ranging from $149 to $649, spaced pretty 
evenly in sub-$100 increments, with the exception of the 60GB 
iPod photo, which is $150 more than its 30GB sibling. Is Apple 
concerned that with pricing spaced so closely together, some 
models may cannibalise sales of others? 

Oppenheimer said that it’s simply too soon to tell, as Apple had 
only made that announcement a few days before. The company 
is taking a wait-and-see approach to find out how consumers will 
respond to the refreshed product matrix. 

Apple is also working with Motorola to develop an ’’iTunes 
mobile music player” that will work on mobile phones. While 
Apple considers such capability to be ”a great new feature” for 
phones, it’s still hedging its bet on the iPod. ”We think that the 
iPod, which is optimised to listen to music, is really the best way 
for people to listen to music while on the go,” Oppenheimer said. 

Oppenheimer was asked about lower iPod margins. In 2004, the 
company saw its margins on the popular music player drop from 
27 to about 20 percent. Oppenheimer explained that this was due 



to increased production of the iPod mini, its own price cuts, and 
an increase in its production of iPods sold to Hewlett-Packard. 
Oppenheimer noted that margins on the iPod shuffle are ’’below 
the aggregate” of the margin for Apple’s hard drive-based players. 
That contradicts a recent IDC report that suggested Apple’s 
margin on the iPod shuffle is 35 to 40 percent. 

Why the Mac mini? Oppenheimer repeatedly stated when 
asked during his quarterly financial calls with analysts that Apple 
had no interest at the present time into getting into the low-end 
computer market. So it was a surprise to some to see Apple unveil 
the Mac mini, the least expensive computer Apple has ever sold, 
in January. 

Oppenheimer said that Apple has had customer requests for a 
sub-$US500 machine for quite some time (the mini sells in the 
US for $US499), and that it’s ’’encouraged” by the response to 
the system since its release. 

Oppenheimer was asked if Apple might go a step further by 
licensing the Mac operating system to another company. ’’We’re 
happy with our company’s rate of growth,” he said, adding that 
Apple has no plans to license the operating systems. 

Three quarters of all desktop 
computers sold at retail cost below 
$US800, according to Oppenheimer, so 
it’s increasingly important for Apple to 
compete in that price range. He said 
that the low-priced Mac could be a 
good match if Apple chooses to 
expand its retail exposure using other 
national chains. 


Media Centers and digital 
video players. Oppenheimer articu- 
lated Apple’s current philosophy when 
it comes to ’’media centre” computers - 
PCs designed to work in the living room 
as a component of a home entertain¬ 
ment system, recording video, playing 
back music and more. While Oppenheimer admitted some 
consumers may be interested in media centre PCs and that a Mac 
mini might be suitable, he said that ’’most customers” would 
prefer to have a more powerful computer in their office or den 
and leverage wireless networking to stream content to their home 
entertainment system. 

As a practical example, Oppenheimer pointed to AirTunes - a 
feature of iTunes that works in conjunction with Apple’s AirPort 
Express wireless networking hub. The AirPort Express features 
an audio jack that can connect to the home entertainment system 
using a minijack or a digital optical cable. Music can then be 
streamed from the computer playing iTunes to the stereo. 

The iPod won’t be getting video capabilities any time soon if 
current players are any indication, said Oppenheimer. Today’s 
crop of portable media viewers are too bulky to carry as comfort¬ 
ably as the iPod, yet have screens he said are too small to enjoy 
a movie the same way you would on a TV or laptop. ”Our view 
is that they’ve failed in the marketplace,” said Oppenheimer. 
• Peter Cohen 
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Off the net 

Latest shareware and free downloads 


■ iFlicks 1.1 $29.95 Shareware X 

Just like Runes for your video files. Allows 
you to add information tags to your video 
files for easier organisation, and browsing in 
a songlist-style interface. Alternatively, you 
can browse thumbnails in an iPhoto album 
style. Brilliant — it's the missing iApp. Still 
rough around the edges; it takes a long time 
to generate thumbnails from highly 
compressed video formats like DivX. 

■ Darwine Developer preview Freeware 
X (10.3 or later) 

A very early release of the WINE system for 
Linux ported to Mac's Darwin underlying 
Unix operating system. It aims to allow you 
to run Windows applications directly in Unix. 
At the moment the Windows programs have 
to be recompiled to work on PowerPC, but 
that's much easier for developers than 
porting the program to Mac. 

■ iScroll2 2.0.12 Freeware X (10.3 or later) 
Add Apple's two-finger virtual scrollwheel to 
your pre-2005 PowerBook or iBook 
trackpad, using Apple's real driver (released 
as part of Darwin). 

■ Flickr exporter for iPhoto 1.2.1 Freeware 
X (10.3 or later and iPhoto 4 or 5) 

Export photos directly from iPhoto to the 
online photo sharing service Flickr 

■ Lookup Postcode a2e4 Freeware X 
(10.2 or later) 

Find postcodes from Australia Post's web 


site in both Address Book and Entourage. 

■ RSS Menu 1.0.1 Freeware X 
(10.3 or later) 

Monitor RSS or Atom news/blog feeds from 
your Mac OS X menu bar. 

■ iTattle 1.5 Freeware X (10.3 or later) 
Monitor Ethernet, AirPort, battery and 
system statistics on your desktop. 

■ Witch 1.0 Donationware X (10.3 or later) 
Bridges the gap between Expose and 
Alt+Tab application switching by allowing 
you to switch application windows using a 
neat list of window titles which can be called 
up with a keyboard shortcut. 

■ iPhoto Diet 2.2 Freeware X (10.2 or later) 
Trims your iPhoto library size dramatically by 
deleting redundant backups iPhoto keeps, 
like unrotated photos, duplicates of photos 
and orphaned files. 

■ VoodooPad Lite 2.0.2 Freeware X 
(10.2.8 or later) 

A new type of notepad which automatically 
links separate notes together via keywords — 
a bit like your own personal world wide web. 

■ iCIip 3.5.2 $US19.95 Shareware X 
(10.2 or later) 

Excellent multiple-clipboard program that 
allows you to store frequently pasted items in 
"clip bins". You can then easily paste items 
via keyboard shortcuts or drag and drop. 

■ Pod2Go 1.1.4 $US12 Shareware X 
(10.2.7 or later) 


Automatically put the latest news and 
weather on your iPod. Also sync with apps 
like Stickies, Address Book, iCal, and can 
backup files automatically to your iPod too. 

■ Conference Recorder for iChat AV 
1.0.1 $US14.95 Shareware X (iChatAV) 

Record your iChatAV voice and video chats 
into Quicktime movie files. 

■ Budget 4.5.2 Shareware X (10.1 or later) 
If you tend to live from payday to payday, 
this program helps you organise your 
money, using the "back of an envelope” 
method. Helps prevent you from spending 
money in your bank account because you 
can see what it's needed for. 

■ Airfoil 1.0 $US20 Shareware X 
(10.3 or later) 

Send any audio, including internet radio 
stations, DVDs, e-mail alerts, etc, to your 
AirPort Express, not just iTunes Music. 

■ Bursting Hearts screensaver 1.0 
Freeware X (10.2 or later) 

Very good quality screensaver of heart- 
shaped fireworks intermingled with normal 
fireworks. A nice surprise for your 
sweetie's screen. 

© 

Hot Unks 

www.ausmac.net 

Download the software in 
“Off the net" 
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Re:seller. 


The view from the other side of the counter. 



© 

Hot Unks 


Direct questioning 


www.apple.com.au/buy 

Support your local reseller 


T HIS morning I received a confidential memo from a source 
who requested anonymity. The memo talks of a distributor 
severing its relationship with a major networking hardware 
vendor and lists several complaints it has about that vendor — 
which, for obvious reasons, must also remain anonymous. 

The substance of the complaint outlined therein is that the reseller 
says it has become increasingly difficult for its sales team to sell that 
vendor’s products. The vendor, the reseller alleges, also develops 
and maintains a direct account with customers. That is, the vendor 
bypasses its resellers to sell its products directly to the very same 
customers that have already been cultivated by its resellers. 

The vendor, the reseller further alleges, also sells its products at 
cost if they buy direct from the vendor. The vendor further sweetens 
the deal for itself by making it difficult for the customer to buy those 
products just once. The vendor, the reseller says, encourages 
customers to bypass the third-party channel for such purchases. 

No, the vendor involved in this case 
is not Apple. However, the complaints 
made by this anonymous reseller no 
doubt resonate with many Apple 
resellers. Yet some vendors — partic¬ 
ularly large vendors — maintain that 
customers don’t take them seriously 
unless they can field and maintain a 
strong direct sales force. 

I don’t know how true that is. It could 
of course be the case that the excuse 
carries so much weight because 
vendors find selling direct so attractive. Any convenient, seemingly 
rational port in a storm, one might suggest. 

Customers themselves rarely complain. Most customers focus on 
the short-term and the close to home. Is the price good? Is the 
product good? Am I getting what I expect to get? Direct sales — and 
the lower upfront capital expenditure often reflected by pricing in a 
direct sales program — holds strong customer appeal. 

Let’s just look at the issue from the other end for a moment. In the 
English-speaking world, we like to say you get what you pay for. In 
other words, the upfront expenditure matches the long-term result. So 
shouldn’t we all be a little bit more suspicious of those great deals and 
special discounts? Or do we not, after all, pay more than lip service 
to that little bit of folk wisdom — except, of course, when it suits us? 

Many retailers and resellers in more traditional cultures, such as 
many in the developing world, tend to expect potential buyers to 
bargain or barter for their goods. Such a system, while time- 
consuming, may tend to encourage a more thoughtful approach to 
spending one’s hard-earned dosh. 


If no ticket price is listed, the customer must assess what the good 
or service is really worth. The customer must ask for the price; the 
reseller responds with the highest price he or she thinks the buyer 
might stand in the circumstances. 

Circumstances could include the usual sorts of things — supply 
versus demand, for example — but they could also include the 
demeanour and mien of the wannabe buyer, or whether the reseller 
was labouring under excessive demands from his wife that day. It 
also usually includes a closer inspection of the quality of the good or 
service offered, and what other kinds of goods or services might be 
thrown in if the negotiation proceeds smoothly. 

This is what customers in our so-called developed world often miss 
out on in their rush to achieve the best price. They turn the “you get 
what you pay for” truism on its head and reason that the price is a fair 
representation of what they’ll get — which isn’t necessarily the case. 

Third-party resellers may never offer such good upfront prices as 
a direct dealing vendor. But the entire 
price — the total cost of ownership — 
has rarely been factored into the deci¬ 
sion to buy direct. After-sales service 
and support costs money. Technology 
— particularly newer technology — 
breaks down and the answer isn’t 
always to dump it and buy a new or 
different one. 

Apple seems aware of this. It has 
invested in developing a repair offering. 
Sadly, it hasn’t so far seen fit to include 
all its third-party resellers in the plan. This in itself is dangerous to 
resellers operating on ever-tighter margins. 

More dangerous still to the reseller is a customer or vendor failure 
to appreciate intangible value. If there are no third-party resellers, 
who do you go to when something out of the ordinary happens? If 
you rely on the technology, you need someone local to fix problems 
and get your business or home IT infrastructure running again as 
quickly as possible. 

You also need someone local to stock the odd bits and pieces 
made by third parties — such as cabling and so forth — that a major 
vendor’s direct and online stores do not see fit to sell. It helps 
immeasurably for a customer to be able to access all that flotsam 
in the same place. 

An objective place, as vendor-neutral as it is possible to be in this 
world of ubiquitous marketing and spin. ^ 

Fleur Doidge is a longtime observer of the Mac reseller channel in Australia. 
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OUT SOURCING COLOUR PROOFS, 
POSTERS AND MOCK UPS? 





SP-300V 

736mm print / cut width from $365 per month 


SP-540V 

1370mm print / cut width from $530 per month 


...TM 

Jniic • 


pacRi*sf 

Visit us on stand# 1120 


Introducing Roland's new VersaCAMM SP-300V and SP-540V full colour printers /contour cutters that let you take control of 
your colour proofing and do it in-house. 

Powered by Roland's easy to use VersaWorks RIP software (supported by Adobe PostScipt 3) a VersaCAMM will enable you 
to print design proofs, short run posters and banners and produce die cut packaging mock-ups at a fraction of the cost 
you're currently paying a bureau. 

Features include - accurate colour matching • photo quality 1440dpi prints • piezo print heads • prints up to 10.6 sm/h 

TM 

• no-stink ECO-SOL ink • Industry leading 5 year 'heads and all' manufacturers warranty* • print any size on almost anything 


Get serious with your colour proofing from as little as $365 per month. For the name of your nearest dealer call Roland DG today 
Australia :1800 500 119, www.rolanddg.com.au - NZ: 09 309 8104, www.rolanddg.co.nz 

• Conditions apply QIMS RDG 3540 / MW 
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Get Serious! 


» Vinyl Cutters • 3D Digitisers • Multi Axis Milling Machines • Training 


Wide Format Printers ® Printer Cutters 
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NetWorth. 


The ways of the web. 


By Dan Warne. 
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Howto 

get an iLife in Oz 

F OR all of Apple’s work in revolutionising how ordinary people 
can work with digital assets like movies, pictures and music, 
Apple Australia has done a really hopeless job of bringing the 
associated services like book and photo printing to Australia. 

As AMW editor Matthew Powell noted previously, using US mail 
forwarders is one option open to Australians who want to get an 
iPhoto book printed. However, local Mac retail chain Next Byte has 
now teamed up with a South Australian printer, Digital DaVinci, to 
offer "unofficial” linen-cover iPhoto books printed here in Australia. 

You simply make up your book in iPhoto as normal, but instead of 
submitting it to Apple’s servers, you “print to PDF" and send it to 
Digital DaVinci instead, (see Next Byte’s page in "Hot links” for more 
detailed instructions.) 

This set me thinking: what else could be done 
here to fill the lack of service from Apple Australia? 

Digital photo printing is one of the most 
obvious candidates. Although you can’t directly 
use iPhoto’s inbuilt photo printing tools yet, online 
photo printing is nonetheless becoming a hotly- 
contested marketplace in Australia. Because 
doing it all online means local photo labs won’t 
automatically catch pedestrian traffic in local 
malls any more, the battle for market share and 
brand loyalty is ramping up fiercely, with some 
amazing deals on offer. 

One of the services I’ve had the opportunity to 
try is BigPond Photos, which is a co-branded 
version of FujiColor’s Australian online photo printing 
service. BigPond offers pre-paid vouchers at Telstra 
shops for $9.95 which allows up to $12 of printing to be done, or you 
can just pay by credit card online. At 45c a print, the $9.95 voucher 
equates to 26 6x4 inch photos — roughly equivalent to the cost of 
film processing. The printing is done by the FujiColor photo lab 
closest to you using Fuji’s high-tech Frontier 250 or 350 digital photo¬ 
labs, with quite incredible results — certainly superior to the best 
home inkjets. 

There are other very cheap deals being advertised on the web. A 
search of Google for “online photo printing Australia” will give you a 
good start. When we searched, BigPhoto.com.au was offering 6x4 
prints for 25c each, with the first 20 free (postage of $3.45). 

At the same time I was researching online photo printing in Australia, 

I came across the weblog of Delicious Library maker Mike Matas (see 
Networth, 02.2005 and the review this issue in Test drive). Mike had 
published a picture of his apartment with a simple yet visually stun- 


Hot Links 

www.mikematas.com/blog/2005/01/how-to-make-life-poster.html 

How to make an iLife poster 

www.ofoto.com 

Kodak Ofoto 

www.digitalmax.com.au/prints_digitalmedia.htm 

DigitalMax 

bigpond.fujicolor.com.au 

BigPond Photos 

www.nextbyte.com.au 

Next Byte iPhoto book printing 


ning “life poster”, which he made using just the inbuilt tools in iLife 05 
and its online photo printing service. 

I had to have one of these. A life poster (see the photo) is a neat grid 
of perfectly-aligned photos printed on a large (50x76cm) piece of photo¬ 
graphic paper. In the photo Mike kindly supplied AMW, he has done two 
life posters and stuck them up them side-by-side in his apartment. 

Mike used iPhoto’s online photo printing service to get his posters 
made up, and although that isn’t available to Australians, a life poster 
can easily be ordered through Kodak’s Ofoto.com service. It costs 
$US22.99 plus $US12.99 first class airmail shipping to Australia 
(roughly $A46.70). 

If you don’t like the delay involved with ordering from overseas, 
there’s a lab that will do it for you here in in Australia. DigitalMax, which 
offers 20x30 inch prints for $49.95, but will go right 
up to a massive 50x94 inches for commensurately 
massive pricing of $290.95. 

If you want to make a true artwork worthy of 
adorning the dining-room wall, Finerworks.com 
will take your digital photo and print it at high 
quality onto real canvas. A 32x48 inch print costs 
$US200, and a protective coating is applied. 
Digital DaVinci also does canvas prints ranging 
from $109 to $725. 

Full instructions, with screenshots, on how to 
make your own life poster can be read on Mike 
Matas’ blog (see “Hot links”). 

Sharing your photos online. Finally, 

if you don’t want to shell out the $158 for a .Mac 
subscription just to share photos with your friends and family online, 
consider using a dedicated photo sharing service like Flickr.com. 

Flickr has become a phenomenon because of the clever ways it 
allows you to use your photos once you’ve uploaded them. You can 
post photos to your weblog from within the Flickr web site, and tag 
them with keywords so other people in the Flickr community can 
search for them. You can add a small bit of code to your web page 
to display a constantly updating panel of the photos you’ve stored in 
your Flickr photostreams — it’s a very cool way to show off your 
photography without forever e-mailing people. 

Flickr is free to use, with a 10MB data transfer limit per month. A 
1 GB-per-month upload limit and unlimited photo storage costs 
$US41.77 ($A52.63) a year. Best of all, there are dedicated OS X 
tools to interface iPhoto with Flickr (see OffTheNet this issue) 

Dan Warne is passionate about the state of broadband in Australia. 



Design and order your own Life Poster 
on the net. (Photo courtesy Mike Matas.) 


Australian Macworld April 05 




















macromedia 


< 3 ^ 



We figured it was about time that web 
video stopped looking like web video. 

This is a scene from one of the world’s best websites, with video 
playing next to traditional web animation. The look of full-screen 
video, without ugly web players or pop-ups. 


To tour the site-and see 
the future of video-visit: 

macromedia.com/go/anzvideo 


Contact 

Macromedia Customer Service 
Australia 1800 001 014 
New Zealand 0800 103 612 


Copyright© 2004 Macromedia. Inc. and its licensors. All rights reserved. Macromedia, Flash and the Macromedia logo are registered trademarks of 
Macromedia. Inc. in the United States and/or other countries. Other marks are the properties of their respective owners. 
































AUSTRALIA’S FAVOURITE 


are 


OzEmail 


INTERNET 


too smart to 
get fleeced 

no excess charges on 
all new broadband plans 


Sana t» 




OzE STARTER 256kbps 300MB BROADBAND 


$ 29.95 


FLAT RATE 
PER MONTH 


choose between 

• free line activation on all new 6 month plans 4 

• the freedom of no contract 

no excess download charges 

on all new broadband plans 

after 300MB speed slowed to dial-up speed for 
the rest of your billing cycle 


Unlike some broadband plans, OzEmail Broadband has no 
excess download charges or hidden extras to pull the wool 
over your eyes. Once connected, you’ll only pay the monthly 

’■a , • # • ' ■ ■ -L ' ■ • 

fee. And you don’t even have to bundle your oth 
services to get this great deal. So * ~ y 


you can be an OzE? 






call 133 593 or visit ozemail.com.au " 

f Offer valid for a limited time only. OzEmail reserves the right lo alter pricing and information at any time. OzEmail Broadband subject to availability in your area. Minimum plan cost: 6 month plan OzE STARTER $179.70 
(plus S99 modem if required); no contract OzE STARTER $128.95 (plus $99 modem if required). All based on self installation. Full terms and conditions at ozemail.com.au. 
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Sound design for the 
desktop filmmaker 
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Hot Links 


www.apple.com.au/logic/ 

www.apple.com.au/logicexpress/ 

www.apple.com.au/garageband/ 

Apple’s forays into sound 

www.digidesign.com/ 

Home of Pro Tools 

www.soundminer.com/ 

Sound library software 

emusician.com/tutorials/emusic_finders_keepers/ 

Helpful piece on getting your sound library organised. 

www.osxaudio.com/ 

Track down AU plug-ins for your Mac. 

www.filmsound.org 

Great source of information on sound for video and film 


Sound design for desktop filmmakers 



By means of some perceptual 
alchemy, whatever virtues sound 
brings to the film are largely perceived and 
appreciated by the audience in visual terms 
— the better the sound, the better the 
image. "—Walter Murch, from the foreword 
to Sound/Vision by Michael Chion. 

It’s rarely been stated better than by this 
legend of both film and sound editing. 
Because of this visual alchemy, many film¬ 
makers focus their effort and resources 
into perfecting the visuals. Without atten¬ 
tion to sound production, the image will 
never be perfect. 

For Abby Sie, a Sound Designer with 
award-winning audio design house Song 
Zu, sound on film has been a long time love. 
“I’ve always been interested in the emotion 
that sound gives to pictures. You shouldn't 
notice sound design when watching a film. It 
should be there to help tell the story. Without 
it, pictures can seem flat, lifeless.” 

As desktop filmmakers, it’s time to 
ensure you’re capturing and mixing the 
best audio you possibly can to move 
beyond the average. 

Record and monitor. Once you've 
made the leap and opened your ears, 
where do you start to get your film sound 
on track? Sie suggests starting at the 
beginning — at time of recording. “Make 
sure your source material is the best it can 
possibly be. Fixing things up 'in the mix' is a 
fallacy. There's basically one rule when 
recording: point the mic towards the main 
source of the sound. Try to use a very 
directional mic, like a shotgun, and try to 
eliminate noise.” 


No matter how carefully you work on your 
recording, you may still encounter minor 
noise problems. For this, Sie suggests 
creating a “room noise” track — an 
extended sample of location audio sans 
dialogue. By looping this in your edit, you 
“keep a constant noise floor. It will help 
make the edits seem seamless." 

Another step is to check the quality of 
your audio monitoring. You need to hear 
the full range of sound being put together, 
so make sure your monitoring equipment 
has a good dynamic range. Quality 2.1 
channel speakers can be found from $100 
and up, with good headphones in a similar 
price range. Beyond making sure you have 
adequate hardware for the job, Sie 
suggests checking up on what a good mix 
sounds like on your monitors. “Listen to 
lots of good quality recordings and try to 
emulate what you like about the sound in 
your own mixes." 

Once your input (recordings) and output 
(monitors) are in order, you’re ready to deal 
with the rest of the magic that happens in 
between — editing and mixing. 

Sound Software. Getting access to a 
sound application is crucial to developing 
your sound production quality. While many 
editing applications have built-in sound 
functions, these are often quite basic. 

Most packages today offer a largely inte¬ 
grated environment for all your sound work. 
Mixing, editing, effects, synthesisers and 
loops are all available within packages like 
Logic, Pro Tools, and Soundtrack. 

If you’re working with iMovie or Final Cut, 
Apple’s own audio options are a great 


Mic options 

Think about how much money you’re 
willing to spend on a quality camera. How 
much have you been willing to spend on a 
microphone for that camera? Have you 
even paid much attention to the quality of 
the sound recording on your choice of 
camera? Getting your record quality right 
will save a lot of futile effort trying to fix 
sound issues later. 

External mic equipment, 
you will be able to use a second person to 
operate a boom microphone during a 
shoot. This level of recording equipment is 
best hired rather than purchased, with 
purchase costs easily entering the four- 
figure range. There are many professional 
audio and film production rental suppliers 
who can supply a sound kit for around 
$100 per day, with cheaper rates per week. 
A kit is likely to include a shotgun mic with 
windshield and boom. You can also hire 
lapel microphones for dialogue recording, 
which then takes you into the territory of 
needing a sound mixer or multi-track 
recording device. Not for the faint-hearted, 
this is definitely the time to look for a 
sound recordist to work with. 

Mounted equipment. 

you’re ready to get into the complexity of a 
serious sound recording kit, getting a 
quality mounted microphone is a good 
idea for when you’re working alone behind 
the camera. You will find most cameras are 
designed to accommodate a mounted 
microphone and most brands will have 
their own range of mounted mics available. 
Expect to pay in the range of $100-$300 — 
well worth the price for the jump in quality. 
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Movies worth hearing 

Get some inspiration from these films with 
excellent sound design: 

The Incredibles (2004) 

The Lord of the Rings Trilogy (2001 -03) 

Pi (1998) 

The Conversation (1974) 

Solaris (1972) 

Rear Window (1954) 

place to start, offering great integration with 
your film editing software. Sie agrees the 
standard Apple software offers a good 
start. “I think GarageBand is a great intro¬ 
duction to audio production, and will 
enable [customers] to move onto more 
sophisticated programs like Logic Express 
and Logic Pro. Logic is an extremely 
powerful music/sound creation tool, but 
can be quite daunting for the beginner.” 
Final Cut users will have access to 
Soundtrack, while iMovie users can get a 
start with GarageBand and get plenty out 
of that before needing to move up to Logic. 

There are still a number of loop and 
synthesiser applications available, offering a 
dedicated package for working with samples 
to create your own music and audio environ¬ 
ments. Loops are a particular kind of sample 
that can be repeated seamlessly, often for 
the purpose of creating backing tracks or 
environmental background. 

Synthesisers allow you to create your 
own music through virtual instrumentation 
— whether entirely in software or via a 
hardware input device like a MIDI 
keyboard. Rather than a real instrument 
recorded into the system, synthesisers 
record the musical notation and apply a 
type of sound to each note. You can make 
adjustments later, to timing, note adjust¬ 
ments or entirely change the instrument 
being synthesised. 

GarageBand is undoubtedly the best place 
to start out with synths and loops, since it is 
easily available as part of the iLife suite. 

In practical terms, start with whatever 
sound software you can lay your hands on 
and move forward from there. 


Sound libraries. In the course of 
developing your talent for sound design, 
you will acquire many samples and loops, 
whether pre-generated or of your own 
creation. Sie suggests you’re going to 
need as many sounds as you can get 
together. “Sound design is detailed work. 

A couple of whooshes aren't going to be 
appropriate for every occasion. You might 
need one to convey speed for a kung fu 
scene; falling for a cartoon; a textured, 
fiery whoosh for a giant meteor; a heavy 
whoosh for a body fall or a soft, subtle 
whoosh for a scene change." 

When the number reaches the hundreds 
and then into the thousands, keeping them 
all in order becomes a serious concern. 
This is where sound library software will 
become indispensable. With a specialised 
application, you will often receive some 
samples and loops with the program itself, 
with the availability of additional packs to 
extend your collection. 

Apple’s GarageBand comes with many 
loops and there are four Jam Packs now 
available offering thousands more royalty- 
free loops. Apple’s packages have built-in 
library browsing software and all their own 
loops have appropriate metadata so that 
they are well organised. The focus of 
Garageband is on musical elements, 
though, so extending your general sound 
effects library requires some other organi¬ 
sational method. 

Specialised packages like SoundMiner 
are expensive, but they will certainly deliver 
excellent results. Designers like Sie rely on 
software like this for their work. “Sound 
Miner enables me to search across 


hundreds of sound libraries by name or 
description, fast. I can then audition from a 
selection of sounds and choose the best 
ones for the job.” For those comfortable 
with database applications building your 
own library is a good option. If you already 
have FileMaker Pro, it would be well worth 
the effort to roll your own. Without a data¬ 
base, a well organised directory structure 
could keep things in order. 

Concepts and techniques. 

Core techniques in sound design include 
manipulation through addition, subtraction, 
and distortion of sound elements. What 
more could a scene use to make it some¬ 
thing special? Could it instead be improved 
by removing something from the sounds 
currently in place? What about adding 
effects or distorting parts of the mix? There 
should be a continual circulation of ques¬ 
tions as you ask yourself what can be done 
to make the sound better. Assume it is 
broken, then ask how you can fix it. 

From Sie’s point of view, getting playful is 
a big step toward success with sound 
design. While you can go for stock sounds 
and loops, recording new ideas or playing 
with alternatives will give you something 
unique. “Play with animal cries instead of 
pulling out those well-worn whooshes. Slow 
them down, pitch them and see what 
different emotion they give to the move¬ 
ment you are illustrating with sound." 

Emotion is an important frame of refer¬ 
ence for Murch. "You are always primarily 
looking for something that will underline or 
emphasise or counterpoint the emotion that 
you want to elicit from the audience.” 
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Plug-ins 

A category of software that attaches itself 
to others as appropriate, plug-ins are a big 
part of the world of sound applications. 
Extending the power of the applications 
you own, plug-ins offer new options to 
your editing, effects, synth and mixing 
departments. Almost every prominent 
package has many plug-ins available, 
though many “standards” are software 
specific rather than actually conforming to 
some wider standard. For example, OS X 
has a special plug-in standard called AU 
(Audio Units). Pro Tools has its own TDM 
plug-in standard. Whichever package 
you’re using, check the documentation for 
which plug-in standard to look for. 

The idea of counterpoint is a highly 
metaphorical sound technique rather than 
literal. Counterpoint looks to use entirely 
oppositional or incongruous sounds to 
create a greater impact in the viewer, forcing 
them to participate in making sense of the 
screen moment, a desired result for Murch. 
"You provoke the audience to complete a 
circle of which you’ve only drawn a part. 
Each person being unique, they will 
complete that in their own way ... they are 
seeing a film that they are, in part, creating." 

Sometimes you really do want sound that 
directly fits what is on screen. Maybe you 
even want to go beyond, taking things to a 
state of hyper-reality. With this goal in mind, 
Sie has more ideas for creating the sounds 
you need. “There are obvious schlock stock 
techniques. Crush celery sticks for breaking 
bones. Kick watermelons for busting heads. 
Dog food is great for squelching guts.” When 
your kitchen cupboard is bare, Sie suggests 
you play with your voice. “The voice is the 
most flexible instrument of all. Don't be afraid 
to give it a shot. Use distortion, reverb, 
flanging and any other audio manipulation 
tools you can get your hands on.” 

Star Wars has some of the great exam¬ 
ples in creative sound design to create 
“real” sounds for entirely fictitious worlds. 
The laser blaster is the sound of a hammer 
on an antenna tower wire. The whoosh of 
the landspeeder was achieved by 
recording the roar of the LA freeway 
through a vacuum-cleaner pipe. The 
screech of the TIE Fighter was a drastically 
altered elephant bellow. Often getting 


creative is still the best way to achieve the 
most realistic results. Reality often doesn’t 
translate well to recorded sound. 

TOO much? With these concepts and 
techniques in mind, you have the power to 
make dramatic improvements to the sound 
in your films. But with any power comes 
danger and the most common mistake for 
those dipping their toes into sound design 
for the first time — and even for many expe¬ 
rienced editors — is trying to do too much. 

Randy Thom, Academy Award-winning 
sound designer on Pixar’s The Incredibles , 
thinks too much is often a problem with 
cinema sound today. "What passes for ‘great 
sound’ in films today is too often merely loud 
sound.” Don’t make your audience drown in 
sound. Make every sound in the mix count. 

If there is only one thing... 

So what is the one thing you should take to 
heart from all this? Sie feels it comes down 
to making a shift in the way you think about 
your films. “Think about sound design in 
pre-production, even when writing the 
script.” Thom agrees, believing you must 
“allow sound to influence creative deci¬ 
sions” across your entire project. 

Think about how much planning and 
thought you put into your visual edit — 
and in what ways the edit influences your 
shooting decisions. By applying this kind of 
thought to the sound production for your 
film, you will take a major leap forward in 
the polish of your finished product. All the 
power is easily available to desktop film¬ 


makers. The biggest change required is 
making every element in your film sound¬ 
track a conscious choice. ^ 

The Walter Murch quotes in this story are from an 
interview in Film Quarterly magazine. Quotes from 
Randy Thom are from the SoundFilm.org forum. 

Top sound tips 

Abby Sie from Song Zu shares 
some advice on improving your 
sound production. 

■ Use your ears! Learn to trust them! 

■ Ask yourself, am I hearing everything 
that's important? It's all about balance. 

The hierarchy is dialogue first, then music 
and effects. 

■ Equalise things so they are enhancing 
exactly what you need from the sound. 

Roll off unwanted bass. A bassy sound 
doesn't always equal a big sound. 

■ Panning is an under-utilised tool. There 
are so many things vying for the centre of 
your stereo space (dialogue, kick drums 
and bass in music etc). Throw things 
around to give the illusion your mixes are 
more three-dimensional. 

■ As you build up your sound library, 
remember to back it up! 

Advanced tips 

■ Use a Hi Pass filter on male voices, 
rolling off around -60Hz. For female voices 
you can roll off up to -80Hz. 

■ Use a Low-Pass filter to get rid of hiss. 
Try rolling off above 12kHz. 

■ Voices can seem more prominent if they 
are pushed around the 2-4kHz mark. 
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New thinking. 


THE DOCUMENT COMPANY 

FUJI XEROX 


NEW DocuPrint C525 A 

Colour Laser Printer 



At Fuji Xerox Printers, we consider all the 
aspects when we create a new printer for your 
customers. 

The latest technology, user-friendly design 
and eco-efficiency are just part of the equation. 
Equally important is ensuring that a printer's 
capabilities and performance suit a particular 
work environment; for home or business. 

For example, Fuji Xerox Printers first home/ 
small office colour laser printer is the new 
DocuPrint C525A. It provides truly affordable 
colour printing, outstanding output quality, 
fast black and white prints, and represents 
excellent value for your customers who need 


a versatile, colour-capable printer. 

The new DocuPrint C2535A, which delivers 
35ppm in black & white and 25ppm colour, 
is a highly efficient A4 printer designed for the 
modern office environment where quality, 
speed and versatility are paramount. 

With easy network-ready, out of the box 
capabilities and double sided printing, it's just 
the printer your customers will need if they are 
looking to boost their office productivity. 

Alternatively, if they need a black and white 
laser printing powerhouse for high output at 
a very low running cost, then don't go past 
the new Phaser 5500. It churns through high 


volumes, complex applications and even hole 
punches or staples for those tight deadlines. 

With a print speed of 50ppm, a first-page- 
out time of only 3 seconds plus a host of 
intelligent management features, it combines 
optimum reliability with the highest levels of 
productivity and performance. 

Thinking printing? Call or visit our website 

www.fxprinters.com 

Fuji Xerox Printers 


Thinking Printing 


1300 7XEROX 


Fuji Xerox, Xerox, The Document Company, Fuji Xerox Printers are registered trademark/trademarks and all rights reserved. 
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IMAC 


Celebrating 21 years Service to the Computer Community! 

Located in the Sutherland Shire—Mail to PO Box 70 Narwee 2209 

Phone: 02 9548 3231 Fax: 02 9548 3901 

www.nextformac.com.au sales@nextformac.com.au 
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What if you could fit your whole life — all 

your music, all your photos, all your movies, all 
your email — in a computer as fun and useful as 
an iPod? Now you can. Introducing the futuristic 
iMac ® G5 in 17 and 20-inch widescreen models. 
The entire computer, including a G5-based logic 
board, slot-loading optical drive, hard disk, speak¬ 
ers, and even the power supply — dwells inside 
the enchanting display. 

Modern living starts from $ 1999 
or Rent from $16.10/wk* 


Powerbook G4 $2399 
Creative Suite Premium $1995 with 
Indesign ®, Photoshop ®, Illustrator ®, Acro¬ 
bat ® 7, GoLive ® & Version Cue ® 
QuarkExpress® $1795 (Until 30/4) 
Microsoft® Office 2004 $645 with 
Word ®, Excell ®, PowerPoint ®, Entou¬ 
rage ®, MSN Messenger ® 

Throw in a Mini iPod® $299 

= $7133 or from*$54.65/wk 

*On a 3 year rental plan with AIF 
Save with a rental plan - bundle your 
hardware, software and services. Free 
up your cash! Start your own business! 
Spoil yourself with one of Apples unique 
and stunning computers. You can be up 
and running with just one month’s pay¬ 
ment. Gall today - unleash your creativity 



Takes the Fall! Now every Power Book G4 is 

equipped with Apple’s Sudden Motion Sensor to 
help protect your most valuable asset: your data. 
Want power to burn? The new PowerBook models 
offer 8x SuperDrives. Each PowerBook comes stan¬ 
dard with 512MB of memory and a 5400-rpm hard 
disk drive. It’s also perfectly smooth on all surfaces, 
with no doors, protruding latches or levers to break 
no sharp edges to catch on your clothing! 
Featherweight Champ is light enough to carry 
around all day, the three new PowerBook G4 models 
start weighing in at just 2. 1 kg. 

Starting at just $2399 
or Rent from $19.30/wk* 



Favourite Upgrades & Crossgrades 


Adobe® Acrobat® Professional S289 

Adobe® Acrobat® Standard $1 89 

Adobe® After Effects® Pro P.O.A 

Adobe® After Effects® Standard P.O.A 

Adobe® Creative Suite Standard $990 

Adobe® Creative Suite Premium $1 295 

Adobe® Dimension $149 

Adobe® Framemaker - UNIX $515 

Adobe® GoLive® $330 

Adobe® Illustrator® CS $330 

Adobe® Indesign® CS $330 

Adobe® LiveMotion $199 

Adobe® Pagemaker $175 

Adobe® Pagemaker Indesign Edition $675 

Adobe® Photoshop® CS $330 

Adobe® Streamline $165 

Adobe® Type Manager Deluxe $ 119 

Cleaner $365 

DiskWarrior $ 88 

Filemaker® Pro 7 $242 

Intellihance Pro $199 

Macromedia® ColdFusion P.O.A 

Macromedia® Contribute $132 

Macromedia® Director (from 8.5+) $599 

Macromedia® Dreamweaver® $309 

Macromedia® Freehand® Xgrade $245 

Macromedia® Freehand® from 9 $249 

Macromedia® Freehand® from 10 $175 

Masterjuggler Pro $ 89 

Microsoft® Office 2004 Standard $399 

Microsoft® Office 2004 Pro $599 

Portfolio $199 

QuarkXPress® v3 to v6.5 (till 30 April) $595 
QuarkXPress® v4 to v6.5 (till 30 April) $595 
QuarkXPress® v5 to v6.5 (till 30 April) $595 
QX Tools Pro $195 

Stuffit Deluxe $ 59 

Suitcase $ 88 

TechTool Pro $110 

For full expanded PDF price list - visit our 
web page - www.nextformac.com.au J> 



Supersonic Speed 

Apple designed a liquid cooling 
system for the G5, resulting in a 
cool tower that runs Photoshop 
nearly two times faster than a 
Pentium 4-based system. In fact, 
for most creative endeavors, 
the Power Mac G5 simply has no 
competition in its class 


The new Power Mac G5 


Engineered for the Creative Class! The cre¬ 
ative class needs superior tools to produce designs, 
music, high-definition video or the next scientific 
breakthrough. The new Power Mac G5 line extends 





as far as you require. Up to two 
64-bit G5 processors reaching 
top speeds of 2.5GHz, room for 
up to 8GB of main memory, pro 
performance graphics cards and 
ultrahigh-bandwidth system ar¬ 
chitecture will give you more re¬ 
sults than systems costing twice 
as much. Yours from $2399 
or Rent from $ 19.30/wk * : ; 



mm Adobe®Creative Suites—I 

m m Premium Full $1995 Upgrade $1295 

W A V Standard Full $1595 Upgrade $ 990 | 

W ^ Education $ 595 

f m 1 Place your order today for this 
. - - industry leading software package! 

Adobe Multi User Licensing specialists - 

Take advantage of NFM’s overabundance of multi-user Photoshop v5 licenses, 
and get your business up and running with Adobe’s Creative Suite ®, or Photoshop ® 
at unbeatable low prices. This is what you get - Full Installation Disks with new 
Serial Number. Legal transfer of ownership of previous Photoshop ® v5 mulit- 
user licenses, with dual platform Mac and/or Windows installation capabilities. 
Some examples for you to consider - remember, we will suit your needs! 

10 user Photoshop® CS License . $8,500 - 0 - 

5 user Creative Suite Premium . $7,500 

10 user Creative Suite Standard . $ 12,000 

10 user Creative Suite Premium . $14,750 



Authorised 
Solutions Reseller 


*AIF reserves the right to adjust rates in line with market movements at any time without notice - Conditions Apply. All prices subject to change without notice - E&OE 
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Hot Links 

www.sony.com.au 

Australian home of Sony products 

Slick and slim 

S QUEEZING as many pixels as it can 
into as small a space as it can, Sony 
has introduced the sleek Cybershot 
DSCT33 camera. Measuring only 99.4mm x 
60.9mm x 20.7mm, the T33 weighs only 
125g, making it one of the most compact 
cameras on the market. This is remarkable 
given that Sony has incorporated a 5.1- 
megapixel CCD into this pocket-sized 
powerhouse, which is capable of resolu¬ 
tions up to 2592 x 1944 pixels. The T33 
also comes in three colours — cham¬ 
pagne, duck egg blue and white — and 
features a Carl Zeiss Vario-Tessar 3 x 
optical zoom lens. Despite its small form 
factor, the T33 comes with a 2.5-inch colour 
LCD screen that uses Sony’s Clear Photo 



Sleek and powerful. Sony’s Cyber-shot DSCT33 camera packs a 
lot of punch for such a small camera. 


LCD technology, which allows you to view 
images displayed on it from any angle. 

The T33 comes with a built-in micro¬ 
phone and is capable of capturing MPEG 
movies with audio at two different rates: 

640 x 480 at 16.6 frames per second, and 
640 x 480 at 30 frames per second (using 
Memory Stick PRO). It can even capture 
video designed for e-mails at 160 x 112 at 
8.3 frames per second. Sony has provided 
a cradle, which can be used to connect the 
T33 to your Mac via USB 2.0, and can also 
enable you to display your photos or 
MPEGs on a TV screen. 

To aid with still photography, the T33 
comes with a five-point auto-focus system 
and also comes with a wide selection of 


automatic scene 
selection options, 
including Twilight, Twilight 
Portrait, Landscape, Beach, 

Snow, Fireworks, High Speed Shutter and 
Candle. To aid in capturing that special 
moment, a burst mode allows up to four 
shots to be taken at full resolution with just 
a 0.33 second interval between each. 

As with all things that are slim and pack 
quite a few pixels, there is a fairly hefty price 
to be paid. At $899, the Cyber-shot DSCT33 
is not the cheapest camera on the market by 
any means, but considering the options that 
it comes with and its extremely small form 
factor, it is not all that costly. For more infor¬ 
mation, contact Sony on 1300 137 669. 


Scanning with a blue light 


P USHING the boundaries of afford¬ 
able photo scanning, Epson recently 
introduced its new Perfection 4990 
Photo scanner. With a maximum scanning 
resolution of 4880dpi, the Perfection 4990 
Photo has an optical density of 4.0, making 
it one of the most impressive scanners in 
its price range according to Epson, 

In case you’re curious — and I hope you 
are — optical density (or OD) is the 
measurement of tones that a scanner can 
capture, and is sometimes referred to as 
dynamic range. This range is evaluated 
from a range of 0 (absolute white or 100 
percent transmittance) to 5 (absolute black 
or 0 percent transmittance). Increments on 
this scale, by the way, are the result of a 
logarithmic function so that the difference 
between an OD of 3 and an OD of 4, for 
instance, is a factor of 10. The higher the 
OD, the better the scanner is. This high¬ 
lights how important OD is when assessing 
a scanner for purchase. 

The Perfection 4990 also captures scans 
in 48-bit colour, which helps to improve the 
colour accuracy and tonal range. According 
to Epson, the Perfection 4990 Photo utilises 


a blue-toned lamp when scanning nega¬ 
tives, which reduces the extended exposure 
time normally needed for negatives. Given 
that the Perfection 4990 Photo comes with a 
transparency unit that is capable of 
capturing up to 24 frames of 35mm strip 
film, or eight 35mm slides, or three medium 
format (6 x 12cm) frames, two 4 x 5-inch 
frames or a single 10 x 8-inch frame, the 
speed boost allowed by the blue-toned 
lamp is a welcome addition. 

Another interesting feature of this 
scanner, according to Epson, is that it 
incorporates both a Matrix CCD and a 
"revolutionary” micro-lens, which allows the 
Perfection 4990 Photo to achieve its 
remarkable resolution without having to 
increase the carriage size. 

As with most of Epson’s scanners, the 
Perfection 4990 Photo scanner comes with 
the latest iteration of Epson’s Digital Ice 
technology, which allows users to restore 
negatives, slides and photos that contain 
dust or scratches automatically. The scanner 
also comes with an impressive bundle of 
applications to enhance and handle your 
images, including Photoshop Elements 2. 



High resolution and speed. Epson’s 4800dpi 
Perfection 4990 Photo scanner has a blue-toned 
lamp for faster neg scanning. 

For maximum flexibility, the Perfection 4990 
Photo incorporates both a USB 2.0 and 
FireWire interface, allowing for fast transfers 
to your Mac. Coming in at $899, the Epson 
Perfection 4990 Photo scanner is a signifi¬ 
cant investment, but its range of features 
and scanning resolution promise to make it 
a worthwhile asset. For more information, 
contact Epson on 02 8899 3666. ^ 

® 

Hot Links 

www.epson.com.au 

Australian home of Epson products 
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Affordable shooting 


ADDING to its stable of consumer- 
/ \ oriented cameras, Canon has 
/\ released its PowerShot A510 and 
PowerShot A520 digital cameras. Sharing 
virtually identical form factors, these new 
PowerShot A-series cameras have been 
designed to make shooting easy. In fact, 
both cameras come with 20 programmed 
shooting modes, including a fast shutter 
mode and a Stitch Assist mode, which is 
ideal for creating panoramic images from a 
series of stills. 

According to Canon, the DiGIC Image 
processor used by both cameras 
enhances camera performance and 
camera responsiveness, a feature that 


helps to reduce start-up times and prolong 
battery life. Both cameras are capable of 
recording MPEG movies with sound at 
three resolutions — 160 x 120, 320 x 140 
and 640 x 480 — all of which can be 
recorded to an SD Card. 

All of these features are enhanced by a 4 x 
optical zoom, used on both cameras, 
which has a 35mm equivalent focal length 
of 35-140mm. The main difference between 
the PowerShot A510 and the PowerShot 
A520 is that the A510 features a 3.2 
megapixel CCD (2048 x 1536) and the 
A520 comes with a 4.0 megapixel image 
sensor (2272 x 1704). The A510 and A520 
are priced at $399 and $499 respectively. 




Good value. The four megapixel Canon 
PowerShot A520 comes with loads of features 
and a 4x optical zoom. 


Stunning entry-level digital SLR. Canon s EOS 
350D comes with a whopping eight-megapixel 
image sensor. 


Is digital better? 


T HE digital versus film debate has 
raged for several years, but are we 
any closer to a resolution than 
when we started? In the last year or so, 
the debate has started to swing in favour 
of digital, thanks largely to affordable high 
resolution cameras (see the Canon EOS 
350D above). Digital photography has the 
advantage of creating a reliable format 
that is easily transportable — all the way 
across the world within seconds, if need 
be — and is not subject to the annoying 
aspects of trying to digitise film 
(scratches, dirt, etc.). Certainly, the crystal 
clarity of digital photographs makes it 
ideal for particular situations, especially if 
you’re interested in capturing lots of detail. 

An interesting note I spotted on a digital 
photography web site recently stated that 
due to the fact that many digital SLRs use 
an image sensor that is physically smaller 
(approximately 16 x24mm) than the stan¬ 


dard 35mm film frame (24 x36mm), the 
depth field of digital photographs is 
substantially improved. This is ideal if you 
want to capture a landscape scene with 
lots of subjects at various planes of focus. 

However, one problem with this is that it 
isn’t very artistic. 

What do I mean by that? Well, one of the 
advantages of using film, particularly if you’re 
operating on very little focal depth, is that 
you can produce very creative images by 
using that situation to your advantage and 
isolating your subject from its background. 
I’ve seen this used to great effect where the 
focal depth is so shallow that a person’s eye 
has remained in focus while the rest of the 
face is out of focus. For general shooting of 
most subjects, this is not really much of a 
concern, but if you want to use the limitations 
of film to create a specific effect, sometimes 
digital isn’t the best option. 

Another area where film tends to win out 


Another Canon camera to keep an eye out 
for is its entry-level digital SLR, the EOS 
350D. Featuring an eight-megapixel image 
sensor (3456 x2304 pixels), the EOS 350D 
incorporates a seven-point auto-focus 
system and is capable of continuous 
shooting at three frames per second for 12 
frames. The EOS 350D can be used in all 
types of shooting conditions thanks to its 
ISO speed menu, which allows you to set the 
camera’s ISO rating to 100, 200, 400, 800 
and 1600. Featuring a USB 2.0 interface, the 
EOS 350D comes with a substantial software 
bundle, which includes Image Browser 
(Mac), PhotoStitch, Remote Capture, Digital 
Photo Professional, Camera Window, RAW 
Image Task and Arcsoft Studio. 

At just $1899, the EOS 350D kit, which 
includes a 18-55mm lens (28-90mm 
35mm equivalent), is outstanding value for 
those who are serious about their digital 
photography. E^ 

® 

Hot Links 

www.canon.com.au 

Australian home of Canon products 


is in available-light photography. While 
certainly huge advances have been made 
with image sensors and their ability to 
capture images in low-light situations, the 
simple fact is that it hasn’t quite got the 
same capability as high-speed film. 
Admittedly, film isn’t perfect at these light 
levels and can sometimes become grainy, 
but film generally ends up looking better 
when its pushed to this level compared 
with even the best digital SLRs. 

Perhaps the most telling aspect of this 
debate is that many photographers who 
strive for artistic effects on a regular basis 
(without the use of retouching) normally use 
flim cameras. The biggest group to highlight 
this point are wedding photographers. 

While some are moving to digital, many are 
sticking with film because they’re able to 
achieve a more artistic end product consis¬ 
tently. No doubt, technology will attempt to 
usurp this position in the years ahead. E^ 
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IT'S AS EASY AS BURN, FLIP, BURN. 


Cummins 
n Spring Vacation 


movies and pics 

1. On the Dairy Farm 

2. Kate and Shadow 

3. Manzanita Beach 

4. Family Reunion 

5. Country Fair 
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Just burn your disc, flip it over, and then burn your own Custom on-Disc design. The LaCie d2 DVD±RW drive is now 
available with LightScribe, an innovative new HP technology that etches precise silkscreen-quality DVD/CD labels 
using the very same laser that burns data onto discs. Lightscribe labeller software for Mac OSX developped by LaCie. 



sales.au@lacie.com • teI:(02) 9669 6900 
Available from Apple resellers. 


www.lacie.com/au 
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Hot Links 

www.tomsci.com/book2pod/ 

Read large text files 

gutenberg.net.au/ 

Project Gutenberg Australia 

www.zapptek.com/ispeak-it/ 

iSpeak It 

www.dogheadbone.com/ 

Find album cover artwork 

homepage.mac.com/amake/software/ 

ipodbackup.html 

Back up your Mac to an iPod 

iPod hacking 

O NE immutable reality with tech¬ 
nology in just about any form is 
that people will try to stretch the 
boundaries of what a device can do. The 
venerable iPod is no different. 

Read the fine print. Book2Pod is an 
application that will appeal to those who 
love reading, and are happy to use the 
limited screen real estate of the iPod. 
Book2Pod eliminates the 4KB per note 
limit imposed by the Note Reader soft¬ 
ware supplied on the iPod. It also formats 
any text file you feed into it so that Note 
Reader can use it. 

There is a wealth of books out there in 
text file format, with Project Gutenberg 
the standard bearer. It’s worth noting that 
there is now a Project Gutenberg 
Australia (see “Hot links”) so there’s quite 
a list of Aussie literature available online 
at no cost. 

Book2Pod needs Mac OS X 10.3 and an 
iPod with firmware version 2.0 or higher. 
The application is free. 

If you’d prefer to listen to text on your 
iPod, the Audible range of e-books is the 
obvious choice. However if you’re after a 
cheaper option, then you might like to 
take a look at iSpeak It, from Zapptek 
software. One disclaimer up front: you 
have to have at least a passing tolerance 
for your Mac’s built in text-to-speech 
voices. iSpeak It converts documents 
(Word, PDF, AppleWorks, RTF, Text or 
HTML) into either an MP3 or AAC audio 
file, with the voice being whichever one 
you have set up in your speech prefer¬ 
ences. In addition to converting existing 
documents you can download news and 
weather direct from the interface. Other 


features include the ability to make a file 
bookmarkable (so you can return to 
where you left off), and the capability of 
splitting long files into multiple tracks. I 
tested iSpeak It with a Word file, web 
page and a Google News download and 
all three worked well — taking into 
account the limitations inherent in text-to- 
speech. This is helped by the ability to list 
key problem words and suggest alternate 
ways of saying them. iSpeak It will cost 
you $US12.95 (see “Hot links"). 

Photo album. For those of you with 
an iPod Photo, or who are considering 
purchasing one, you’ll find an under¬ 
utilised feature is album cover art. Since 
iTunes 4.0 was released, you have had 
the ability to drag and drop album cover 
art into the bottom left corner of the 
iTunes window (cover art is generally 
downloaded automatically with songs 
purchased from the iTunes Music Store, 
for what that’s worth). If you have an iPod 
Photo, the artwork syncs along with your 
music. Trouble is, it can be a very tedious 
process actually finding the cover art. 

One solution to the problem is a free 
AppleScript called Find Album Artwork 
With Google v2.2. To install you just drop 
the AppleScript into the Scripts folder in 
Library/iTunes (or create the folder if it 
isn’t there). 

Finding album cover art is simple. 

Select the song or album worth of songs 


you want artwork for, then select Find 
Album Artwork With Google from the 
AppleScript menu in iTunes. Your browser 
is automatically launched, and results 
from a Google image search are 
displayed. Then just drag the picture you 
want to iTunes. iTunes will then assign that 
artwork to the songs you’ve highlighted. 
Prior to installing this I was sceptical on 
success rates with the image searches, 
but I am now a convert. I did forty-five 
searches, and only came up blank on 
three of them (all Aussie artists). The 
AppleScript is free for you to download 
(see “Hot links”). 

Save your data, it’s wen known 
that you can use your iPod as an external 
hard drive. However, most people just 
copy files manually as needed. iPod 
Backup automates this for you by 
copying your Home folder. You can back 
up to a folder on the iPod or create a disk 
image (encrypted or unencrypted). 

Things can get a little complicated if you 
get fussy about what is backed up from 
within your Home folder. You can either 
drag files onto the application’s icon to 
specify addition or deletion, or type 
exceptions into a text file that the applica¬ 
tion uses. Not the prettiest way to do 
things, though still workable unless you 
are going to make changes constantly. 
iPod Backup is a free download for 
OS X only, 
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GarageBand 2.0 


A S part of the iLife ’05 suite of applica- 

I \ tions (see full review in Test drive, 

/V this issue), GarageBand has had a 
significant upgrade. For the uninitiated, 
GarageBand gives you the power to record 
audio and MIDI within a simple interface, 
and without any compulsory audio hard¬ 
ware aside from your Mac. Apple appears 
to have taken on board a number of criti¬ 
cisms of the first version, which makes this 
version a significant evolution. 

The first new feature is multi-track 
recording. Version 1 allowed recording on 
one track at a time only. You can now 
record on up to eight tracks simultaneously. 
Of course, to record more than one track at 
a time will require an audio interface of 
some sort given there’s only one audio 
input into a Mac. Why would you want 
simultaneous recording on multiple tracks? 
The obvious answer is recording a band, or 
your two kids singing different parts. 

From a portability viewpoint, the new 
Musical Typing feature is superb. You can 
use your Mac’s keyboard as a piano 
keyboard, including the ability to switch 
octaves and use pitch bending. You aren’t 


going to be able to play full piano pieces 
(using both left and right hands) with 
much success, but it does give you an 
excellent creative sketch pad to beat out 
some melodies without needing an 
external keyboard. 

Apple Loops remain the engine room of 
the application, and you can add a 
couple of cylinders to that engine by 
adding your own loops. If you have 
created something that you think may 
work well in future pieces, you can drag it 
to the loop library. 

Other notables include the ability to 
tweak the tuning of audio tracks (great if 
your vocals need all the help they can 
get), lockable tracks (prevents changes 
and reduces processor load on play¬ 
back), a built-in tuner (great if you are 
recording guitar or bass), and on the fly 
transposing of audio. 

Remaining criticisms, i stm find 

the idea of the Play button also being the 
Stop button counter-intuitive — I’d prefer 
a dedicated stop button. The notation 
view of MIDI/Software Instrument tracks is 
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commendable and will attract more tradi¬ 
tional musicians who read notation as a 
first preference. However, until that nota¬ 
tion can be printed, only half the job has 
been done. The inability to export MIDI 
files is something Apple needs to 
consider remedying for the next version. 

The new feature set combined with the 
solid tool box of loops and effects make 
for a music application that’s more than 
worth the ($119) price you pay, and that’s 
ignoring the other applications that come 
as part of the iLife suite. ^ 


HotUnks 

www.apple.com.au/ilife/garageband/ 

Better but still not perfect 


ArkaosVJ 



T HERE can be a real synergy 

between music and video, but it can 
be difficult to create that synergy. 
That’s where Arkaos VJ comes in. It’s an 
application that allows you to mix music 
and video footage together with a range of 
effects to create your own music videos. 

It’s all done by drag and drop. Drag any 
video or graphics files you have onto 
Arkaos’ window, and it automatically 
creates thumbnails for you. Then just drag a 
thumbnail to one of the keys on the music 
keyboard that Arkaos has front and centre. 
When you press that key thereafter, that 
visual will appear. You can even create your 
own Flash movies with text if you want to 
get a particular message across. If you 
want to improvise, you can even use 
connected cameras live as they record the 
data. Once you have visuals assigned to 
keys, you can assign effects for each visual. 
As you can imagine, you have a large 
number of combinations with which to work. 


The Arkaos interface is easy to 
navigate. I dumped a dozen 
.mov files exported from 
iMovie into Arkaos, in addition 
to another dozen .jpg 
graphics. It took me a few 
minutes to assign them to keys 
and add effects. On the music 
side, Arkaos will beat match to 
anything playing back via your 
Mac’s audio input. Once I had 
the music happening I then had a couple 
of practice runs generating images and 
associated effects. When I felt I had things 
down well I recorded a performance using 
the Events Manager within Arkaos, which 
allows you to export your creations as 
QuickTime files for playback later. 

Arkaos VJ’s main purpose in life is to 
allow you to create music videos for play¬ 
back or even live performance. That 
aside, it is just plain fun, and the creative 
options are nearly limitless. It’s worth 


checking out the Flash demo of the 
features (see “Hot links”). Arkaos VJ 
retails for $199, and is distributed by 
PowerMove (03 9499 2744). A 21-day 
unrestricted trial version is available for 
download from the Arkaos web site. ^ 

® 

HotUnks 

www.arkaos.net 

Download a demo, view Flash product tours. 


Australian Macworld April 05 





























































vV>>1 




At the club. On the kitchen table 


the smoothest compact digital 


audio workstation / control surface/ 


portable standalone digital mixer 


For more information on the new Digi 002 


@ 10/04. Digi 002 and Digidesign are trademarks or registered trademarks of Avid Technology, Inc., or its subsidiaries or divisions. 
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Hot Links 

www.markspace.com/downloads.html 

Get the Missing Sync 


Missing Sync improves Treo 650 support 


ARK/SPACE Inc. has released a 
maintenance update to its The 
Missing Sync for Palm OS appli¬ 
cation, bringing it to version 4.0.4. The 
new version is available for download from 
the Mark/Space web site (see “Hot links”). 
Changes in this release include enhanced 
support for the PalmOne's Treo 650 smart¬ 


phone and Tungsten T5 PDA. Conduit 
support has also been enhanced for 
Tapwave Zodiac PDA and more. 

Complete release notes can be 
found online. 

The Missing Sync for Palm OS has been 
developed as a complete alternative to the 
HotSync software included with some 


Palm-based PDAs. The Missing Sync not 
only provides functionality you won't find 
in PalmSource's software, but it also 
enables a variety of Palm OS-based 
PDAs that don't natively support the Mac 
to work. The Missing Sync for Palm OS 
costs US$39.95; 4.0.4 is a free update 
for 4.x users. ^ 



Samsung targets boys 


A FTER identifying a trend toward 
/ \ female users thanks to phone 
/ V design, Samsung will release the 
D500, aimed at a masculine market. 

Sleek and black and using the slide-out 
form factor previously seen in the E800, 
the D500 comes with more than enough 
features to please even the most 
demanding of tech-heads. 

In keeping with the current trend for 
bigger storage, the phone boasts 96MB of 
space, enough for 60 minutes of video 
recorded using the camera's IMP camera. 

Manufacturers are also starting to take 
advantage of high intensity LEDs to work 
as compact flashes for phone cameras, 
and the D500 is no exception. 

Connectivity includes Bluetooth and the 
phone has a custom Bluetooth headset 
and car kit. 

The phone connects to your Mac using 


the afore-mentioned Bluetooth, USB or 
SyncML DS to exchange, although at this 
stage you may have to resort to third- 
party software to view videos under OSX. 

The design of the D500 comes as 
research by phone manufacturers and 
carriers suggests women and men have 
divergent tastes when it comes to 
mobile technology. 

Women favour the clamshell form-factor, 
which allows for bigger screens and a 
secondary external LCD so the user can 
screen her calls. 

Men prefer bar phone designs, with their 
simple operation and easy access to controls. 

Samsung is banking that the slide-out 
form-factor includes the advantages of 
the clamshell design in a package that 
men will enjoy. 

The company points out that women are 
allowed to buy the D500 too, if they want. 


Clie bites the dust 



A FTER only a few years in the sector, 

I \ Sony has finally quit the PDA biz with 
/ V an announcement that it will stop 
production of PDAs in Japan. 

Sales of Clie PDAs had already ceased 
outside Sony's homeland in early 2004 with 
the release of the PEG-TH55. 

Clies were smart-looking devices, packed 
with extra functionality such as cameras and 
MP3 playback, in a time when such features 
were yet to appear on other PalmOS 
powered devices. 


Funky orange models targeted students 
while sleek brushed-aluminium units with 
flip-and-rotate tablet form-factors and built-in 
keyboards tried to attract executives and 
gadget fetishists. 

But it seems palmOne's range of cheap 
powerful devices like the Zire 75 — which 
uses the same operating system and now 
includes a camera — snapped up low-end 
PDA users, while power-users went for 
Windows-powered devices like HP's iPAO 
range or smartphones such as the Treo. 


Sony continues to make mobile phones 
in partnership with Ericsson, including 
the P800 and P900 PDA phones which 
run Symbian. 

While Clie has paid the ultimate price 
in a cutthroat market, we can in many 
ways thank Sony for showing us the 
way with our PDAs, since the company 
pioneered so many features we now 
take for granted, including everything 
from cameras to high-resolution 
screens. ^ 


Australian Macworld April 05 
















Requires Toast® 6 Titanium. iDVD® or DVD Studio Pro® 




Whether you are receiving analogue or digital TV, Elgato 
has an EyeTV to suit your needs: 

I g jj eyeWliMMMSBZO 

l| 0 y eT»Mna«a Analogue TV tuner. 


Does your Mac do TV? 


It will with EyeTV! Watch full screen, high-quality TV directly on your Mac and record your favourite shows. Edit 
unwanted content using EyeTV, iMovie® HD or Final Cut® Pro/Express HD and then burn your recording to DVD*. 


EyeTV - Sit back and enjoy. 


eyetv 

watch record edit enjoy 


Starting at 

$249 

inc. GST 


Macworld I 


eyetv 200 


winner Hardware of the Year 

mac wo r I a 

eddyi Best Way to Watch TV on Your Mac 
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FireWire digital TV recorder with high-quality 
video encoder and analogue TV tuner. 



eyetv 310 

digital TV recorder for digital satellite 
television (DVB-S) with Cl (Common Interface). 


Bring your EyeTV recordings and other digital entertain¬ 
ment content from your Mac into your living room with 
these innovative products from Elgato: 

COMING SOON 

eyehome eyeconnect 

digital media player UPnP^ AV Media Streaming Software 



eyetv 410 

digital TV recorder for digital terrestrial 
television (DVB-T) with Cl (Common Interface). 



UPnP 


DLNA 

Digital Lrvmg Network Alliance 


Available from: 

... Apple Store II Authorised Solutions Reseller 


For more information on our products, visit www.elgato.com 

Distributed by MemSol - Contact MemSol at (03) 9645 3806 for your nearest reseller. 


elgato 
















SUBSCRIBE NOW 

& RECEIVE FREE 

STUFFIT DELUXE 7.0.3 
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Stuff It Deluxe 7.0.3 offers a complete compression solution, providing Mac users with the power to exchange files on 
any platform, maximise bandwidth as well as manage data with ease. 
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Stuffit Deluxe by Aladdin Systems is fully supported by PICA Software Pty Ltd, the Australian distributor. Full 
documentation is included on the CD in PDF format. 

Power Macintosh with OS 8.6 or higher (including Mac OS X vlO.l.and higher) with 32MB 
of available RAM and 20 MB free disk space. 
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A tale... 

I T was the best of times, it was the worst of times. 

That opening worked fairly well for Mr Dickens, and it describes 
beautifully a couple of recent experiences that I’d like to share. 
First, as they say, the good news: I bought a Mac mini. Lots of 
reviews and rumour columns convinced me that it would be a “Cool 
Thing”™ so I signed up just after His Steveness announced it in 
San Francisco. 

A nice robot took my order on the Apple store and informed me 
three weeks later that it had shipped and would be in my eager 
hands in “1-5 business days”. I now know that Armidale, NSW, is 
slap in the middle of the delivery window as far as couriers are 
concerned: it arrived three days later. 

I’m not sure which Mac is the evil twin of 
the Mac mini (surely those who named him 
have watched Mike Myers) but it purrs along 
about the same as my 12" iBook. Which 
means that it’s the ideal workhorse for the 
80 percent of us who don’t push the enve¬ 
lope, require dual screens or portability. 

Of course by that stage it had been alter¬ 
natively praised and scorned by many, some 
of whom had actually tried the machine, 
some who just read the press release — one 
pundit claimed that you’d need a USB hub 
once the keyboard and mouse had been 
connected. He obviously missed the USB 
slots in the keyboard. Sigh. 

I bought mine for home (the ratio of 
computers to people had slipped a bit recently) but would you buy 
this for a school? 

Too right. This is not going to replace the G5 behemoths for heavy- 
duty AV work, but there has been quite a movement internationally 
for some time asking for a basic Mac for basic users. Something 
that could use cheap(ish) monitors and keyboards. 

Add $500 or so for keyboard, mouse and 17" LCD screen to the 
base price of $719 and get a good looking, low power consuming 
setup for only $50 or so more than an equivalent eMac. The 
Kensington lock facility will protect it from pilfering (as much as these 
devices can); it’s so light that even young kids could move it from 
classroom to classroom if required; and there’s more room on the 
desk when they get there. 

One of the interesting side issues related to computing equipment 
is storing the packaging that it came in. Many lease companies 
expect equipment to be returned in original packaging, so another 
advantage of the mini is that its packing is small as well. 


www.kevinrose.com/index.php/weblog/comments/191/ 

Take a Mac mini, a PC motherboard, a hacksaw and ignore the higher brain 
function centres. Kevin tries to put a PC into a mini case. 

discussions.info.apple.com/ 
WebX?128@244.MPQva9BOkEg.3@.68914286 

Information that will help you fix the bug in Panther’s mail server. 


Even in the admin area, it’s almost worthwhile buying one of these 
with a KVM switch to share a keyboard, mouse and monitor with a 
cheap PC. The PC can be used for whatever Windows-only software 
needs to be used (such as the various Windows-only admin pack¬ 
ages) and the Mac mini can be used to do the rest. That way, the 
PC can be isolated from the internet to provide some protection 
against malware infection. 

In fact, a mini teamed with a KVM switch could work as an alter¬ 
native to Virtual PC. Marketing opportunity, Apple? 

The bad news. I’ve had the misfortune of wrestling with a 
Panther mail server over the last few months — a fairly gnarly 
beast that includes postfix and cyrus as 
mail transport agents and readers. This 
particular machine also provides e-mail to 
our school. 

“It’s as simple as clicking on this button”, 
the nice man said in the manual. Nice man lie. 

Maybe Tiger will fix the issues that I (and 
several others) have faced with the 
Panther incarnation of the mail server. It is 
not an "enterprise server” when it runs for 
three or four days then crashes. If I wanted 
that I would have bought a Microsoft 
Exchange server. 

The issue, first noted in April of 2004, is 
caused by a log rollover: Cyrus logs are 
archived after they reach 10MB and a new 
one is created. The creation process establishes the new log with 
incorrect ownership permissions and Cyrus crashes, taking its data¬ 
base with it. 

My phone starts ringing off the hook as students and teachers can’t 
get their mail. Looking at the system log provides such helpful entries 
as “connect(/var/imap/socket/lmtp) failed: Connection refused”. 

Guys, you can’t call a mail server an enterprise solution when this 
sort of thing happens. Schools, like other businesses, depend on e- 
mail and if it stops flowing, people get angry and start demanding. 

It’s hard to believe that the same company that produces the Mac 
mini can allow such a serious bug to remain for almost a year. 

Mr Dickens got it right when he continued: "...it was the age of 
wisdom, it was the age of foolishness, it was the epoch of belief, it 
was the epoch of incredulity”. ^ 

As an educator, Martin Levins likes empowering people to create 
using computing technologies. 
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By James Christopher Murty. 


Secure password-less log-in 


SSH! Someone 
might be listening 

S OME months ago while going through my web/mail server’s 
security log, I noticed a couple of disturbing entries. The 
log contained a number of failed SSH login attempts. Some 
were for accounts that existed but would never be used for remote 
login, others were for accounts that simply didn’t exist. 

My first thought was that my server was being probed by 
someone playing around, trying learn something about my setup. 
However, over the next few nights, it became apparent that a 
significant automated attack was underway as these failed logins 
were coming from many different computers. I spoke to several 
colleagues and it turned out that they were seeing similar failed 
attempts on their systems. Some nights there would be a few 
entries in the log, other nights many hundreds. 

The most likely scenario is that there is an army (or many 
armies) of zombie hosts (compromised computers being controlled 
remotely) actively probing the internet for computers running 
SSH; presumably so that they can use some SSH exploit to take 
over more computers. Various groups do things like this to gain 
a kind of internet infamy, but more often than not it’s so that 
they can send spam and use distributed denial-of-service (DDOS) 
attacks to blackmail companies. 

IS yOUr Macintosh at risk? The answer is, almost certainly, 
no. If you’re not running ssh (’’Remote Login” in System 
Preferences under Sharing>Services) then there’s no way it can 
be used to exploit your computer. 

I am running sshd on my computer and if you’ve been 
following my articles you’ll know that I’m a big advocate for the 
protocol, as it allows the remote control of computers either on 
your LAN or across the internet. 

Back to my problem. Why is someone wasting the time of their 
zombie slaves’ stolen cycles? What are they up to? 

Looking more closely at the logs convinced me that they are 
either running through a list of known default user names 
and passwords, or that they are using brute force to guess 
weak passwords. 

The former scenario can be the case with routers or firewall 
appliances. Many of these devices out-of-the-box have an admin 
account called “admin” with the password literally set to “pass¬ 
word”. As most people never change the default passwords when 
they plug new devices in, they can leave themselves open to all 
kinds of trouble. 
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www.sshkeychain.org/ 

GUI ssh-agent that integrates with the Apple Keychain 

www.openssh.com/ 

Home page of the SSH server/client bundled in Mac OS X 



However it is the latter scenario that is more applicable to us. 
While your account may have a strong password, perhaps you 
have another user on your computer who uses their name as their 
password. If their name is a common one, then one of these auto¬ 
mated attacks could find them and gain access to their account. 
If their account has admin privileges, then such an attack could 
take over the computer. 

It’s also possible that default accounts can be misconfigured to 
allow a login when they shouldn’t. As an example, while you 
probably don’t have the root account enabled on your computer 
(it isn’t by default on Mac OS X), many helpful web sites show 
you how to enable it, and if you set its password as blank or 
something predictable you can leave yourself wide open. 

How do you tighten things up? For starters, the first thing 
I recommend is make sure that the root account and other non¬ 
user accounts are not able to login. There are very few circum¬ 
stances that require the root account to be enabled since almost 
everything that ever needs to be done as root can be done using 
the sudo command. So, to be on the safe side, set the sshd config¬ 
uration file to disable root login in case it has been. 

Connect to the remote computer and open up its sshd configu¬ 
ration file with your editor of choice, for example using sudo 
pico /etc/sshd_config 
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Look for a line that looks like 

#PermitRootLogin yes 

The # indicates that this line is a comment, and the default is to 
allow root login. Below this line enter PermitRootLogin no 
Now save the file. The change should be immediate for subse¬ 
quent logins to that computer. 

Next, if you are the only person who should have remote 
access to a computer, then sshd should be configured this way 
specifically. This is handy where you need to have multiple 
admin accounts on the computer (so the user of the computer 
can install software for example) but only you should be able to 
access it remotely. 

Open up sshd_config as above and right down at the bottom of 
the file, add a line that looks like AllowUsers j ames substi¬ 
tuting your username for “james”. If you want more than one 
user to be able to login remotely add their name after yours, 
separated with a space. Adding a single AllowUser option will 
deny all other accounts from being able to login - a significant 
security improvement. 

P3SSWOrd-leSS login. The best way to secure a computer, 
oddly enough, is to eliminate the use of passwords entirely! 
SSH supports the use of public key authentication. The idea is 
that you generate a private and public key on your local 
computer and provide your public key to the remote host. When 
you attempt to connect, the ssh client and sshd server do some 
maths that requires both keys and only a matching set will 
work. The keys make use of very large prime numbers, and the 
complexity of guessing the private key is so large as to make an 
attack impossible. 

Generating a key pair. To generate a key pair on your local host 
type something like ssh-keygen -t rsa -b 2048 -C 
"james @myho s t" 

The -t option sets the type of key. RSA is fast and compatible 
with commercial SSH solutions so it’s my preference. The -b 
option sets the number of bits for the key — the size of the prime 
numbers. The default is 1024. 

After you type the ssh-keygen command, you’ll first be 
asked where to store the results - use the default - in a file 
called id_rsa which will be saved in a hidden directory .ssh in 
your home folder. You’ll be asked for a passphrase to protect the 
private key. Since our objective is to eliminate passwords you’re 
probably wondering why you’d want a passphrase here but trust 
me you will want to enter a strong password. I’ll explain why in 
a moment. 

After ssh-keygen is finished you’ll have two key files. A 
private key called id_rsa, and a public key called 
id_rsa. pub. 

Provide the public key to remote hosts. The next task is to get a 

copy of your local public key to your remote host. There are 
numerous ways to do this but the easiest is to use copy and paste. 
In the Terminal on your local host type cat 
-/.ssh/id_rsa.pub | pbcopy 

This will copy the contents of the public key into your clip¬ 
board. Next, SSH to the remote host as normal. When you get 


there, you need to create a file called authorized_keys2. Do 
this by typing pico -/ . ssh/authorized_keys2 

Paste in the public key and save the file. Then log out and try 
logging in via SSH again. This time, instead of being asked for 
the password for your account on the remote host you should see 
something like 

Enter passphrase for key 
'/Users/james/.ssh/id_rsa': 

In other words, now you’re being asked for the private key 
passphrase. If you had entered no passphrase previously you 
wouldn’t see anything, it would just login. This is why you’ll 
want to make use of a passphrase - if someone gains access to 
your local host, they would have a key for direct access to your 
remote host. 

However I promised you secure password-less login and that is 
what you shall get. 

Integration with Keychain. Our next trick will be to integrate SSH 
authentication with Apple’s Keychain. This way, if you ensure 
that you need a password to access your computer when it starts 
or wakes up, your SSH keys will be secure. 

There are a couple of ways to do this but the simplest is to 
use Bart Matthaei’s SSHKeychain (see “Hot links”). To setup 
SSHKeyehain, all you need to do is download it, install it in 
Applications and launch it. Go into Preferences and under 
Environment make sure “Manage global environment vari¬ 
ables” is ticked. Then click on “SSH Keys” and click the “+” 
button. It will automatically jump to the hidden .ssh directory 
and all you have to do is double click on your id_rsa private 
key file. 

The next time you try to open an SSH session to your remote 
host you’ll get a dialog window pop-up asking for the passphrase. 
You can click on the check box to save this password into 
Apple’s Keychain. 

In order for SSHKeychain to work every time you login, you’ll 
need to add it to your Startup Items under System Preferences, 
Accounts. If you don’t want it taking up space on your Dock it 
has a preference (Display) that allows you to have an icon on the 
menu bar instead. 

Finally, to take the final step and configure the remote host so 
that only public key authentication can be used to access the 
computer remotely, open sshd_config on the remote host one 
more time and find the line that looks like 

#PasswordAuthentication yes 

Below this line add: 

PasswordAuthentication no 

Once you save this file, subsequent logins will only work if a 
public key has been stored in the remote hosts autho- 
rized_keys2 file. That means that if you want to add keys of 
other hosts, you’ll need to use some other method like a USB drive 
to port the key to the remote host. Another option would be to 
keep your private key stored on a USB drive allowing you to move 
it with you. 


The last word. These days it’s good to be a little paranoid. In 

the event that a misconfiguration occurs or a non-user account 

exploit is found, these techniques will go a long way to prevent 
„ . . _ Australian iVIacworld April 05 

you from being affected. ^ 









How to. 


052 


By John Rizzo. 

Streamline your on-line 
communications 


Stop e-mail annoyances 

I CANT think of any technological innovation that has more potential 
for annoyance than e-mail: unreadable attachments, bucketloads 
of spam, and messages that blather on and on before getting to the 
point — all this and more, several times a day, every day. 

With a little know-how, you can work around the most annoying e- 
mail problems. Here, I look at fixes for the general problems with e- 
mail — ones that crop up regardless of which e-mail program you use. 
(See the sidebar “Copy spam training” for an Apple Mail-specific hint.) 

Open the unopenable. Sometimes I can’t read attachments 
that come with e-mail messages. I’m talking about attachments from 
colleagues who assure me that they’ve forwarded important Word 
files, spreadsheets, or images. Instead, the attachments either look 
like monkey-at-a-typewriter gibberish or won’t open at all. 

The gibberish file you see is encoded in a format your e-mail soft¬ 
ware doesn’t understand. 

E-mail software encodes attachments into text to help the files 
survive the journey over the internet. When you can’t open an attach¬ 
ment, it’s usually because your e-mail program doesn’t support the 
encoding standard used by the sender’s software. Encoding stan¬ 
dards include BinHex (used almost exclusively by Macs), 
MIME/Base64 (a Windows favourite), UUencode (from the Unix 
world), and others. 

Another possibility is that your e-mail software supports the 
encoding standard used but doesn’t recognise it. This can happen 
if the header or other parts of the message get mixed up with the 
encoded attachment. You have several options: 

■ Your first line of attack is Stufflt Expander (Applications/Utilities). Try 
dragging the attachment to the Stufflt Expander icon. This often doesn’t 
work, but it’s worth a try. If you own Allume Systems’ Stufflt Standard 
Edition or Stufflt Deluxe (distributed by Pica Software: 03 9388 9588), 
try opening the utility first and then dragging in the attachment. 

■ If no member of the Stufflt family can decode or recognise the 
file, try DataViz’s file-translation utility, MacLinkPlus Deluxe (Conexus; 
02 9975 2799). It generally does an excellent job of recognising 
encoded files, filtering out any worthless text the encoding may have 
added, and then decoding the attachments. 

■ You can sometimes clean up an encoded attachment yourself in 
order to get Stufflt Expander to recognise it. Open the file in TextEdit 
or another word processor, and then delete everything above the 
line that begins with Content-Type: (see the screenshot “Translate 
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www.joshjacob.com/macdev/tnef/ 

TNEF’s Enough 


8 8 8 _ j£j Letterma.mim _ 

This is a multi-part message in MIME format. 

-28155E2EE0815328B10E460F 

Content-Type: text/plain; charset=us-ascii 
Content-Transf er-Encoding: 7bit 

John - 

The attached documents are in MS Word 6.0. If you have any problems 
with them, call me and let me know. 


- Steven 

-28155E2EE0815328B10E460F 


Content-Type: application/msword; 
name="Friends letter.doc" 
Content-T ransf er-Encoding: base64 
Content-Disposition: inline; 
f i lename="Friends letter.doc" 


0M8R4KGxGuEAAAAAAAAAAAAAAAAAAAAAPgADAP7/CQAGAAAAAAAAAAAAAAABAAAADwAAAAAA 
AAAAEAAADAAAAAEAAAD+////AAAAABAAAAD///////////////////////////////////// 
UUUtUNnnUttft!tUU!Utn!UNUnNnN!!nUUNUNttNtU!N 
///////////////////////////////////cpWgAY+AJBAAAAABlAAAAAAAAgAAAAAAAAwAA 
fQsAAOUTAAAAAAAAAAAAAAAAAAAAAAAAfQgAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAAA 
AAAAAAAAABIAAKwAAAAAEgAArAAAAKwSAAAAAAAArBIAAAAAAACsEgAAAAAAAKwSAAAAAAAA 
rBIAABQAAADAEgAAAAAAAMASAAAAAAAAwBIAAAAAAADAEgAAAAAAAMASAAAAAAAAwBIAAAoA a 

AADKEgAAEAAAAMASAAAAAAAA9BIAAFAAAADaEgAAAAAAANoSAAAAAAAA2hIAAAAAAADaEgAA ▼ 


Translate the gibberish. Do you get e-mail attachments that look like this? 
Delete everything above the line that begins with Content-Type:, and 
Stufflt Expander has a better chance of recognising that the encoding 
used is MIME/Base64. 

the gibberish”). Save the file as text-only, and drag it on top of Stufflt 
Expander. This eliminates the e-mail message, headers, or other 
extraneous text that encoding may have added to the attachment 
and that may be confusing Stufflt Expander. 


Open Winmail.dat files. Sometimes I receive attachments with 
the name Winmail.dat that drive me crazy. I can never open them, not 
even with decoding software. When I ask the senders what Winmail.dat 
is, they tell me that they never sent such a file. Am I imagining things? 


No, you’re just the victim of a Microsoft e-mail system that is making 
some wacky assumptions. 

These files come from users of Microsoft Outlook sending through 
a Microsoft Exchange server. Don’t blame Windows, though — 
Exchange server can cause this problem with people sending e- 
mail from Windows or Mac OS. 

If certain configurations in Outlook are incorrect, the Exchange 
server assumes that all outgoing mail is headed for other Outlook 
users and encodes attachments in a scheme that only Outlook with 
Exchange understands. This file can be called Winmail.dat or can 
have a type called application/ms-tnef, which you can see in the 
file’s Get Info dialog box (press 3€-l). 
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Copy spam training 

I just spent several weeks training Apple Mail to filter junk mail 
like an obedient puppy. Now it works beautifully, and I no longer 
need to tell it what is junk and what isn’t. My wife got a new Mac, 
and we’d like to have spam filtering on it as well. Do we have to 
go through the whole training period again? 


Fortunately, once you train one Mac to recognise junk mail, you 
can transfer its learning to any Mac you want; just copy one file 
from your Mac to the same location on the other Mac. 

In the Finder, select Go: Go To Folder and type -/Library/Mail/, 
then locate the file LSMmap. (It may also be called LSMMap2). 
Drop the LSMmap file into the new Mac’s Mail folder, and you’ve 
instantly trained Mail in the art of catching spam. 


\L Mac 


ANNOYANCES 



hings 


About Your Mac 

efstop spam, spaed up email 
Dtframu Panther 
0 Maku Office apps play met 
3 Xeep your laptop cool 
0" Wrangle web ^^ojjfjers 

GTSet an iLife *-- 

03'Kako iPod smarter 


The cause is complex, but the fix is 
easy — just use TNEF’s Enough, a 
fabulous and free piece of software 
from Josh Jacob (see “Hot links”). 
Just drag and drop the file on top of 
TNEF’s Enough, and the utility 
extracts the attachment. 

If TNEF’s Enough can’t open the 
Winmail.dat file, it may also be 
encoded in another format, such as 
UUencode. If that’s the case, you 
must start over, running another 
decoding utility first before running 
TNEF’s Enough. 


Send Windows-friendly 
attachments. When I send an 
attachment to colleagues who use 
Windows, they report back saying 
that they can’t open the files or that 
when they do, the files are full of 
gibberish. Of course, they blame it on the Mac and recommend that 
I join the rest of the world and buy a PC. 

You’ve just touched on one of the most annoying things about most 
e-mail programs: they’re set by default to compress even the smallest 
attachments, as if we still lived in a world where everyone has a 28.8- 
Kbps modem. 

Windows users usually can’t decompress .sit (Stufflt) archives, and 
most Mac e-mail software defaults to .sit for compression. 

To solve the problem, start by turning off that default compression. 
Most of your attachments don’t need it. Save it for when you really 
need it (for file sizes over a couple of megabytes). Apple Mail doesn’t 
use compression, but some other mail programs do. For example, in 
Entourage 2004, go to Entourage: Preferences and click on Compose. 
In the Attachments section, set Compression to None. (Menu items 
will have slightly different names if you’re using Entourage X.) 

Hold on, though — you’re not done yet. The second reason 
Windows users can’t open your attachment is encoding — that is, 
your Mac is encoding the file in a format the Windows e-mail soft¬ 


O’REILLY* 


ware doesn’t understand. When sending files to Windows users, I 
find it best to use MIME/Base64 format. If your e-mail software 
doesn’t have MIME/Base64 as an option, try AppleDouble encoding. 

Entourage, Bare Bones Software’s Mailsmith, and Qualcomm’s 
Eudora all let you select an encoding format directly from your 
message window, usually with a pop-up menu or a check box. The 
default format is often the Mac-centric BinHex. You can change the 
default encoding in the Preferences dialog box of these programs. 
Mail lags behind other e-mail applications in this respect. Before 
Mac OS X 10.3, Mail was brain-dead in terms of encoding — there 
was no way to change the default encoding scheme. Your choices 
were AppleDouble or AppleDouble. Starting with Panther, Mail has 
the option of sending “Windows-friendly” attachments. To use it, 

make sure that you don’t have any 
message windows open and select 
Edit: Attachments: Always Send 
Windows Friendly Attachments. 
However, you can’t always count on 
this setting to deliver attachments 
Windows users can open. It’s one of 
the annoying weaknesses of Mail. 

Keep your ISP mailbox 
empty. E-mail messages don’t 
seem to like me. People keep telling 
me that their messages get bounced 
back. One friend told me that a 
message said my POP3 mailbox 
was full. 

Whoever told you your box was full is 
a friend indeed for giving you the 
answer to your problem. 

Your mailbox probably is full, 
because you’re forgetting to delete 
mail from the POP3 e-mail server 
that holds your messages. Your ISP 
typically gives you 10MB on its 
server — when that fills up, further e- 
mail gets bounced back to the senders. If you have messages 
containing large attachments, your space on the server fills up even 
more quickly. 

Most e-mail software lets you delete your messages on the server 
immediately or after a short period. To shorten the period of time 
that e-mail is stored on your POP3 server, do the following: 

■ In Mail, select Mail: Preferences. Select the account from the left 
column and then click on Advanced. Select Remove Copy From 
Server After Retrieving Message. Choose a new duration from the 
After One Week pop-up menu. Right Away or After One Day are 
good choices. 

■ In Entourage, go to the Tools menu and select Accounts. In 
the Mail tab, select the account. Go to the Options tab, find 
Server Options, and choose how long to keep messages on the 
server. 



By the book. This article is an 
excerpt from Mac Annoy¬ 
ances, by John Rizzo (2004; 
reprinted by permission of 
O’Reilly Media). 
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Once upon a time, you’d take a photograph or draw 
on a piece of paper to create an image. That was back 
when everyone thought the world was flat. 


think that if 
they can’t 
photograph 
something 


That’s not 
true anymore. 
If you can 


All images courtesy of Rob Magiera, Noumena Digital (www.studionoumena.com) 

graphic illustrator and founder of Noumena Digital, has chosen the award 
winning 3D software package Maya to help create his signature look. Rob knew 
1 that the power of Maya could expand his creative flexibility, but he's discovered 
it has expanded his commercial potential as well. "Ma toire, Rob's bottom line improved as much as his art. With one 
look at his work, you'll have to agree that Rob's world is no longer flat. Visit www.alias.com/industries to see how adding 
3D toyour portfolio can take you to a whole new dimension. 


ROB MAGIERA 


Download Maya Personal Learning Edition For FREE at www^llasxom/ple today! 

©Alias I www.alias.com 


I trademarks and the Maya logo is a trademark of Allas Systems Corp. in the United States and/or other countries. 
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CAN YOU IMAGINE 

STORMFX 

www.stormfx.com.au 
02 9955 5145 
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Join wireless networks securely 
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Stranger in a 
strange LAN 

You’re in a client’s office or a friend’s house, 
and you have to get online. No problem: you 
just fire up your Mac, wait a couple of 
seconds while AirPort automatically finds any 
802.11 networks within hailing distance, and, 
boom, you’re online, right? Not necessarily. 

If your host is using an AirPort Base 
Station, it often is that simple: your Mac will 
alert you to the presence of the network and 
then ask you for the password. If it’s a non- 
Apple network, getting on can be anything 
but simple. 

Finding a network. No matter what kind of wireless network 
you’re tiying to log on to, the general process is the same: find the 
network and then supply a key to log on. 

If the network is open, and if you’re using OS X 10.2 or later, 
that first step is simple: Your Mac may automatically alert you 
to the network and ask whether you want to join. If it doesn’t, 
click on the AirPort icon on your menu bar and select the network 
you want to join. If there’s an open network available, it should 
be on the list. (Or you can launch Internet Connect and click on 
the AirPort tab to select the network.) 

Closed networks, however, won’t make the list - you’ll have 
to tell your Mac which network you want to join. To do so, 
get the network name from your host, click on the AirPort 
icon, and select Other from the drop-down menu. That’ll call 
up the Closed Network dialog box, where you can fill in the 
name of the network. 

Logging on to WEP. Once you’ve selected a network to log 
on to, OS X will find out whether it requires a password. If it 
doesn’t, you can skip the rest of this article - but you might want 
to tell your host about the hazards of unsecured wireless 
networks, and you should definitely be careful about the kinds 
of data you transmit through the unprotected air. 
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www.macworld.com/2003/06/features/extremerevolution/ 

An old Macworld article with details on wireless security 


Configuration 

Description: Fort Knox Wi-Fi 

Fort Knox Wi-Fi 


Network Port: AirPort J ] 

User Name: goldfinger 

Password: ... 

Wireless Network: oddjob| 

Authentication: On Protocol 

5? TTLS 


□ TLS 
™ LEAP 

0 PEAP 

— MD5 £ Configure... } 

Select supported authentication protocols above 
and then order them appropriately. 

| +| -j 

014 3 


Maximum security. 802.1 X — which OS X 10.3 supports — adds a new 
layer of security to wireless networks. It relies on authentication servers, 
which check your user name and password before letting you use the 
wireless network. 

If security is turned on, the AirPort dialog box will, by default, ask 
you for a WEP Password. If you click on the Wireless Security 
drop-down box, you’ll see at least three more options: WEP 
40/128-bit hex, WEP 40/128-bit ASCII, and LEAP (see the screen- 
shot “Your key, please”). Figuring out which one to use is a process 
of trial and error. 

Start by leaving the WEP Password option as is and entering 
the password you were given. If that doesn’t work, take a look 
at the password. 

If it’s ten or 26 digits long - for example, 6F3A7201B8 - 
try selecting WEP 40/128-bit hex and giving the password 
another try. If the password is a five- or 13-character chunk 
of text — such as frisk or h3ckzow3nzerd — try WEP 40/128- 
bit ASCII instead. 

Occasionally in OS X 10.2 (and always in older versions of OS 
X, as well as all versions of OS 8 and OS 9 that support AirPort), 
the only WEP option you’ll be offered is WEP Password. In those 
cases, if you have any trouble logging in, try putting a dollar 
sign ($) in front of hexadecimal keys or surrounding ASCII keys 
with straight quotation marks - ’’frisk”. 

Joining the WPA. Some Wi-Fi networks may offer two other 
security options: WPA Personal and WPA Enterprise. (For the 
lowdown on WEP versus WPA, see “Hot links”.) Unfortunately, 
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Closed Network 


Choose a security type and enter the name of the AirPort 
network to join with an optional password. 


Wireless Security V 
Network Name 
Password 


WEP Password 
WEP 40/128-bit hex 
WEP 40/128-bit ASCII 
LEAP 


(?) 


WPA Personal 
WPA Enterprise 


§ 



K 


Enter Password 


|The selected AirPort network requires a password to join. 
Wireless Security 


✓ WEP Password 


WEP 40/128-bit hex 
Password WEP 40/128-bit ASCII 
LEAP 




r 


# 


Cancel 


only OS X 10.3 supports WPA; if you’re using an earlier OS, you 
won’t be able to log on. 

OS X 10.3 is good about detecting when it needs a WPA pass¬ 
word; but if it doesn’t, if you’ve already tried the various WEP 
options with no luck, and if your host can’t tell you what kind of 
security is in use, then try specifying WPA Personal from the 
Wireless Security drop-down menu. A WPA Personal key consists 
either of a combination of letters, numbers, spaces, and (some) 
punctuation marks, or an absurdly long (64-digit) sequence of 
hexadecimal code. (Jaguar and Panther can tell without 
prompting when it’s the latter.) 

As its name implies, WPA Enterprise is most common in large 
companies. It relies on a server that doles out a different key to 
each user. If your host hands you a login name and a password, 
select WPA Enterprise from the Wireless Security drop¬ 
down menu. If that doesn’t work, try the LEAP option 
(see the sidebar “Keys to the corporation”). 

ol 

Troubleshooting. Whatever kind of key 
you’re entering, type carefully: the characters 
are stealthed as you type, so it’s easy to enter the 
key incorrectly. 

In the Enter Password dialog box, you have the 
option of storing the password in the Keychain. Be 
careful - if you opt to store the key but then enter 

Keys to the corporation ~ 


Your key, please. OS X can’t tell what kind of encryption a closed network 
uses, so it presents you with all the possible options (left). If you aren’t 
running Panther, WPA won’t be a choice (right). 

the wrong password, you’ll have to go to Applications: 
Utilities: Keychain, find the network’s entry, and delete it 
before trying again. 

Easier road ahead. This could all get a lot easier in the 
future. The company that supplies Apple’s Wi-Fi chips has 
recently introduced a system called SeeureEasySetup, which lets 
network administrators generate and distribute strong WPA keys 
with the push of a button. Apple hasn’t announced yet whether 
it’ll sign on. 

For the time being, you’ll just have to rely on careful typing. 



Businesses often use more-sophisticated security protocols to 
protect their wireless (and even wired) networks. They come in 
a bewildering variety of acronyms — LEAP, EAP-TLS, MD5, and 
more. Most of these systems are compatible with one common 
standard known as IEEE 802.IX. 

Unlike WEP and WPA, under which all users use the same 
keys to get onto a wireless network, 802.1 X-based security 
systems provide individual keys for each user. Here’s how it 
works: You log in to a wireless access point, using a user name 
and password. Before the access point will allow you to do 
anything, it checks with a server. If the server agrees that your 
user name and password are kosher, it’ll issue an “accept” 
message to the access point, which will then let you in. 

Apple added support for 802.1 X in OS X 10.3. To use it, your host 
will have to give you a user name and a password. With those in 


hand, you launch Internet Connect and then select File: New 
802.1 X Connection. (If that option is greyed out, click on the 802.1 X 
tab in the Internet Connect application.) Select Edit Configurations 
from the Configuration pop-up menu, and then click on the plus 
sign (+) in the lower left corner of the configuration window. Enter 
a description of the configuration in the Description field, choose 
AirPort from the Network Port pop-up menu, enter the user name 
and password in their respective fields, and then choose from the 
Wireless Network drop-down menu. 

In the Authentication area, deselect all but the protocol your 
network host tells you is in use. If the network uses EAP-TLS, 
the network administrator will also have to give you a digital 
certificate, which can be installed via Keychain. Click on OK, 
and then click on Connect to start the connection. (For more on 
802.IX, see the article “AirPort protector,” in Buzz, this issue.) 
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Retrospect qjimery of 

How to. 


By Sean McNamara. 


Helpfolder 

We answer 
our readers' 
questions 


Fit to print. 



Each month Channelworx (1300 
883 882) gives a copy of Dantz 
Retrospect Desktop (valued at 
$259) to the Australian Macworld 
reader who submits the most 
intriguing Help folder query. 

Retrospect Desktop is the #1 
home and small office backup 
software for Macintosh. Don’t rely 
on manual drag-and-drop to 
protect your data — it misses 
important files, is performed 
sporadically at best, and cannot 
restore older or deleted files. 
Retrospect allows you to easily set 
up complete, scheduled backups 
of three networked Macintosh, 
Windows, or Red Hat Linux 
desktop and notebook computers. 
Client licenses are available to 
protect additional computers. The 
product CD contains both 
Retrospect 6.0 for backing up to 
Mac OS X (10.1.5 though 10.3 
“Panther”) and Retrospect 5.1 for 
backing up to Mac OS 9. 

Send your query to 
matthew.powell@niche. com.au 
for consideration for Help folder. 
Include your full mailing 
address to be eligible to win 
Retrospect Desktop. 

All queries and solutions are the 
sole property of Niche Media. 

■ Sean McNamara is a Sydney- 
based consultant trading as 
MacAssist. 



Hot Links 

www.maccritic.com/tips/article/309_0_12_0_M 

Share a printer from Panther to an OS 9 machine 

docs.info.apple.com/article.html?artnum = 106178 

Making sense of the Startup Manager 

docs.info.apple.com/article.html7artnum = 107392 

More about “Safe Boot" mode 


■ Our network system is a G3 
iMac 400 DV that serves an 
eMac by Ethernet. The iMac is 
in the office that is adjacent to 
the house, has a USB printer 
(Epson C61) and ISDN 
connected direct. The eMac is 
inside the house and has 
access to ISDN and printer. My 
wife has an G4 iBook and 
primarily uses it inside — 
when she wants to use the 
internet she uses AirPort to the 
eMac and surfs successfully. 

However, it is a different 
story when she wants to print 
something. Printer sharing is 
activated on the iMac and 
eMac (we access printer as 
shared printer on the eMac) 
but that option doesn’t appear 
on the iBook. Is there a way to 
allow the iBook to print on this 
network set up? 

Chris Smith 
Paloona, Tas 

I think the nub of this problem, 
Chris, is the AirPort link between 
the iBook and the eMac — what 
you are effectively doing is 
creating two separate TCP/IP 
networks, with the eMac on both 
of those networks and acting as 
a router between them. 

It’s a little unclear from your 
message whether the iMac also 
has Internet Sharing turned on — 
I’ll assume from the fact that you 
say ISDN is connected directly to 
the iMac that it is then sharing that 


connection to the eMac (which 
then shares it on to the iBook). 

Information about the 
availability of shared printers is 
broadcast from the Mac doing 
the sharing to its local network 
— routers generally don’t 
broadcast information between 
networks. In this case, the iMac 
is broadcasting the availability of 
its printer to the eMac, but the 
eMac is not forwarding this 
information to the iBook as part 
of its router functionality. 

We need to find out the iMac’s 
IP address on your Ethernet 
network. This can be found by 
opening System Preferences on 
the iMac, then clicking on 
Network. Double click on the 
Status information for Built-in 
Ethernet, and then click on the 
TCP/IP tab — the IP address 
listed there is the address we 
want to try first. 

Next, we need to find out the 
name of the print queue on the 
iMac so we can access it 
manually from the iBook — open 
Printer Setup Utility on the iMac 
(in Utilities in Applications), and 
click on the C61 ’s icon in the 
printer list A. Then type 3§-l to 
get info on the printer — the 
information we want is the queue 
name, which is listed there B. 

Now, go into the Printer Setup 
Utility on the iBook, and click the 
Add button. Choose IP Printing 
from the top popup menu, then 
enter the IP address of the iMac, 




d $ 


Adobe PDF 7.0 
FS-1010 


Kind 

Adobe PDF 3016.102 
Kyocera Mila FS-101... 


Location 

Local zone 
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the queue name from above and 
the printer model and then click 
Add. You can now try out this 
new printer. 

This method can also be used 
to share a printer from Mac OS X 
Panther to Mac OS 9 computers 
on the same network — see 
“Hot links". 

If it doesn’t work, it’s because 
of the complication of the two 
routers in your setup (the iMac 
and the eMac). Set up a new 
printer on the eMac in the way 
I’ve just described setting up the 
printer on the iBook, then delete 
the new printer on the iBook. We 
need to access the eMac’s new 
printer on the iBook, but we 
need the eMac’s IP address and 
queue name just as we had 
from the iMac. However, we use 
the iBook’s TCP/IP information 
(specifically the Router address) 
to find out the eMac’s IP 
address relative to the iBook, 
and we Get Info on the newly 
created printer on the eMac to 
get the queue name. 

We then set up a printer in the 
same way with this information 
on the iBook, and you should be 
up and running with a two stage 
leap to the iMac’s printer. If your 
printer model isn’t available 
when creating the printers, just 
choose Generic. 


■ I am a recent purchaser of a 
20" iMac G5, to which I have 
had fitted an extra 512MB of 
memory (total 768MB), but 
which is otherwise absolutely 
standard. 

At least twice a week, with 
no warning, I get a suddenly 
descending grey “curtain” 
and, a moment later, a dialog 
box telling me (in five 
languages) that “You need to 
restart your computer. Hold 
down the Power button for 
several seconds or press the 
Restart button.” 

The dialog offers no room for 
argument, nor any opportunity 
for last-minute saves. 
Fortunately, to date, this has 
only happened when I have 
been web surfing, playing 
games or watching DVDs, I am 
greatly concerned at the 
potential, since it seems to 
happen so randomly, for it to 
occur when I am working, with 
unsaved word processing, or 
so on, lost. 

The machine is not operated 
for over-long periods; I almost 
invariably shut it down at night. 

Is this normal with iMac G5s, 
or with Panther? 

Gary Mason 
Unley, SA 

What you’re experiencing, 

Gary, are kernel panics — the 
iMac has totally crashed, and, 
although Apple has put a 
much more friendly face on 
kernel panics, they’re as 
disruptive as they’ve always 
been. They certainly are not 
normal, so we want to try and 
get rid of them. 


As with so many other problems 
on computers, it might be 
hardware (which is covered by 
warranty) or software (which 
isn’t). And, as with so many 
hardware problems, the 
available diagnostic tools may 
not be able to indicate that there 
actually is a hardware problem. 

One of the CDs/DVDs that 
came with your computer should 
include “Apple Hardware Test” 
(AHT) — often this is a 
dedicated CD, but recently 
Apple has been including this 
functionality on the Install DVD. 

If you have a separate Apple 
Hardware Test CD, put it in the 
drive and start your machine 
with the C key held down - this 
will take you directly to the test 
program, and you can skip to 
the next paragraph. If you have 
a combined Install/AHT start up 
with the option key held down. 
This will take you to the Startup 
Manager (see "Hot links"). 

Click on the Apple Hardware 
Test button, then click the 
arrow which is pointing to the 
right. You’ll then be taken into 
the test program. 

The tests check the memory (a 
likely candidate), the 
motherboard and other 
components of your Mac. Any 
error messages should be written 
down and the machine taken to 
your dealer for warranty repairs. 

The first thing to try on the 
software side is to examine the 
hard disk’s directory and 
permissions for problems. 
Although this may sound like a 
hardware issue, it really is 
software — the validity of the data 
stored on the hard disk is not just 


a physical thing, it also has to do 
with the data structures. 

Startup from your Install disk 
by holding down the C key with 
the disk inserted. Once the 
Installer program starts up, go to 
the Installer menu next to the 
Apple menu, and choose “Open 
Disk Utility..." from there. Once 
Disk Utility is open, click on your 
hard disk on the left hand pane, 
and then click on "First Aid" on 
the right A. 

Click on Repair Disk on the 
right hand side and wait for it to 
complete its tests (and fixes, if it 
found problems). If it finds 
problems it can’t fix, you could 
try DiskWarrior, a fantastic disk 
repair utility which often 
succeeds where others fail. 

If no problems are found, or if 
the problems are fixed, click on 
the Repair Permissions button — 
this verifies the access attributes 
for all of the programs and 
System files on your Mac B. 

Try our your Mac for a while to 
see if the problem persists. If it 
does, start up in Safe Boot mode 
by restarting your machine while 
holding down the Shift key — hold 
the key down until you see Safe 
Boot on the startup screen. This is 
unlike the former "Extensions 
Disabled" startup under the 
Classic Mac OS, which disabled 
just about everything except the 
absolute core of the OS — under 
Mac OS X, most of the functional 
parts of the OS remain enabled, 
but third-party startup software is 
disabled (see “Hot links”). 

If the problem persists in 
Safe Boot mode, you’re up 
to the point of doing a System 
re-install. 
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Floppy flip. 


Preference pain. 



■ My only disappointment in 
moving to OS X was saying 
goodbye to Statistica from 
StatSoft. I have many analyses 
in Statistica files and a facility 
with the program that would 
take months to replicate with 
other software. The problem is 
that StatSoft no longer develops 
on the Macintosh and the 
software is distributed on five 
floppy disks with an installer. 

On an OS 9 machine this 
asked for floppy disks in 
sequence as it ran the 
installation. In OS X dragging 
and dropping files into the OS 
9 applications folder does not 
lead to a full installation and I 
can’t get the installer to run in 
Classic if I copy it across. 
Michael Calver 
Murdoch, WA 


Sign of the chimes 



■ I am running a Power Mac 
G4 (AGP graphics) that has 
been upgraded with a 
PowerLogix G4 1.2GHz CPU 
and 1.2GB of RAM. 

When I start the computer I 
do not get a chime. I have 
tried to rectify the problem by 
checking the volume, going 
into System Preferences, 


If you still have access to an OS 9 
machine with a floppy drive, insert 
the first install disk, then drag the 
disk icon onto the Disk Copy icon 
— Disk Copy should be in the 
Utilities folder in the Applications 
(Mac OS 9) folder. You’ll then be 
presented with a dialog box to 
choose a name and location for a 
disk image of the floppy A. Save 
the image with the default options 
(ensure that “Mount Image” is not 
selected), and repeat the proce¬ 
dure with the other install disks. 

Once you have the five disk 
images, transfer them to the Mac 
OS X machine, then open them 
all up — 
they’ll mount 
on the 

desktop as if 
you had 
inserted the 
floppies into 
a drive on 
that 

machine. 

Run the 
installer as 
usual, and 
you should 
be up and 


and checking my external 
speakers. 

When I do anything on the 
computer such as play a game 
or put music on there is no 
problem. I have checked to see 
if the problem is the same under 
Mac OS 9.2.2. It works fine. I 
have disconnected the speakers 
when I start under Mac OS X 
vl 0.3.8 and the chime works. 
The speakers have been tested 
and they are fine. 

The machine works fine but I 
am finding it very annoying. I 
would like to solve this 
dilemma. 

Tas Ktenidis 
via internet 


running. A common reason for 
this not to work is if the installer 
likes to write data to the floppies 
while it installs. If this is the case, 
you’ll need to choose the 
Read/Write format for the disk 
images when creating them. 

Alternatively, you can also start 
your OS X machine in FireWire 
Target Disk Mode by holding 
down the T key while starting up. 
You can then hook your machine 
to a Mac OS 9 machine with 
FireWire and try to install onto 
the Mac OS X machine as if it 
were an external HD. 


The startup chime is supposed 
to be quite loud through external 
speakers, so it’s not a generic 
problem with the sort of setup 
you have, Tas. 

It almost seems like it’s 
some sort of driver issue — 
quite strange because I would 
have thought support for t 
he speaker jack was at a 
much lower level than that 
requiring drivers. 

I would try different 
speakers to see if that makes 
a difference. Unless the 
different speakers work, I 
would suggest you live with 
the problem as a non- 
serious oddity. 



Microsoft 

Reader tip 


■ This tip refers to the reader 
query, “Speaker oddity” in 
AMW 11.2004: 

The problem your reader(s) 
described can be caused 
when the Sound preference 
pane becomes corrupted. I 
understand the fault can be 
triggered by varying the 
volume during FireWire 
activity (moving iMovie’s 
volume control during 
capture, for instance). 

I have been able to cure the 
problem by renaming the file 
/Library/Preferences/.GIobalP 
references.plist by changing 
the leading period (.) to 
something else and then 
trashing it. 

On restarting, the problem 
was cured. I then only had to 
restore Fast User Switching 
and reset the monitor profile. 

Bernard Munter 
Scullin ACT 



Each 
month, 

Microsoft gives a free 
Notebook Optical Mouse 
valued at $70 to the 
Australian Macworld reader 
who submits the best tip. 
Sized for mobility and 
designed to be noticed, 
Microsoft Notebook Optical 
Mouse offers great comfort 
for either hand and is always 
good to go. E-mail your tip, 
together with your name, 
address and phone number, 
to matthew.powell@niche. 
com.au. All reader tips 
published become the sole 
property of Niche Media. 
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Divine Design Creative Services (03) 9387-2797 



Mac mini 

The amazing value new 
Mac, including all the 
latest iLife '05 applications! I 


1.25GHz 256MB/40GB/ComboDrive RRP $799 $779 


Griffin AirClickUSB Remote for 
Mac & PC 

■ RRP $70 $62.95 

Control applications such as iTunes, Keynote, 
PowerPoint and QuickTime on your Mac or PC 
up to 60 feet away! Works through walls, so 
you can turn down iTunes from anywhere in 
the house. 




1.42GHz 256MB/80GB/ComboDrive RRP $949 $919 


All the latest iPods 
& Accessories 

iPod shuffle 

Apple's smallest and most affordable iPod ever. 

■ 512MB (120 songs) $145 

■ 1GB (240 songs) $129 


iPod mini 

Now in more vivid colours and 
with a battery life up to 18 hours! 

■ 4GB (1,000 songs) 

RRP$399 $285 

■ 6GB (1,500 songs) 

RRP $399 $345 

Griffin AirClick 
Wireless iPod Remote 

■ RRP $79 $62.95 

Control your iPod without cables. Ideal for controlling your iPod 
when connected to your home stereo.The compact remote sends RF 
signals to the receiver on your iPod, so it can work through walls! 

Check Streetwise.com.au or in-store for all the 
latest iPods and accessoFies at great prices! 


Hot New Games 

■ Doom 3 $69.95 $59.95 

■ Medal Of Honor Warchest 

RRP $63t95 $57.95 

Includes Allied Assault, Spearhead & Breakthrough! 

■ Command and Conquer Generals 

- Generals Zero Hour RRP $44.95 $39.95 


Cl 

2 >. 

n 


LaCie d2 LightScribe DVD 
Burners Bums labels 
directly to CDs 
and DVDs! 


LightScribe is an innovative new technology 
that allows your disc drive to burn silkscreen- 
quality labels directly onto CDs and DVDs with a 
laser instead of a printer. Double Layer DVD±RW 
burner up to 8.5GB storage on one DVD. 

■ FireWire & USB 2.0 RRP $559- $319 

Samsung ML-1740 Personal 
Laser Printer 

■ RRP $349 $235 

Awesome value for a 17 page per minute, 600 
dpi printer! USB and Parallel ports, 250 sheet 
paper feed and compact design. 




Streetwise, 


Authorised 


Prices were correct 4/3/05 but may be subject to change. We deliver anywhere in Australia. We accept Bankcard, Visa, Mastercard and Amex.Mac, Macintosh and the Apple logo are trademarks of Apple Computer. REALbasic and the REALbasic logo Ul ' „ 

are trademarks of REAL Software, Inc, registered in the U.S., used with permission. Prices and specifications subject to change without notice. Academic editions only available to teachers and academic institutions with appropriate ID. Student oOlUllOnS KCSellCI 
editions only available to full-time secondary and tertiary students with appropriate ID. All prices include GST. Errors and omissions excepted. 
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Read me. 


Reviews of the latest computer books. 


By Keith White. 


<D 

Hot Unks 


Tricks of the trade 

Photoshop CS Trickery and FX by digital art expert 
Stephen Burns — despite the title — is not just about "the trickery 
and effects that can be recreated to impress the viewer". Burns 
argues that the processes involved in digital creations are similar to 
those followed in traditional art forms. The more skills you have with 
the tools at your disposal, the better your chances of meaningful 
communication with your audience. So he attempts to link the tech¬ 
nical to the creative to build an understanding of the possibilities of 
the new medium. To give a historical perspective to 
this process he shows how the Photoshop tools 
connect to the way things were done in traditional art. 

The book is written for those with some Photoshop 
experience and who are ready to advance to the next 
level. Consequently there is a very brief introduction to 
the Photoshop interface, after which it is learning by 
doing. The style is tutorial-based, profusely illustrated in 
full colour, and is eminently suitable for classroom use. 

The mantra you will quickly become accustomed to 
is: the key to mastering Photoshop is mastering selec¬ 
tions. Selections, masks, and channels are identical. 

As you would expect, the first chapter deals with 
making and saving these selections, layer masks and 
layer blend modes. With these skills at your disposal 
you are ready to create composite images, to build a 
galaxy of ringed planets and stars from scratch and to 
fashion imaginative landscapes complete with artifi¬ 
cial moons and mist. You will learn how to use 
Photoshop animated brushes to create rust and stone 
textures and realistic smoke clouds. Blend 3D objects 
into a nature photograph, replace complicated back¬ 
grounds and morph human into animal faces. 

The processes in each case are generally quite 
lengthy although not overly complicated. The stun¬ 
ning end products are well worth the pain, especially 
considering that en route you are picking up some 
quite advanced Photoshop techniques. A creative 
carrot if you like, and well worth a munch. 

DVD Studio Pro 3 — In The Studio is aimed at the inter¬ 
mediate as well as the professional user. Lavishly illustrated in full 
colour the book comes z a bonus DVD which contains all the 
completed projects (viewable on a standard DVD player) as well as 
a DVD-ROM section with all project files from the book. For those 
with DVDSP 2, author Marc Loy claims 90 percent of the book is 
still relevant. 

The eleven chapters in the book cover a large number of projects, 
each focusing on a particular aspect of DVD production. So it's not 
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www.chromeallusion.com 

Stephen Bums’ website 

www.oreilly.com/catalog/dvdstudio3 

Additional info on DVDSP 


Title Photoshop CS 

Trickery and FX 
Author Stephen Burns 
Publisher Charles River 
Media 

ISBN 1584502975 
RRP $74.95 


necessary to complete all projects, although earlier chapters spend 
a bit more time outlining processes in greater detail. 

The first chapter caters for newbies and those coming directly from 
DVDSP 1 .x. The first project is an iDVD-type simple drag and drop. 
Then follows a simple explanation of media formats and how the 
DVD technology actually works. Then it's down to work with layers, 
motion menus and subtitle tracks. Learn howto add bonus material 
and “Easter eggs”, how to get greater control over DVD navigation 
by writing your own scripts and how to add DVD-ROM 
content. The book closes with templates and transi¬ 
tions — use the built-in ones or create your own. 

User-friendly and generously augmented by 
lustrous screen shots, this book will get you relaxed, 
comfortable and thoroughly professional with DVDSR 
whatever type of DVD you are producing. For those 
still deciding whether DVDSP 3 is right for them, In 
The Studio showcases most of the possibilities. 


Title DVD Studio Pro 3 
— In the Studio 
Author Marc Loy 
Publisher O’Reilly 
ISBN 0596005881 
RRP $79.95 



Title 


Author 


Final Cut Pro On 
the Spot — 2nd 
Edition 

Richard Harrington 
& Abba Shapiro 

Publisher CMP Books 
ISBN 1578202612 
RRP $55.00 



Final Cut Pro On the Spot — 2nd 
Edition is aimed similarly at intermediates and 
professionals but there's no disk and, apart from a 
16-page section on colour correction, no colour. 
Although not specifically mentioned, the book focuses 
on FCP HD although version 3 and certainly version 4 
users should find plenty to interest them. The authors 
claim to show seasoned editors ways to break their 
"extremely slow habits”. They also recommend shop¬ 
ping for ideas among the 400 or so tips they offer, 
rather than reading from beginning to end. 

Each of the 17 chapters is based around a theme 
and contains 20 or so short tips listed at the beginning. 
There are specific chapters for example on FX, transi¬ 
tions, titles, keyboard shortcuts, audio and still images. 
More general sections include setting up your Mac for 
best performance, managing the timeline, trou¬ 
bleshooting, media management and using comple¬ 
mentary software, both professional and consumer. 
Beguilingly titled chapters — I Didn't Know It Could Do That and New 
And Improved — contain a grab bag of loosely assorted tips and tricks 
from the authors' extensive experience with FCR 
If you're the sort of person who likes their instruction in measured, 
linear doses you might find the style of this book somewhat irritating. 
If browsing around looking for bargains is your style then you should 
find plenty of gems to justify the purchase. li^ 

Keith has been a Mac addict since 1984 and still can’t fathom 
why there is anyone who isn’t. 
























New Products from Try & Byte 


New from 


New SATA Product from FirmTek 
FirmTek SeriTek/1 V4 - $230 

Four Port Internal Serial ATA PCI-X Host Adapter 
The SeriTek/1 V4 Host T 

Adapter provides an easy m . 

and affordable way for 1 

Macintosh users to add 
inexpensive, high-speed 
storage. With four internal * 

Serial ATA ports, each Fg|| 

offering 1.5Gbits/sec per-1_ ' : ! ,Vbc 

formance, the SeriTek/1 V4 provides the high band¬ 
width to meet the needs of performance-hungry 
applications. The SeriTek/1 V4 is PCI-X compatible, 
permitting Power Mac G5 users to take advantage of 
the latest extended PCI technology while maintain¬ 
ing backward compatibility with older Power 
Macintosh systems using standard 32/64-bit PCI at 
33MHz and 66MHz bus speeds. 

Features and Benefits • Plug-and-Play ease of use • 
Self-contained booting functionality, no driver instal¬ 
lation necessary • Supports Mac OS 9, and OS X ver¬ 
sion 10.1.5 or later* Provides performance and pro¬ 
tection: Supports native OS X RAID 0/1; OS 9 RAID 
with 3rd party software. Ideal for a variety of applica¬ 
tions: Desktop publishing, Audio/Video storage and 
editing, photo/graphics storage and editing, servers, 
and gaming. 

See our site for more FirmTek SATA devices 


Kensington PilotMouse Optical Wireless - 
Special Edition (Midnight Metallic) $79.00 

This Stylish verison of the 3-Button 

PilotMouse Optical Wireless adds color 

and excitement to any desktop. It features 

Quick RF high-speed wireless connectivity, 

a refined shape and flexible rubber grips 

for maximum comfort. - 

PilotMouse Optical Pro Wireless $89.00 

5-button 


features wireless connectivi- 
i O ty, a refined shape and flexible rubber 

^ grips that put 5 programmable buttons 

at your fingertips.The speed and pin- 
point accuracy of Kensington's 
DiamondEye optical technology 

_responds to the fastest movements. 

Kensington Pilot Mouse - Bluetooth $139.00 

3-button 


iSkin Wild Sides 


Introducing the start of something new - iSkin Wild Sides. 
These cool special edition iSkin eVo2 iPod protectors are 
designed to offer the coolest, most unique look for the iPod. 
Wild Sides come in three funky color combinations: Verve 
(bright green and white), Rebel (deep blue and white) and 
Diva (hot pink and white) 

Features: • All-round surface protection • Accommodates top 
mounting accessories ( i.e.iTrip) • Comes with ultra-clear 
screen protector, click wheel protector, and removable rotary 
belt clip • Available for all sizes of the click-wheel iPod 
including iPod Photo • Glows in the dark • Rear heat 
release pores • Funky, fashionable and fun 

See our website for more details. 


the ultimate in comfort and 
wireless technology! Enjoy unparalleled 
freedom and power.The PilotMouse 
Bluetooth Wireless works seamlessly 
with Bluetooth-enabled computers and 
up to 7 other Bluetooth devices, all in a 

wireless range of up to 30 feet. _ 

Contoured form and flexible rubber grips provide unmatched 
comfort for both left- and right-hand use. Blue and silver 
mouse with two programmable buttons and scroll wheel. 


True Crime Streets of LA jWCIose Combat First to Fight 

Due March 15 - $ 69.95 I Due March - $ 89.95 


SW Battlefront (Due June) 
Pre-Order Now 


DOOM 3 for OS X 

Due March 16 -$ 69.95 


The Sims 2 (Due June) 

Pre-Order Now 


MBS 


print shop 

FOR MAC 




F/A-18 Op Iraqi Freedom 

Now Shipping -$ 89.95 


X-Plane 8 DVD 

Mac Flightsim- $ 109.95 


Printshop for OS X 

Now Shipping - $ 89.95 


C&C Generals Zero Hour 

New expansion - $ 44.95 


The Sims Party Pack 

4 titles ini -$ 62.95 


Shop 4/401 Pacific Highway, Artarmon NSW 2064 
ILIKlIla Tel ( 02 ) 9906 5227 • Fax (02) 9906 5605 

www.tryandbyte.com.au 


Available from your local AppleCentre or directly from Try & Byte 

To find your nearest AppleCentre, go to: http://store.apple.com.au/buy/ 
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Vacations 2005 (DV- 


Preview 


Update 


Preview Born 


□ Billow 
□Circle Closing 

□ Circle Opening 

□ Cross Dissolve 

□ Disintegrate 

□ Fade In 

□ Fade Out 

□ Overlap 
□Push 

□ Radial 

□ Ripple 

□ Scale Down 
□TWirl 
□Warp Out 
□Wash In 
□Wash Out 


[0:22:00 




Sunrise Tribune 


Plenty of 
time for 
reflection 






& te 

iSjsj 



jc Design » Add Page 

Autoflow 

Settings 


47 photos 







I Type 


Digital photo album/retouching application 


Digital video editor 


I Rating 


W '/2 


■ Pros Support for more types of media; greatly enhanced browsing, Improved performance and stability; support for HD, wide-screen DV, 

image editing, and slide-show and book-creation features MPEG-4, and iSight video; Magic iMovie feature; better 

drag-and-drop capabilities 


■ Cons Limited Raw support; book printing still not easily available Audio glitches; Ken Burns Effect needs more controls; sketchy 

here; some irritating bugs performance on older Macs, even those that meet its system 

requirements 


■ OSX Only 


■ RRP iLife ’05 costs $119 for a single user, or $149 for a five-user “family pack” (all users must reside in the same household). 

iTunes 4.7 is also available as a free download 


■ Publisher Apple Computer 


■ Distributor Apple Australia 133 622 


I Reviewer 


Jim Heid 


Jeff Carlson 


I Hot links www.apple.com.au/life/iphoto 


www.apple.com.au/ilife/imovie 


iPhoto 5 


iMovie HD 
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ith Apple’s iLife applications - iPhoto, iMovie, iDVD, 
f iTunes, and GarageBand - you can do almost anything 
you want with your video clips, photos, and music. In 
the latest version of this suite, iLife ’05, you’ll find fantastic new 
themes; a new Media Browser that lets you tie your audio, photos, 
and video together; and tonnes of improvements that make these 
fun-to-play-with apps even easier to use. They provide more than 
enjoyment: this is Apple’s most ambitious iLife release, with some 
nearly pro-level features. So the suite provides lots of growing 
room for people just starting out with their digital media collec¬ 
tions. Best of all, the suite costs only $119. As you’ll see in these 
reviews, the updated iLife apps aren’t without their oddities. 

Plus, Apple is doing for Mac-based businesspeople what it did 
for home users: with the new iWork ’05 - which includes 
Keynote 2 and the brand-new Pages - anyone can make profes¬ 
sional-looking presentations, newsletters, brochures, and more. 
Unlike AppleWorks, which is free with all new Macs and includes 
word processing, spreadsheet, drawing, and painting tools, iWork 



We evaluate, 
rigourously test 
and give detailed 
assessments of 
new-release 


’05 costs $119 and includes only a word processor and a presen¬ 
tation program. We took a good, hard look at iWork ’05 to find 
out whether it’s ready for the boardroom. 

software and 
hardware. 

iDVD 5 

GarageBand 2 

DVD-creation application 

Music creation application 

m 

m* 

Lets you burn to multiple DVD media formats or create a disc image; 
improved Map view; limited HDV support; OneStep DVD feature makes 
the importing and burning process pain less; sensible inter 
face improvements 

Simultaneous multi-track recording; track locking for better performance; 
excellent on-screen keyboard; supports import of Standard MIDI Files; 
Enhance Tuning feature improves vocals 

Can’t reorder menus in Map view 

No export of MIDI to programs other than Logic Express and 

Logic Audio; limited notation view; limited usefulness of pitch shifting 





Jeff Carlson 

Christopher Breen 

www.apple.com.au/ilife/idvd/ 

docs.info.apple.com/article.html?artnum=300665 

www.apple.com.au/ilife/garageband 
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Test drive. 


iPhoto 5 

Improves photo management, slide 
shows, and book publishing 

iPhoto 5 is the most wide-ranging iPhoto upgrade yet, bringing 
interface improvements; new ways to store, browse, and edit 
images; and greatly enhanced slide-show and book-publishing 
features. It’s a must-have upgrade for all iPhoto users. 

Or at least it will be: iPhoto 5’s debut was marred by several 
major bugs. Version 5.0.1 addressed the most-serious ones, but 
some problems remain. 

A Cleaner face. When you launch iPhoto 5 for the first time, 
it updates your iPhoto library for use with iPhoto 5. I updated 
several libraries containing thousands of photos apiece, and I had 
no problems. 

In iPhoto 5, you’ll see that Apple has removed many of the 
buttons that used to line the bottom of iPhoto’s window. Buttons 
for tasks that most people perform infrequently, such as burning 
photos to a disc, have been replaced by commands in the new 
Share menu. You can also use the Share menu to choose which 
buttons appear at the bottom of the iPhoto window. 

Like earlier versions, iPhoto 5 switches into import mode auto¬ 
matically when you connect a camera. iPhoto 5 lets you assign 
a name and a description to your “roll” of photos before 
importing them. 

This simple but welcome improvement pairs nicely with iPhoto 
5’s Search box, which lets you base searches for photos on text 
in their roll names, file names, keywords, or comments. 

Another way to locate photos is with the Calendar pane, 
which lets you browse your library chronologically. This is a 
fun way to explore your library - a huge improvement on the 
half-hearted chronological-browsing features in iPhoto 4. Like 
iTunes 4 with its smart playlists, iPhoto 5 has smart albums, 
which let you compile albums based on criteria such as 
keywords, file names, or dates. 

From movies to Raw. iPhoto 5 adds the ability to transfer 
and store movie clips created by digital cameras. Advanced 
photographers will appreciate iPhoto 5’s ability to transfer and 
store photos in Raw format — the unprocessed “digital negatives” 
that a growing number of cameras can shoot. 

Unfortunately, iPhoto’s support for raw data is a mixed bag. 
iPhoto supports fewer Raw formats than Adobe’s Photoshop 
Elements 3 does. What’s more, some aspects of iPhoto’s raw- 
image workflow can be confusing. One example surfaces if 
you’ve set up iPhoto to open photos in another image editor, 
such as Photoshop Elements, when you double-click on them. 
If you double-click on a Raw file to open it in Elements, 
iPhoto first converts it into a JPEG and then hands off 
the JPEG to Elements - thus negating the advantages of the 
Raw format. 

In this case, the workaround is simple: drag the Raw photo onto 
the Elements icon in your Dock. Still, there’s room for improve¬ 
ment in the way iPhoto handles Raw photos. 


Enhanced editing. 

iPhoto 5 sports a remod¬ 
elled digital darkroom. 
With the new Adjust 
panel, you can fix colour 
and exposure problems 
and sharpen and 
straighten images (see 
the screenshot “Making 
changes”). However, I 
wish that iPhoto let you, 
as Photoshop does, iden¬ 
tify white points or black 
points you’ve inadver¬ 
tently removed. 

The Exposure slider 
lets you improve a 
photo’s brightness with 
more precision than 
the Brightness and 
Contrast controls. It 
works well, but I found 
that Photoshop Elements 3 
did a better job of recovering 
dark shadows. 


i « 


Life 

Your life in photos, movies, and music 

S' 


A<&- fe, 




is Mm* 



details from bright highlights and 


An HD primer 



iMovie HD actually supports a comparatively low-end variety of 
high-definition video called HDV, which is high-definition footage 
with MPEG-2 compression applied to it. HDV comes in two vari¬ 
eties, both of which iMovie HD supports: 1080i provides 
1920x1080-pixel interlaced resolution, while 720p offers 
1280x720-pixel progressive-scan resolution. (The Sony 
Handycam HDR-FX1 camcorder [shown] is a 1080i model.) 
Although it’s highly compressed, HDV currently offers 
more than enough image detail and sharp¬ 
ness for most non-professional 
editors. 
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Making changes. With iPhoto’s new Adjust panel, you can fix problems in 
your photos and even straighten crooked photos. 

I can’t find fault with the Adjust panel’s Straighten slider, 
though. Drag it, and iPhoto simultaneously straightens and 
crops a photo, superimposing a grid that helps you straighten 
crooked shots. 

Most Adjust-panel features work only on Macs with G4 and G5 
processors. On G3 systems, only the Brightness and Contrast 
sliders are available. 

ShOW-Off. Some of the best changes to iPhoto deal with creating 
slide shows and books. For starters, they are now independent 
entities of the albums on which they’re based: when you create a 
slide show or a book, a new item appears in the iPhoto window’s 
Source pane, so it’s easy to create multiple versions of a project. 
Better still, making a change to an album no longer changes (and 
possibly ruins) the books or slide shows based on that album. 

iPhoto 5’s book-publishing mode offers a far larger assort¬ 
ment of page designs than that of earlier iPhoto versions, and 
the mode’s layout features are much easier to use. For example, 
deleting a photo from a page no longer causes photos on 
subsequent pages to shift. While Apple still does not provide 
iPhoto book printing in Australia there are a number of ways 
(see Commentary, 01.2005 and NetWorth, this issue) to get 
around that. 

Slide shows themselves are showier: you now have far more 
control over the appearance of slide shows, and you can even 
apply panning and zooming — the Ken Burns Effect — to photos. 
However, the Fit To Music option, which is supposed to adjust 
the length of a slide show so it ends when a song ends, simply 
doesn’t work. 

Australian Macworld’s buying advice. iPhoto 5 brings 

welcome improvements in almost every area. The program’s new 
slide-show and book-publishing features are spectacular, and its 
editing features - while still a far cry from what Photoshop 
Elements provides - make it easier for imaging newcomers to 
improve their shots. 

Version 5.0.1 fixes iPhoto’s most serious problems, so you 
can upgrade without fear of losing work. Some annoying 


glitches remain, and iPhoto won’t reach its true potential until 
Apple addresses them. 

iMovie HD 

Addition of HD editing steals limelight 
from other useful improvements 

Now that Apple has thrown down the technology gauntlet and 
proclaimed that 2005 is the “Year of HD,” I assume that you’ve 
already purchased your $6000 HD digital camcorder and are now 
ready to stand at the forefront of the new digital cinema. 

Wait, I’m sony - what’s that you say? That camera is too pricey 
for your budget? And there aren’t any movies available on HD- 
DVD because a standard hasn’t yet emerged? Well, yes, that’s all 
true - but HD is so cool! 

HD Trojan Horse. Adding HD support to the latest version 
of Apple’s entry-level video editor seems to be an odd choice, 
since most iMovie HD users - at least initially - won’t be 
shooting in the HDV format (see the sidebar “An HD primer”). In 
time, though, prices of HD gear will no doubt come down, and 
more people will then start buying big, beautiful HD televisions 
that take advantage of HD’s higher resolution. 

In addition to HD bragging rights (take that, Windows Movie 
Maker), iMovie has made impressive gains. The HD version 
can import 16:9 (wide-screen) DV video without hassle, and 
it imports MPEG-4 (produced by some new tapeless 
camcorders) and iSight footage without transcoding it into 
iMovie’s traditional DV Stream format. More impressive, 
iMovie HD allows each format to coexist, without much fuss, 
in the same iMovie project. 

I imported some HD footage, and working with these files 
revealed a surprise: once the video is in iMovie HD, you edit and 
manipulate it just as you would DV footage. It’s still digital video, 
despite the increased resolution. 

Working with the higher resolution demands at least a 1GHz 
G4 processor. Editing and playback were a breeze on a dual- 



Presto change-o. The new Magic iMovie feature does most of the work for 
you. You give your movie a title, choose a type of transition, and pick 
some music, and iMovie HD rewinds the tape in your camcorder, imports 
the footage, applies transitions, and includes a soundtrack. 
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Test drive. 


2.5GHz Power Mae G5 and only occasionally stuttered on a 
1.25GHz PowerBook G4 (working with HD was difficult but not 
impossible on my old 400MHz Titanium PowerBook G4). HD also 
requires much more disk space; depending on your footage, you 
should budget at least four times the amount of storage you’d 
need for a DV project. (The good news here is that iMovie HD 
doesn’t limit incoming clips to 2GB in size.) 

Improvements and lingering problems. For the rest 

of us DV-editing mortals, iMovie HD represents a significant leap 
toward, well, stability. iMovie 4 seemed to have more pep and 
felt smoother on my 1.25GHz PowerBook G4 than iMovie 3 - 
but “more pep” really meant that it didn’t stutter or crash nearly 
as much as before. With iMovie HD, Apple’s engineers have 
ironed out many of the performance problems that plagued the 
previous two releases. 

Aside from HD capability, iMovie HD’s feature set is mostly the 
same as version 4’s, with a few exceptions. Chief among them is 
the ability to rearrange clips by dragging them around in the 
Timeline Viewer, not just the Clip Viewer. iMovie HD also boasts 
unlimited undos; and a Magic iMovie feature automatically 
imports footage from your camcorder, adds transitions and music, 
and optionally sends the movie off to iDVD for burning. 

iMovie HD isn’t perfect, of course. The Ken Burns Effect, while 
not as flaky as before, is still rudimentary and could benefit from 
more control (such as timing the movements at the start and end 
of a clip). I also encountered a few random buzzing and popping 
noises around a few transitions, an issue I’ve seen reported online 
by other users. (This doesn’t seem to have been fixed with the 
release of iMovie 5.0.1.) 

Australian Macworld’s buying advice. Unless you’re 
running an older Mac, iMovie HD’s performance improvements 
alone make iLife ’05 worth its price. If you’re on the cutting edge 



DVD in one step. Similar to iMovie HD’s Magic iMovie feature, iDVD 5’s 
OneStep DVD feature grabs video from your camcorder, encodes it, and 
burns it to a DVD. 


of HD and have the gear, the program provides a good first step 
into that world. Although a few outstanding audio and compat¬ 
ibility issues remain, and although I’d like to see Ken Burns (the 
effect, not the filmmaker) get a makeover, this is the version that 
loyal iMovie users have been waiting for. 


iDVD 5 

New version brings some refinements 


Is iDVD 5 the prestidigitator of the iLife ’05 suite? Like a world- 
class magician, iDVD’s 15 new themes hold your attention - by 
spinning and sliding your photos and movies around the screen. 
Behind the scenes, the DVD-creation program employs a few new 
tricks that give it more power than I expected to see. 


More kindling for the fire. The most notable improvement 
in the previous version, iDVD 4, was the ability to burn as much 
as two hours of movies and photos to a disc, depending on the 
encoding preset (Best Quality or Best Performance). Version 5 
has the same encoding options, but you’re not limited to burning 
to DVD-R media. iDVD 5 can burn directly to DVD+R, as well 
as the rewriteable DVD-RW and DVD+RW formats, if you have 
a late-model SuperDrive (for a list of compatible models, see 
“Hot links”). 

The best news is that, finally, iDVD no longer requires a built- 
in SuperDrive to burn discs (but for direct burning from iDVD, 
this remains Apple’s only officially supported method). Now 
iDVD provides a sensible workaround for people who use 
external disc burners: Save As Disc Image. This feature takes 
your project through the normal disc-burning process but 
wraps it up as a disc image that can be burned successfully 
from the Finder or Roxio’s Toast 6 Titanium (I used the latter 
in my tests). 

Like iMovie HD, iDVD 5 supports HDV and 16:9 (wide-screen) 
DV - sort of. Until the standards bodies finish duking it out over 
an HD-DVD specification, iDVD won’t be able to burn HD-quality 
video. However, iDVD converts any HD footage you bring in from 
iMovie HD (or Final Cut Pro HD) to 16:9 DV so that it will play 
correctly on wide-screen TVs. iDVD also imports AVI video, which 
many digital still cameras’ movie modes produce. 

Instant DVD. Another signature new feature in iDVD 5 is the 
program’s ability to do all the work for you. If you just need to 
dump video from a DV tape onto a DVD (for example, to assemble 
the film dailies a director needs to review before the next 
shooting day), then OneStep DVD can rewind the tape in a 
connected camcorder, import the footage, and burn it to a disc. 
The resulting disc doesn’t include a menu or any navigation - 
when you insert it into a DVD player, the movie immediately 
begins to play. 


Magician’s assistant. In general, iDVD 5 feels a bit 
sprightlier, and it’s more graceful and helpful during the DVD- 
creation process. You can look at the Map view horizontally or 
vertically, zoom in or out, and use the small disclosure trian¬ 
gles to hide or show branches of a project. You can’t reorganise 
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a project in the map - a feature I’d like to see - but you can 
apply themes to menus and add new menus and slide shows 
without leaving the map. 

Other niceties abound. For example, the Burn Progress window 
is much more informative, presenting all the steps and indicating 
where you are in the process. As iDVD renders your menus and 
movie footage, it displays a small preview. 

Animated themes. The new themes make for some snazzy 
visuals, such as the expanding, flying flowers of Anime Pop. With 
animated drop zones, you can drag and drop a movie or photo 
directly onto a theme. But if you’re not keen on trying to drop 
media onto moving targets, you can stop the animation by 
clicking on the Motion button. Then you can use the new Motion 
playhead to advance the animation and make each zone visible 
in turn. Or for a simpler approach, double-click on a drop zone 
to open the Drop Zone Editor, where you can add media into 
orderly columns. 

You probably wouldn’t buy the iLife ’05 suite for iDVD 5 
alone, but as a complement to iMovie HD, the program is a 
solid - if incremental - improvement on the last version. If 
you burn multiple versions of your projects, just the ability to 
burn onto rewriteable DVD media will probably earn back 
your investment within a short period of time. Apple has 
certainly set the stage for the near future, when HD-DVD 
media will allow us to watch HD movies on our enormous HD 
televisions. 

GarageBand 2 

Fantastic upgrade makes creative 
program even more musical 

In early 2004, Steve Jobs enthusiastically unveiled GarageBand, 
a program that gave even musical novices the power to fashion 
dynamic soundtracks. As marvellous as GarageBand was, some 
users were frustrated by the program’s limitations. 

Apple has addressed many of the problems with the 
original release and added some new features that 
make GarageBand even more musical. Although some 
features are better implemented than others, 
GarageBand 2 is a commendable upgrade. 

New, improved, and needing improve¬ 
ment. GarageBand 2 takes some of the burden off 
your processor by allowing you to lock tracks. When 
you lock a track, it’s rendered to your hard drive, 
freeing the processor to devote its attention to other 
things - like playing and recording more tracks. 

GarageBand 2 can simultaneously record as many as 
eight digital-audio tracks and one Software Instrument 
track. In my tests with Mark of the Unicorn’s 828mkII 
audio interface running on a 1.25GHz PowerBook G4, 
it did just that with nary a hiccup. Musicians who want 
to record multiple instruments and voices at the same 
time will find this feature a real boon. 


Inputting music for Software Instrument tracks is now easier, 
thanks to the new Musical Typing feature - a window that lets 
you “play” your Mac’s keyboard by pressing keys that correspond 
to musical pitches (see the screenshot “The other keyboard”). 
Unlike other on-screen keyboards I’ve used, this one is responsive 
and even lets you play chords without an annoying delay. 

You can drag multi-track Standard MIDI Files into the 
program, where they’re split into separate tracks (bass tracks 
continue to import an octave too low, however). Regrettably, 
you still can’t export MIDI files from GarageBand, though 
Apple’s Logic Express and Logic Audio can open GarageBand 
files. As with the original GarageBand, you can export your 
mixed songs as AIFF files. 

Other promising features that could use just a touch more 
refinement are GarageBand’s new track-notation view and pitch- 
shifting functions. The notation view errs on the side of 
producing legible scores at the expense of rhythmic accuracy - 
it missed a few triplets and dotted rhythms in my tests. You can 
neither change meters and key signatures in these scores nor print 
the scores. Amateur musicians will appreciate the resulting scores’ 
clarity, but pros needing more notation capabilities should look 
to Logic Express, Mark of the Unicorn’s Digital Performer, or 
Steinberg’s Cubase. 

GarageBand’s ability to shift the pitch of digital audio tracks 
is welcome, but once you move a track more than a major second 
up or down the scale, lowered tracks sound wobbly, and raised 
tracks sound increasingly chipmunk-like as you move farther 
away from the original pitch. 

On the other hand, Enhance Tuning - a feature that pulls 
slightly out-of-tune audio tracks back into tune - is a marvel. 
Applying a medium amount of the effect noticeably improved 
my less-than-spot-on vocal tracks. 

Australian Macworld’s buying advice. Apple has 

released an admirable update to an already remarkable music 
application. Although a very few rough edges remain, musicians 
of all skill levels will find GarageBand 2 worth the price of 
admission. ^ 



The other keyboard. With GarageBand 2’s new Musical Typing feature, you can use 
your Mac’s keyboard to play notes — and chords. 
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Test drive. 



Pages 

Keynote 2 


■ Type 

Word processor/page layout program 

Presentation software 


■ Rating 

\\\ 



■ Pros 

Excellent word processing features; supports Word 
styles; exports formatted Word documents perfectly; 
graphics-handling capabilities top-notch 

Extensive build controls; helpful, customisable Presenter 
Display; integrated with iLife ’05 apps 


■ Cons 

Some features lack polish; documents output to PDF lose 
drop shadows when viewed in Adobe Reader; uses OS X’s 
awkward Font panel; can select only iLife media from 
within the Media Browser; lacks access to AppleWorks 
online clip-art library; poor HTML export 

Anaemic slide sorter; drawing tools are rudimentary; buggy 
web View 


■ OSX 

Only 



■ RRP 

$119 as part of iWork 



■ Publisher 

Apple Computer 



■ Distributor 

Apple Australia 133 622 



■ Reviewer 

Jeffery Battersby 

Franklin N Tessler 


■ Hot links 

www.apple.com.au/iwork/pages 

www.apple.com.au/iwork/keynote 



Pages 

Shows promise, but it's not quite ready 
for prime time 

W hen Apple announced Pages at Macworld Expo in 
January, several questions may have passed through 
your mind: Is it a Word killer? An AppleWorks replace¬ 
ment? MacWrite reincarnated? A PageMaker wannabe? The 
answer to all these questions is yes and no. Pages is an applica¬ 
tion that behaves like a word processor - but one with powerful 
graphics and media-handling capabilities. People who do a lot 
of word processing will likely come away from Pages feeling as 
if they’d struck gold, but layout-design mavens will find that the 
program leaves something to be desired. 

Word processing prowess. As a word processor, Pages 
1.0 is nimble and a complete pleasure to use, and it has much 
better word processing capabilities than AppleWorks. Just open 
a new blank document and start typing: Pages behaves like any 
other word processor, but it has text-handling features usually 
found in much more expensive programs. 

Like Keynote, Pages provides a handy Inspector palette from 
which you can manipulate your text, format paragraphs, adjust 
kerning, create columns, and manage page setup. 
Unfortunately, instead of providing tools on the Inspector 
palette for changing the font, font colour, and style, Apple uses 
OS X’s clunky Font panel. 

Pages handles Microsoft Word documents seamlessly, retaining 
styles and formatting. Once you’ve made changes in Pages, you 
can export to Word just as smoothly. The only time we experienced 
any problems exporting Word documents was when graphics were 
included - an area in which Word has never been very agile. 

Page layout for the people. When it comes to creating 
beautiful documents, Pages has no equal for a comparable price. 
Drag a graphics fde from the Finder onto the page, and you can 
manipulate it in amazing ways: add drop shadows, give the 
graphic borders, wrap text perfectly around the image, or rotate 
the image on the page. 



SUPERIOR CRAFTSMANSHIP QUALITY HOMES 



Pretty pictures. You can design a Pages document with photos from your 
iPhoto library. 

For people unwilling to brave the world of page layout on their 
own, Pages provides a large set of beautifully designed templates. 
It uses text and image placeholders, which are, essentially, fields 
on the page where you can drop graphics or type text. For the 
creatively challenged, these templates make beautiful documents 
as easy as drag-and-drop or copy-and-paste. 

Pages has a Media Browser that lets you navigate to your 
iPhoto or iTunes library, or to your Movies folder. It does seem 
rather odd to be adding movies and audio to documents that 
are almost certainly destined for print. (You can export to 
HTML, but the resulting web pages look terrible.) Also, there’s 
no way to configure the browser to find other images you may 
have elsewhere, and it lacks access to AppleWorks’ stellar online 
clip-art library. 

An early-release program. Pages’ weaknesses - and there 
are many - are mostly due to its immaturity. Even though the 
program appears to be designed for page layout, there is no way 
to delete, rearrange, or manage pages within a document. The 
only way to remove an individual page is to delete all the text 
and images that appear on it. 

Documents printed as PDF files look beautiful in Apple’s 
Preview application, but graphics lose their drop shadows when 
viewed in Adobe Reader (a bug that’s also in Keynote), so you 
can forget about taking your PDF files to the print shop for 
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final output. The program also lacks mail-merge capabilities, so 
you’ll still need to rely on AppleWorks, FileMaker, or Word for 
mail merges. 

Other quirks include the inability to drag images from one 
Pages document to another, a lack of support for EPS files (even 
though the manual claims that EPS is supported), and the 
inability to easily import Word styles. 

Australian Macworld’s buying advice, while Pages 

still has some growing to do, it’s clearly a stellar app in the 
making. If you want to create standard text documents and 
beautiful, one-off newsletters, resumes, and brochures, you 
won’t be disappointed. If you’re expecting to satisfy all your 
page-layout needs inexpensively, I suggest that you wait for 
the next version to ship. ^ 

Keynote 2 

Overdue upgrade brings many 
welcome features 

S ince its surprise debut in January 2003, Keynote has 
attracted a cadre of loyal fans who’ve worked around the 
program’s limitations to craft stunning presentations. 
Microsoft upped the ante last year with PowerPoint 2004, and 
just when it seemed that Keynote might die on the vine, Apple 
unveiled Keynote 2. This new release fills in many of the previous 
version’s gaps - and adds a few new wrinkles. 

Animation options. Animation builds determine how 
text and graphics enter and exit the screen, and Keynote 2.0’s 
new Build Inspector options give presenters much more 
control over them. To help you manage complex build 
sequences, a sliding panel lists all the animations that you’ve 
programmed for a slide. Keynote also now supports simulta¬ 
neous builds, during which two objects can appear or disap¬ 
pear at the same time. 


Up next. With Keynote 2’s Presenter Display, you see what’s coming before your 
audience does. 


Other new options are geared toward automated or interactive 
presentations. Keynote’s new Document Inspector tab lets you 
program a slide show to start automatically when it opens, or 
loop when it’s over. If you want a presentation to run unattended, 
you can specify times for automatic slide transitions and builds 
that would normally require a mouse click to play. Keynote also 
lets you select a soundtrack that spans one or more slides (that 
plays until the music is over), an oft-requested feature. 

Live links. Like PowerPoint, Keynote lets you insert links to 
other slides in the same show, links that open another Keynote 
presentation, or links that open your web browser to display a 
web page. Web View, another new feature, inserts a snapshot of 
any web page directly onto a slide. When you run the slide show, 
Keynote automatically updates the page if your computer is 
connected to the internet. Unfortunately, Web View refused to 
work at all on two of my three Macs until I created a new user 
account. (Apple is aware of this problem.) 

Drawing and media. Keynote's expanded Shapes palette 
sports six new shapes, and you can now enter text into an object 
simply by clicking on it and typing. Alas, Keynote still lacks a 
Bezier curve tool, and you can’t resize grouped objects. 

The new Media Browser provides instant access to your iTunes 
and iPhoto libraries and your Movies folder. The Mask tool, another 
much needed addition, lets you draw a rectangular window over an 
imported image; you can then reposition the image inside the 
window, so you don’t have to crop the image first. 

Help for presenters. Taking a cue from PowerPoint, Keynote 
has a Presenter Display feature that lets you monitor your presen¬ 
tation and stay a step ahead of your audience (see the screenshot 
“Up next”). Keynote leapfrogs PowerPoint by letting you decide 
which elements (current slide, next slide, or speaker’s notes) to 
show. You can’t use Presenter Display to practice your presenta¬ 
tion unless you connect a projector or a second monitor. 

Export Controls. In addition to QuickTime, 
PowerPoint, and PDF export options, Keynote now 
lets you export presentations as a series of images 
or as a Macromedia Flash movie. Flash export isn’t 
perfect - soft drop shadows aren’t rendered faith¬ 
fully and text alignment sometimes suffers - but it’s 
sufficient for quick-and-dirty jobs. There’s still no 
HTML export. And Keynote has a bug that also 
plagues Pages — exported PDF files are missing their 
drop shadows when viewed in Adobe Reader. 

Australian Macworld’s buying advice. 

While it’s not perfect, Keynote 2 is a greatly 
improved application. I’m hoping that Keynote’s 
inclusion in iWork ’05 will mean more-frequent 
updates - Apple shouldn’t take another two years 
to add a slide sorter that shows more than a single 
column of tiny thumbnails, for example. In the 
meantime, though, Keynote 2 is worth every penny 
of iWork ’05’s price. 



This shot Is on* of my favorites, tt was liken aoout 10 minutes before sunset, from a clearing at 
the side of the main road. It's not far from the area shown in the nem slide. 

The camera was a Nikon D70 digicam with a 24-120 mm zoom lens, handheld, in aperture 
priority mode. 

All the pictures on this trip were taken in RAW (NEF) format, and post-processed in Photoshop. 
The image on this sl.de was converted to JPEG format, as were a* the other decent shots (all five 
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All New iPod Compatible Accessories 



Bluetooth Headphones 



Stereo Speakers & Charger 



Portable iPod Speakers 



Clear Protective Cases 



Armband Carry Cases 



Waistband Carry Cases 


All New Apple Compatible Accessories 



Portable Bluetooth Mice 



PowerBook Sponge Cases 




Retractable Firewire Cables 



Bluetooth Mini Mice 
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AM W Lab: 

RF input devices 

Free yourself from the tyranny of cables 

T here are several incentives to acquire a wireless keyboard 
and/or mouse. The most obvious is to avoid having to 
drape cables around your desktop, particularly if you don’t 
have a monitor with USB ports built-in. Sometimes, where you 
want to park your Macintosh is a long way from where you want 
to sit and type. Wireless input solves that problem neatly. 

An even bigger incentive is to get yourself a two-button mouse 
so that you can take advantage of right-clicking, which is used 
extensively in OS X. Of course you can control-click to get the 
same result, but right-clicking is so much easier. If you’ve decided 
to get a new mouse you might as well get a wireless model to 
avoid that “tail” dragging around with the mouse. 

You’ll also get a “wheel” on almost any third-party mouse, which 
makes scrolling through web pages and documents a lot less tiring 
than dragging the mouse repeatedly across the desk. While the stan¬ 
dard mouse shipped with most Macs works as advertised, a two- 
button (at least) mouse really should be what comes in the box from 
Apple. Instead Apple offers the Kensington range through its online 
store as a semi-official official Apple-sanctioned optional add-on. 

Of course if you buy a new Mac mini you’ll be immediately in 
the market for a keyboard and mouse, since neither item is inside 
the box. Wireless input would keep your Mac mini looking neat 
and uncluttered (if you ignore the power cord, monitor cable, 
printer cable ...). 

When shopping for a mouse, almost any mouse with a USB 
plug on the end will work on your Macintosh. All the models we 


reviewed worked without drivers as soon as they were plugged 
into the Mac, but those that came with special drivers for OS X 
allowed us to change the way the mouse works. This is particu¬ 
larly handy for left-handed mouse users and quite convenient 
for everyone who wants to make those extra buttons do some¬ 
thing different. 

If you have a laptop, there’s also an incentive to get a separate 
mouse to save using the built-in trackpad, which many users 
never quite master. Wireless makes even more sense with a note¬ 
book, and mouse-makers have risen to the challenge with a crop 
of mini-mice that store their wireless USB receiver inside the 
mouse-body when not in use, which also shuts off the battery. 

Keyboards are also nearly universal now and we tested a 
Windows PC keyboard from BenQ on a G4 Macintosh and a 
PowerBook G4 without any major problems. What you don’t get 
with a non-Mac specific keyboard is the nice Apple logo key and 
the "Command" key. However, the keys labelled “Windows start” 
and “Alt” produce the right signals to make the Mac think you 
pressed Apple or "Command". 

All the other keyboards are Mac-friendly, with the right mark¬ 
ings on the keys. However, all but the Macally are missing the 
“media” key to open the CD/DVD door on G4s and other Macs 
that don’t have a button to press on the front of the drive. Instead 
you have to press the F12 function-key and hold it for a few 
seconds to open the door and eject the tray. 

The mice. We tested wireless full-sized mice from Belkin, 
BenQ, Kensington, Logitech, Macally and Microsoft. We also 
tested notebook mice from BenQ, Logitech and Microsoft. 

The full-size mice fall into three-shape categories. The BenQ is 
the only one in the basic, “almost like a standard Apple mouse” 
category. The Kensington, Macally and Microsoft mice are all 




Belkin F8E829-BNDL 

BenQ AM805 BLACK 

Logitech Cordless Comfort Duo 


■ Type 

Type Keyboard and mouse bundle 




■ Rating 

m 

W'/z 

m* 


■ Pros 

Palm rest; volume control knob; 
sculpted mouse 

Convex keyboard; sleek plain mouse 

Radical design in keyboard and 
mouse ergonomics 


■ Cons 

No real vices 

No specific Macintosh support 

Radical design in keyboard and 
mouse ergonomics 


■ RRP 

$90 

$100 

$200 


■ Manufacturer 

Belkin 

BenQ 

Logitech 


■ Distributor 

Belkin Australia 1800 235 546 

BenQ Australia 1300 130 336 

Logitech Australia 02 9972 3711 


■ Reviewer 

Ian Yates 




■ Hot links 

www.belkin.com.au 

www.benq.com.au 

www.logitech.com 
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Test drive. 




Macally RF Combo Special 

Wireless Optical Desktop Comfort Edition 

Kensington PilotMouse Wireless 

■ Type 

Type Keyboard and mouse bundle 



Wireless mouse 

■ Rating 

m 




■ Pros 

Apple-style white colour; keyboard 
scroll wheel; built-in battery charger 

Padded wrist support; keyboard zoom 
control; horizontal mouse scroll 

Rubberised grips and buttons; perfect 
size and weight, good control software 

■ Cons 

Mouse too light 

Curved keyboard takes practice 

1 don’t own one 

■ RRP 

$200 

$150 


$79 three buttons; $89 five buttons 

■ Manufacturer Macally 

Microsoft 


Kensington 

■ Distributor 

Electronic Accessories Australia 07 3287 1888 

Microsoft Australia 132 058 

Try and Byte 02 9906 5227 

■ Reviewer 

Ian Yates 




■ Hot links 

www.apple.com.au/life/iphoto 

www.microsoft.com/mac 

www.tryandbyte.com.au 


variations on the “raised hump with scalloped sides” design. The 
Belkin and the Logitech have a more radical curve with a deeper 
scallop on their right sides, making them less than ideal for left- 
handed users. 

The Belkin fits most comfortably into the hand of any of the 
shapes, but it isn’t as comfortable to use as it is just to hold. The 
Logitech is less radical in shape and also sports an extra button 
down low that can be pressed easily with the thumb. Of the 
raised-hump designs the Kensington mice with their ribbed- 
rubber side panels are superb to hold and use for long periods. 

The Belkin and BenQ mice have the least number of buttons, 
with only right- and left-click along with wheel-click. At first 
glance the Microsoft mouse appears to be in the same category, 
however its wheel also clicks to the left and right, which can be 
assigned to horizontal scrolling amongst other options. The 
Kensington mice achieve the same result by assigning the wheel- 
click as a toggle between vertical and horizontal scrolling when 
the wheel is rolled. 

A mouse needs some weight, and all but the Macally are solid 
enough to resist accidental random excursions across the screen. 
The Macally is too light for our taste, but that is a very subjec¬ 


tive feature. All the other mice were heavy enough to stay put 
unless deliberately moved. However, the Macally mouse has a 
feature that we’d like to see in all wireless mice: a battery charger 
in the transceiver. You put two batteries (supplied) in the mouse 
and two more are on charge. Neat. You can use rechargeable 
batteries in the other mice but you have to buy your own 
batteries and charger. 

The notebook mice. Both the BenQ and the Logitech mice 
are designed to take up as little room as possible in your laptop 
bag, with the BenQ being the smallest. The Logitech does away 
with the wheel, replacing it with a directional trackpad where the 
wheel would normally sit. Surprisingly it works exactly as 
expected and seems to be a good idea for travellers - the less 
moving parts the better when you’re on the road. 

The Microsoft mouse is aimed at users who want almost the 
same feel as a full-sized mouse, with only the length and width 
reduced in comparison to its larger cousins. If you use your laptop 
as a desktop replacement you’d probably prefer the larger mouse. 
If you only use the laptop on the road, then one of the tiny mice 
would travel better. 



Wireless Optical Desktop 
Comfort Edition 


Kensington PilotMouse BenQ M310 

Wireless 


Logitech V500 Cordless 
Notebook Mouse 


Microsoft Wireless 
Notebook Optical Mouse 


Up to 400GB of external storage 
Super-fast FireWire 800 or USB 2.0 
True plug and play for Mac or PC 

The ultimate desk accessory of 2004. 
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BenQ M310 

Logitech V500 Cordless Notebook Mouse 

Microsoft Wireless Notebook Optical Mouse 

Wireless notebook mouse 

m 




Your choice of black, blue, red or pearl; RF USB 
stick parking, designed for least space travellers 

The Ferrari of mice — sleek, portable, compact 
and no moving parts; RF USB stick parking 

Maintains ergonomics of full-size mouse; 

RF USB stick parking 

No specific Macintosh support 

Pricey 


Larger than the others if space really matters 

$70 

$130 


$70 

BenQ 

Logitech 


Microsoft 

BenQ Australia 1300 130 336 

Logitech Australia 02 9972 3711 

Microsoft Australia 132 058 


www.benq.com.au 

www.logitech.com 


www.microsoft.com/mac 


All three of these mice house their wireless transceiver in 
the body of the mouse when not in use which also shuts off the 
battery. Presumably full-sized mice don’t have any 
means of shutting down when idle because they use 
the optical beam to sense movement. Catch-22 unless the manu¬ 
facturers add an additional motion sensor that doesn’t rely 
on optics. 

The keyboards. We tested wireless keyboards from Belkin, 
BenQ, Logitech, Macally and Microsoft. 

Just how many ways can you design a keyboard? None of these 
keyboards share much in the way of design other than their 
QWERTY layout and number pad on the right side. All the 
keyboards have extra keys that act as shortcuts to common appli¬ 
cations and functions and most can be mapped to something else 
if you don’t like the factoiy settings. Default settings let you jump 
straight into a browser, e-mail, messenger, calculator, calendar 
or documents folder. All the keyboards include a row of buttons 
to control music playback. 

The Belkin is most like the Apple Pro keyboard, although dead- 
flat, with the addition of extra keys along the top. Belkin has also 
added a volume control, which is an actual round knob that you 
turn just like the one on your stereo, if you get out of your chair 
instead of using the remote control. Only when you try this 
volume knob do you realise how much better it is than pressing 
up and down arrows to change sound level. A fold-out wrist 
support panel is a nice feature. 

The BenQ keyboard also looks like an Apple Pro keyboard but 
the surface is convex instead of concave from front to back. Since 
this keyboard isn’t designed specifically for the Mac you can’t 
remap its additional keys but they do work on the Mac and 
mostly do what you expect them to do based on the symbols 
stencilled onto the keys. 



The Logitech keyboard is radically convex from left to right 
and from front to back, reminiscent of the old Microsoft “natural” 
keyboard, which many users dubbed the “broken” keyboard since 
it could be totally separated in the middle. The Logitech curva¬ 
ture is fixed and would take some long-term use to decide if you 
like it or not. There is a large wrist support pad across the front. 

Macally’s keyboard keeps the Apple Pro basic design and adds 
a curved wrist-support to the front along with a scroll-wheel - 
which is handy when you’re typing and need to move back and 
forth in the document without reaching for the mouse. 

The Microsoft design has a flat keyboard but the placement of 
the keys is curved with the middle keys closer to the user. Along 
with the requisite application and music keys the Microsoft 
keyboard sports a “zoom” slider on the left side, which does 
exactly what you’d expect: it makes things larger or smaller. 
This is a very handy feature that we quickly became addicted to 
when working in Photoshop, Word or even when surfing the net 
to enlarge the text on those annoying sites designed by people 
with 20/20 vision. Microsoft’s keyboard also sports a wrist 
support pad but this one really is a pad - it’s covered with some 
sort of squishy rubber and is very comfortable on the palms. 

Australian Macworld’s buying advice, if you can 

stand the idea of attaching a Microsoft product to a Macintosh, 
then that’s the keyboard we’d choose. If that’s too much 
Redmond for your taste, the Logitech feels good but we’re still 
not sure how that radical curvature would feel after a few 
months at the keyboard. 

The Kensington is the mouse we’d choose - just can’t resist 
that ribbed rubber grip. For a mouse on the road the Logitech 
gets our vote. Small enough to pack but big enough to hold 
comfortably and the solid-state wheel should resist coffee 
spills better. ^ 
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Test drive. 

Sales-management software 


■ Rating 


■ Pros 

Extensive tools; excellent reporting features; detailed 
customer-history information; free online training videos 

■ Cons 

Advanced features are difficult to learn; no notification of 
pending events if application is closed 

■ RRP 

$US149 for single-user; multi-user licenses available; local 
price varies with exchange rate 

■ Publisher 

Marketcircle 

■ Distributor 

Various Australian resellers — check Marketcircle web site 
for your nearest 

■ Reviewer 

Jeffery Battersby 

■ Hot links 

www.marketcircle.com 




DayLite 1.7 

Covers all the bases 

W hen it comes to contact management, most people can 
muddle through with OS X’s Address Book or 
Microsoft Entourage. 

Ssalespeople typically need something stronger - 
something that allows them to gather detailed infor¬ 
mation on prospective and existing customers, track 
projects, create reports on the status of sales in 
progress, and forecast future sales. Marketcircle’s 
DayLite 1.7 provides these features and more, giving 
you complete control over all your sales information. It 
even lets you merge data with applications such as 
Microsoft Word and Excel and The Omni Group’s 
OmniGraffle. This powerful CRM (customer-relation- 
ship-management) program can be somewhat difficult 
to learn; however, it’s so valuable that you won’t regret 
spending the time to do so. 

Get a grip on your customer base. Moving 

data from your current contact database to DayLite is 
easy. The program imports information from a variety 
of address-book programs and personal information 
managers, including Windows-based applications such 
as Best Software’s ACT and FrontRange Solutions’ 
GoldMine. The program is also intelligent enough to 
group your contacts logically. So if you have several 
contacts from the same company in your address book, 

DayLite will link them by company without any effort 
on your part. 

Like any standard calendar application, DayLite lets 
you schedule appointments, tasks, and reminders. The 
program gives you far greater flexibility than simple 
scheduling, though. For example, if you have a sales 
lead in your database, you can send him or her a letter or an e- 
mail directly from DayLite. As the lead becomes a customer, you 
can create projects, schedule events and tasks, and create notes, 
which DayLite links directly to your customer and his or her 
company. As you perform each of these tasks, DayLite maintains 


a detailed history of your correspondence (including the actual 
letters), project statuses, and potential closing dates, so salespeople 
and their managers can get a detailed view of the progress or 
history of any sales event (see the screenshot “DayLite delights”). 

Unfortunately, DayLite doesn’t notify you of pending events if 
the application is closed. You can remedy this by exporting 
calendar events to iCal, but this workaround is unwieldy for a 
program that is otherwise quite comprehensive. 

Although DayLite is great for individual salespeople, the 
program is also designed for use in multi-user environments: one 
database can be shared by an entire sales and support staff. You 
can also sync your contact and scheduling data with any Palm 
OS-based device, or even your iPod, using iSync. 

DayLite’s only major weakness is complexity. It’s easy enough to 
get your contact information into the program and begin setting up 
appointments. To make the most of DayLite, though, you need to 
understand the program’s reporting and project-management 
features thoroughly. Fortunately, Marketcircle’s web site contains 
dozens of video tutorials that guide you - from the basics of creating 
new contacts and scheduling tasks all the way through adminis¬ 
tering the program in multi-user environments. Free technical 
support is limited to 30 days after purchase or to three incidents, 
after which you’ll need to buy a support contract from Marketcircle. 


Australian Macworld’s buying advice. We highly 

recommend DayLite 1.7 for Mac-based salespeople. It’s an excel¬ 
lent application for managing leads, scheduling appointments 
and projects, keeping track of current customers, and gaining 
insight into future sales. ^ 



DayLite delights. Marketcircle’s DayLite provides powerful contact-management 
features and maintains detailed histories of your interactions with customers. 
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Photo storage and 
viewing devices 

New doss of photography hardware 
makes a big splash 

U ntil recently, the best way to make sure you didn’t lose 
your freshly-shot digital photos was to keep a PowerBook 
strapped to your side so you could wipe your memory 
card, view your images, and organise your work. Other options 
included buying additional memory cards and using an iPod as 
a storage device. None were optimal solutions. 

Handheld storage-and-playback devices - a new product genre 
- are designed for professional photographers and go a long way 
toward solving this problem. Part massive hard drive and part 
high-quality photo viewer, these devices feature gigabytes of 
storage space, high-quality LCD screens, and video-out connec¬ 
tions for viewing images on a TV without the need of a computer. 
Some even let you crop and print without using your Mac, and 
some can play music and video files. 

I tested two of these new products: Epson’s P-2000 and Nikon’s 
Coolwalker MSV-01. Both these players can display JPEG and 
some RAW image formats, and support USB 2.0 for speedy 
uploading and downloading of image files to your computer. 
Each sports a large, bright LCD screen with various zoom levels, 
and each supports most types of camera-storage media, either 
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natively or via third-party adapters. Both can send images to 
your TV through their video-out ports, and the Coolwalker ships 
with a remote control. 

Nikon Coolwalker MSV-01 . Nikon’s Coolwalker is an 
extremely compact and stylish piece of equipment that holds 
30GB of data. Straight out of the box, the Coolwalker is handy 
and easy to use. It’s small, it has an unambiguous interface with 
iPod-style click-wheel buttons, and it has an easy-to-understand 
hierarchical folder-navigation system. Nikon’s inclusion of a 
convenient histogram was thoughtful. 

The Coolwalker’s utility is diminished by what Nikon likely 
perceived as a strength: it’s specifically designed to be used with 
Nikon digital SLR cameras and certain Coolpix point-and-shoot 
models. If you’re shooting with another brand of camera, the 
device won’t display RAW images (though it does display TIFFs 
and JPEGs from other cameras), and its audio functions, such as 
playback of voice notations with photos and MOV or WAV video 
files, work only with files generated by Nikon cameras. 

The unit’s LCD, at 6.3cm, is not large enough, despite the screen’s 
excellent quality. Images are bright and easy to see, and the viewing 
angle is wide, without colour or image distortion as you view the 
display from either side. However, the colours seem a bit flat. 

File transfers are relatively fast: in our tests, it took about 2 
minutes and 42 seconds to transfer 256MB of images from a 
CompactFlash card to the device, and it took 1 minute and 43 
seconds to transfer 1GB of images to my computer via the 


Your OnLine Store for all things Fun. 


Griffin Terchnology 
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iTrip FM Transmitter 
for 3, 4G iPod and iPod Mini 


Monster Cable 


Harman Kardon Alchemy TV-DVR 


Altech Lansing 


;p 

iPod Charger 



SoundSticks II 
for iPods, MP3 Players 
and Computers 




Watch and record TV on The ultimate portable audio 
your PowerMac G4 or G5 system for the iPod! 
with AlchemyTV DVR! 



Great range of Photo Paper Check our range of 

and CD/DVD labeling products CD/DVD Cases 


Camera Clamp 
Suction 


“The best way for Windows “The smart way to use your 
users to open and save Apple iPod with Windows.” 
files on Mac disks.” 


DVDirect 

The hottest products at the coolest prices 


Available for immediate download 
from our secure online store 


DVDirect is open for shopping when it’s convienant for you 24/7 

www.dvdirect.com.au email: sales@dvdirect.com.au Ph: 02 9452 6001 Fx: 02 9453 3085 

















Test drive. 


Epson P-2000 Coolwalker MSV-01 


■ Type 

Photo storage and viewing device 


■ Rating 

m* 

w 

■ Size 

14.8x8.4x3cm 

8.1x13x3.5cm 

■ Weight 

453g 

300g 

■ Capacity 

40GB 

30GB 

■ Formats 

JPEG, RAW format from several Epson, Canon and 

Nikon cameras 

TIFF, JPEG, NEF (Nikon’s RAW format) with embedded JPEG preview 

■ Pros 

Big, brilliant screen; supports several RAW formats; 

Compact, ultra-stylish body; easy-to-use interface; good-quality 


supports and plays back several video formats; friendly, 
icon-based interface; wide viewing angle; EXIF data 
clearly visible on grey background; good battery life. 

screen; handy histogram; speedy file transfer 

■ Cons 

Will not enlarge or rotate RAW photos; doesn’t include 

Supports WAV, MOV, and Raw images from Nikon cameras only; 


RAW photos in slide shows; no histogram; can print 

EXIF data lettering is hard to read; EXIF data spread over five 


only to certain Epson printers 

screens; small LCD; short battery life 

■ RRP 

Not announced at press time 

$899 

■ Manufacturer Epson 

Nikon 

■ Distributor 

Epson Australia 

Maxwell Optical 02 87485200 

■ Reviewer 

Jackie Dove 

Franklin N Tessler 

■ Hot links 

www.epson.com.au 

www.maxwell.com.au 



Nikon users might benefit more from one of the other photo 
viewers I looked at. 

Epson P-2000. For these photographic viewers, display size 
makes a big difference - and the Epson P-2000’s 
brilliant, 9.7cm LCD comes closest to replicating 
your original photographic vision. The P-2000 
has a comparatively huge LCD screen, and the 
device also works as a video and MP3 player. Its 
screen’s colours are bright and have excellent 
contrast, and you can use its friendly, icon-based 
navigation system to see full-screen images. The 
P-2000 is a tad heavier and bulkier than the 
Coolwalker, but its diverse functions make it more 
flexible and convenient. 

You can rotate, move, or choose multiple images 
for printing at the same time, and you can choose 
between a number of professional and slick slide-show 
transitions. The P-2000 directly supports RAW images 
from camera manufacturers such as Canon and Nikon, 
and of course Epson, and it plays movie formats such 
as AVI and MOV generated from any camera. 

The P-2000’s battery lasts 2.5 to 3 hours. It took about 
1 minute and 42 seconds to transfer images from a full 
256MB CompactFlash card to the unit, and 1 minute and 11 
seconds to transfer 1GB of images from the unit to a computer. 

The device’s display maintains a high level of image quality at 
disparate viewing angles. You can toggle EXIF data on and off; 
the information appears on a grey background that covers half the 
selected image - it isn’t superimposed directly over the image, as 
with the Coolwalker. All shooting information is shown on one 
screen, but there is no histogram. 

This unit can play popular audio and video formats, and it does 
a fine job with both. You can even set music to play with your 
slide shows. 

The P-2000 does have its downsides. You can’t include RAW 
photos in slide shows or enlarge or rotate them. The unit will not 
display TIFFs, and you can use only certain Epson printers to 


Epson P-2000. This device’s 
large, brilliant screen does your 
pictures justice. 


device’s USB 2.0 connec¬ 
tion. Playback time is a bit 
though; the unit took a few seconds to switch 
from one full-screen image to another, and to move 
remove images. The Coolwalker’s battery life is between 1.5 and 
2 hours - nothing to write home about. 

Menus containing shooting data such as aperture, shutter speed, 
ISO, white balance, and other EXIF information are easily acces¬ 
sible, but they’re superimposed on the image, which makes them 
difficult to read. To see all the EXIF data, you must cycle through 
five separate screens. 

The Coolwalker has some frustrating quirks. For example, you 
must use the remote control to rotate a shot, because the unit has 
no rotate button. Editing is a one-shot-at-a-time operation; 
there’s no way to select a group of images to move or delete, 
though you can designate multiple images on a single print order. 

The device has too many limitations for me to recommend it 
as an all-around viewer, unless you use a Nikon camera, and even 
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Nikon Coolwalker MSV-01. This compact viewer and hard drive is 
designed to work with Nikon cameras. 


print your images. When we printed, sometimes the printer cut off 
part of the image and did not print as the P-2000’s or the printer’s 
preview indicated. Epson says most of these faults will be fixed 
by the time the unit ships in Australia (a date for which had not 
been announced at press time). 

HOW tO ChOOSe. If you’re a photographer looking for the best 
way to view your images, the unit with the best and brightest screen 
is the Epson P-2000. While the unit isn’t as compact as the 
Coolwalker, the P-2000’s image quality is far superior. 

Battery life is not spectacular for either of these units, but the 
Epson outperforms the Coolwalker. It was nice to be able to use 
USB 2.0 to transfer files from the unit to the computer, but 
FireWire would be even more accessible to Mac users and would 
likely be faster. 

If you are already a Nikon user, though, you might prefer the 
Nikon Coolwalker for its interoperability with your camera. 

Australian Macworld’s buying advice. The Epson p- 
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Software 
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Cameras 



Printers 


Sound 



Bluetooth 
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Cards 



Air-cooled 

Wireless 

Controls 



RIF^FLO 


AND MORE!! 


2000 is the best choice in this new product category. Its high- 
quality screen and sound, as well as its friendly navigation 
scheme, give you the best value for your money. The P-2000 has 
convenient amenities that the Coolwalker lacks, resulting in an 
altogether more pleasing and productive experience. ^ 


See us now at 
www.zytech.com.au 

email: sales@zytech.com.au 
Ph:(08) 9721 1125 Fx:(08) 9721 1126 
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Test drive. 


■ Type 

Portable music player 

■ Rating 

\\\\'* 

■ Pros 

Inexpensive; good sound; good battery life; easy iTunes 


controls 

■ Cons 

No display; LEDs can be cryptic; connecting to some 


computers requires add-on accessories 

■ RRP 

$149 512MB; $229 1GB 

■ Manufacturer Apple Computer 

■ Distributor 

Apple Australia 133 622 

■ Reviewer 

Christopher Breen 

■ Hot links 

www.apple.com.au/ipodshuffle 


iPod shuffle 

Smallest, most affordable iPod is a 
very big deal 

N ot content to dominate just the middle and the high end 
of the portable-music-player market, Apple is now after 
the low end, too - with the iPod shuffle, the smallest and 
most affordable iPod yet. Available in 512MB (some 120 songs) 
and 1GB (240 songs) versions, for $149 and $229, respectively, 
the shuffle is the only iPod that lacks a display. 

For the most part, that isn’t a problem - many people use their 
full-size iPods in Shuffle mode anyway, rather than selecting 
songs using the menu. However, if you have a large music library 
and you use the AutoFill function to populate your iPod, you can 


occasionally be surprised by what 
you hear. A screen is handy for these 
“what the ...?” moments. 


Play. The iPod shuffle sounds as 
good as any iPod, but it’s about the 
size and weight of a pack of gum. 
The controls are responsive and 
reasonably intuitive. There’s no hard 
drive, so skipping isn’t a concern. 

Apple’s tiniest iPod communicates 
via three LEDs. On the front, a status 
light blinks green when you plug the 
shuffle into a USB port or click on 
the play/pause button. Another 
blinks orange when you disable the 
buttons. On the back of the device, 
the batteiy-status button’s LED gives 
you a general idea of the remaining 
battery charge. 

I wish there were an indi¬ 
cation of when you’d 
reached the midpoint 
of your charge. Apple 
promises at least 12 
hours of play time, 
but my 512MB shuffle 





Get Your Macs Retailing 
with [p©§°D[M m 


** Robust and adaptable...POS , IM edges out in front when it comes to i i i i 
hitting the ground running and (providing) flexibility for your needs.** <<77 
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Choose your Mac 


Install POS-IM 


Plug in a printer & 
barcode scanner 



Start Retailing! 


Easy to Use 
Single and Multi User 
Multi Store, Multi Site 
Mac and Windows compatible 



POS-IM 


POINT OF SALE 

INVENTORY MANAGEMENT 


Barcoding options 
Customisable reports 
Stock, Invoicing, Debtors... 
Integrates with accounting 


Call Symbiotic Australia on 03 9895 2999, or email sales@symbiotic.com.au 























































played for more than 17 hours on a 
single charge - impressive. If that isn’t 
enough, Apple can sell you (for $48) 
an external batteiy pack that adds two 
AA batteries and, according to Apple, 
an extra eight hours of battery life. 


Control. An iPod just isn’t an iPod 
without some kind of Click Wheel 
controller, and the iPod shuffle is no 
exception. The device has a play/pause 
button in the middle of a four-way 
clickable ring that offers volume-up, 
volume-down, fast-forward/next, and 
rewind/back controls. 

On its back, the iPod shuffle has a 
simple, three-position toggle switch 
that turns the iPod off, plays its 
playlist in order, or flips it into Shuffle 
mode to play songs randomly. A green 
stripe helps you see the switch’s posi¬ 
tion, but it’s too easy to slip into 
Shuffle mode. Also, the only way to 
tell whether the iPod shuffle is playing 
is to plug headphones in. 

r hen you pull the far-too-easy-to- 
lose cap from the tip of the iPod 

shuffle, you’ll see a USB connector for linking it to a computer or 
an optional power adapter ($48). There is also a “Shuffle dock” 
available for — you guessed it — $48, if you want the whole iPod- 
like experience. USB is convenient because you don’t have to cany 
a cable; however, without the optional power adapter, you must 
charge the shuffle with a computer. Also, the USB connector won’t 
fit on some Macs, and connecting the shuffle via a USB hub (even 
a powered one) can be unreliable - the light would blink to indi¬ 
cate it was connected to the computer, but iTunes wouldn’t always 
launch or recognise the shuffle’s presence. Apple accessories can 
help, but they’re expensive, compared with the shuffle. 


iTunes additions. Unlike other iPods, the iPod shuffle can’t 
play uncompressed AIFF or Apple Lossless files, which consume 
a lot of storage space (though it can play uncompressed Windows 
WAV files). By default, iTunes converts AIFF and Apple Lossless 
files to 128-Kbps AAC files. 

iTunes 4.7.1 has a new Autofill feature that picks songs from 
your iTunes music library or from a designated playlist. The 
shuffle doesn’t support iTunes EQ settings but does support start- 
and stop-time settings. The shuffle will play audiobooks, but 
iTunes’ Autofill function won’t automatically add them to the 
shuffle. You can, of course, add songs to the shuffle manually if 
you prefer not to let life be quite as random as Apple suggests. 


iPod and shuffle 
accessories now 
available at 
playlist.com.au 



< AirPlay 

FM transmitter and charger for 
iPod shuffle. 


TuffWrapz > 

Protect your iPod shuffle in style. 


< Sportwrap 

Take your shuffle on a workout. 
Moisture resistant armband. 


Bumperz > 

Add a splash of color and protect 
your iPod shuffle. 



< SuperClip 

Clip your iPod shuffle^ 
to almost any strap 
or belt. 


100% 
satisfaction 
money-back 
guarantee 
with every 
purchase. 


playlist 

r. J com.ai 


Australian Macworld’s buying advice. The iPod shuffle 

is designed for people who want the convenience of throwing a 
subset of their music collection onto an inexpensive device that 
doesn’t skip, sounds good, and plays their favourite tunes at the 
press of a button. It serves that purpose well. ^ 


your online portable audio superstore. 

> Huge range > Great prices 
> Money back guarantee > Secure online ordering 

> Expert product reviews 
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Test drive. 


■ Type 

Library software 

■ Rating 

m 

■ Pros 

Excellent cataloguing capabilities; visual representation 


of media; bar-code recognition via iSight; iCal and 


Address Book integration 

■ Cons 

No iTunes integration; queries only Amazon.corn’s 


database 

■ RRP 

$US40 

■ Publisher 

Delicious Monster 

■ Distributor 

Available online 

■ Reviewer 

Mathew Honan 

■ Hot links 

www.delicious-monster.com 


Delicious Library 1.0 

Catalogues your media 

L ike many people who have large libraries of books, video¬ 
tapes, and music, I have trouble keeping track of every¬ 
thing, because it’s tedious and time-consuming to enter 
several hundred items into a spreadsheet. Now, thanks to 
Delicious Monster’s Delicious Library 1.0.6,1 have an easy way 
to catalogue all my books, music, movies, and video games. 




Delicious Library 


_ Collections 

Lf 






ATTN 


Web Developers! 


£ full featured plans 

Vf friendly support 

^ hosting from $11.70 
Vf 'private label' option 
vf integrated eCommerce 

vf no setup fees 
Vf programming services 

vf load balanced server farm 


www.serverl 01 .com 


C^ServerlOl 


Level 12/301 Coronation Drive Milton 
PO Box 1508, Milton BC Qld, 4064 
ph: (07) 3876 6101 • fx:(07) 3876 3101 
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The Curious Incident of 
I the Dog in the Night- 
Time (Vintage 
Contemporaries) 

Mark Haddon 


publisher / lab Vintage 

' •id Tuesday, May 18. 2004 

genri Autism 
Fiction 

Fiction • Gonoral 

General 

Literary 

Savants (Savant syndrome) 
Fiction / General 

0 format Paperback 
a retail pru.t $12.00 
a current value- S10.00 

amazon users ★★★★ 

O amazon ? ~ 1400032717 


© Details 

★ My Info 

Similar 

IO,T 


-—^ 


Delicious Library uses a 
product’s UPC symbol (or bar 
code) to query Amazon.com’s 
database, and then it records 
the product information. 
Unlike boring spreadsheets, 
Delicious Library reproduces 
a product’s cover art to 
display details about your 
media in rows of virtual 
bookshelves. Its integration 
with Apple’s iCal and 
Address Book helps you keep 
track of what you have, to 
whom you’ve lent it, and 
when you expect it back. 

Although Delicious Library 
is compatible with a standard 
bar-code scanner, its most 
ingenious feature is innova¬ 
tive real-time bar¬ 
code-recognition software 


Media tracking. Delicious Library 
lets you use your iSight camera to 
scan bar codes. 


that turns an ordinary iSight camera into a bar-code-devouring 
fiend. Once I got the hang of scanning - which took less than 
five minutes - I began scanning just about everything in my 
home that even vaguely resembled a UPC symbol (see the 
screenshot “Media tracking”). 

I had no trouble scanning any of my DVDs or games, but I 
did have to enter several older books and hardback books with 
missing jackets by hand. Creating manual entries by entering 
title and author information is a snap, and Delicious Library 
was able to find all but my most esoteric titles in 
Amazon.com’s database. From my music collection, I success¬ 
fully scanned in 267 CDs and had to enter the remaining 44 
manually - nearly all of which were released by independent 
labels. 

My only complaints are Delicious Library’s lack of iTunes 
integration and its inability to query databases other than 
Amazon.com’s (so that it could recognise more unusual types 
of media, such as books and albums not available in the USA). 
Delicious Monster says its next version will likely support the 
Internet Movie Database and the allmusic database. 

Australian Macworld’s buying advice. Delicious 

Library 1.0.6 is an excellent Mac application. In addition to 
being useful and easy to use, it’s just plain fun. I highly recom¬ 
mend it for anyone with a large media collection. If only it had 
iTunes integration and could query databases that recognised 
international media, it would be perfect. ^ 


The Perfect Partners for Your Mac 


iGO desk 


Authorised Reseller 


Introducing the stylish accessories for your Mac from Raindesign, 
now available at Infinite Systems. 


Turn your imac 

at the push of a finger. 

i360° turntable provides an elegant and dynamic 
way to turn your iMac G5 and Cinema Display. 


Stay cool. Wherever. 

iLap is a versatile stand that keeps your laptop 
cool, and at the same time, lets you work 
comfortably on your lap as well as your desk. 


See our HUGE range of Mac 

^^'^accessories in store. 


e: info@infinitesystems.com.au 
123 Charlotte St, Brisbane QLD 4000 • p: 07 3210 7400 • f: 07 3210 6444 

LULULU. infinite systems, com. au 


































084 Test drive. 

■ Type Video compression utility 


■ Rating 

W'A 

■ Pros 

Excellent compression quality; professional-level workflow 


and automation features; straightforward interface 

■ Cons 

No Windows Media support; some bugs and interface flaws 

■ RRP 

$726; MPEG-4 version $319; Flash version $187 

■ Publisher 

Sorenson Media 

■ Distributor 

Adimex 02 96991088 

■ Reviewer 

Jim Heid 

■ Hot links 

www.sorenson.com 


Sorenson Squeeze 4 
Compression Suite 

Improves workflow and output quality 


that show how a frame will look after compression. To assess how 
a specific section of footage will compress, you can mark its 
starting and ending points and then compress only that section. 
This is a huge time-saver that streamlines the trial-and-error 
phase of compression. 

Looking forward. Squeeze 4 adds the ability to create MPEG- 
1 or MPEG-2 files for use on Video CDs or DVDs. Don’t buy it 
for this reason alone: in my tests, Squeeze’s MPEG quality was 
inferior to that of Apple’s Compressor, which is included with 
both Final Cut Pro HD and DVD Studio Pro 3.0. 

Squeeze 4 can also compress to the H.264 format, a brand-new 
variant of MPEG-4. Also called AVC, H.264 is so new that you 
can’t play it back - QuickTime doesn’t yet support the format; 
however, Apple has announced that OS X 10.4 (Tiger) and 
QuickTime 7 will. 


* Sorenson Squeeze 4.0 



Crunch time. Drag a full-resolution movie into Squeeze 4, choose one or more of the program’s 
compression presets, and click on the Squeeze It button. 


F or many video producers, the last 
step in a production project is 
using a compression utility, which 
takes full-resolution video and prepares 
it for web, CD-ROM, or DVD delivery. 

Sorenson Squeeze 4 Compression Suite 
can grind video into nearly every 
popular rich-media format, including 
QuickTime, RealMedia, Macromedia 
Flash, MPEG-2, and MPEG-4. 

Missing from that laundry list is 
Microsoft’s hugely popular Windows 
Media format. Sorenson Media plans to 
support Windows Media encoding by the 
time you read this. Alas, the plug-in for 
this support will cost additional money. 

Squeezing made simple. The big 

changes in Squeeze 4 are its revamped 
interface and enhanced optimising 
features. Indeed, Squeeze 4 can hold its 
own alongside Discreet’s Cleaner, long 
the king of compression. 

Advanced users will delight in 
numerous new image filters and 
settings, and beginners can get great 
results from Squeeze’s built-in presets 
(see the screenshot “Crunch time”). 

More than 100 presets cover delivery methods ranging from dial¬ 
up modems to broadband connections to CDs and DVDs. 

On the downside, the presets have arcane names, such as 
Med_Prog, that only hint at a setting’s parameters and make it 
harder for inexperienced users to choose one setting over another. 
I’d like to see Squeeze display a brief summary of a selected 
setting in the Details area of its window. 

Squeeze 4’s interface has other rough edges - its dialog boxes 
look like those of Windows programs, and some of its keyboard 
shortcuts behave inconsistently - but I can’t gripe about the new 
preview area, which makes experimenting easy and efficient. A 
new split-screen feature lets you see before-and-after previews 


Squeeze’s RealMedia support is a welcome addition, but an 
annoying bug requires that you save compressed movies on your 
internal hard drive. There are several glitches like this in Squeeze 
4, and Sorenson Media plans to address them with a free version 
4.1 update, which should be available by the time you read this. 

Australian Macworld’s buying advice. Sorenson 
Squeeze 4 Compression Suite excels at compressing video to 
common web and CD-ROM formats. If your needs revolve around 
the Flash or MPEG-4 formats, consider Squeeze 4 for Macromedia 
Flash MX or Squeeze 4 for MPEG-4. Both share the Compression 
Suite’s interface and optimising features. 
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• Specialists in small and large 
quantity, high quality CD & DVD 
copying 

• Australia's most competitive 
prices 

• Large range of packaging options 

• Fast and reliable turnarounds 

• In-house design service 

• Free delivery to anywhere in 
Australia (for runs of 500+) 

www.implantdesign.com.au 



Introducing 
, The X-Banner! 

THE X-BANNER IS UNIQUETO WYSIWYG! 

GET YOUR MESSAGE ACROSS WITH MORE IMPACT 

BY USING THE X-BANNER FOR YOUR 
POS PROMOTIONAL ITEMS! 

OUR UNIQUE XEIKON PRINTER IS 
ABLE TO PRODUCE THE X-BANNER QUICKLY & 

I ECONOMICALLY IN QUANTITIES OF 1 OR IOO + . I 

YOU CAN HAVE YOUR X-BANNER 
PRINTED IN LANDSCAPE OR PORTRAIT FORMAT 
IN VARIOUS SIZES. 

HERE IS SOME OF THE SIZES 
XB-O (5OOMM X 3OOOMM) 

XB-1 (SOOMMX 2500MM) 

XB-2 (5OOMM X 2000MM) 

XB-3 (500 MMX 1 5 OOMM) 

XB-4 (500MM X 1 OOOmm) 

FOR MORE INFORMATION, CALL US 
ON 02 9922 7288! 


NOTE: **• IMAGES WITH NO BLEED ONLY! 



CBD - Colour Bureau / targe Format Printing 

272 Kent St Sydney NSW 2000 J 
Tel: 02 9262 4888 • Fax: 02 9262 1960 
email, bureau@wysiwyg.com.au 

North Sydney - Digital Colour Printing Centre 
Unit 26. Techno Park, 2A Herbert St H( 
St. Leonards NSW 2065 
Tel: 02 9922 7288 • Fax: 02 9922 2788 
email, eprint@bigpond.net.au 


— 



Virtual Circuits offers you a fast, 
friendly and highly knowledgeable 
support team that are ready to assist 
you with all your PC & Mac computing 
needs. 

No problem is too big or too small 

Phone: 02 9380 99 891 


Virtual Circuits Pty Ltd 

Cnr Crown & Foley Sts. Darlinghurst 
Fax: 02 9380 9900 www.virtualc.com.au 


Machelp 

Phone (02) 4443 7665* 
e-mail: dave@machelp.com.au 
www.machelp.com.au 
Contact us for sales & distribution of 


Aurora Video Systems Pipe& 


Is lQ» s>JB rER 

digital video capture cards and 

Fast G4 PowerMac CPU upgrades from 



Firewire is FAST 

Our delivery is FASTER! 


Full range of upgrades 
for all Apple Mac’s. 

www.epowermac.com.au 

Ph: 07 5530 2693 

A 



MACPOWER PERIPHERALS LTD 




Apple 




Memory 

iMac/iBook/PowerBook 


256 MB(144p) $165 

512 MB(144p) $225 

PowerMac/iMac/G3/G4 
256 MB(168p) $148 

512 MB(168p) $175 

G4/G5 New DDR 
256 MB(184p) $88 

512 MB(184p) $165 

SODIMM DDR 
256 MB(200p) $ 99 

512 MB(200p) $190 


DVD Burners 

LaCie FW/USB DVDRW S380 
Pioneer Internal DVDRW $155 
Sony Internal DVDRW $265* 
Sony External DVDRW $430* 

* Dual Layer 8.5GB 

Flash Memory 

256mb Compact Flash $90 
512mb Compact Rash $175 
Call for delicious deals on 
Monitors, SCSI Hard drives, 72 pin 


memory, CDRWs and more! 


www.performancememory.com.au 

1, 109, Alexander Street, Crows Nest 2065 
Tel: 02-9906 4533, Fax: 02-9906 1871 


RIMSYS 

Risk Information Management System 


Do you require a documented, . User friendly worksheets 
structured approach to managing 

risks? • Documents the process 

followed, decisions made 

RIMSYS is a simple to use, anc j actions planned 

comprehensive risk management . Graphica | profile s of risks 

database that will assist you in 

identifying, recording, analysing, * Activity planning 

and managing risks. • Running reports of risk 

Onsite support and training status 

available • Summary reports of risks 


Ph 02 9790 2177 Fax 02 9790 2577 
Web www.boughey.com Email info@boughey.com 


A Boughey Pty Ltd 

Developers of Customised 
FileMaker Pro Solutions 




Advice Tuition Networking Sales Up Grades Severice Warranty 
Brisbane Gold Coast Sunshine Coast Toowoomba 


Working Through 
the Holiday 
Season Including 
Public Holidays . 

Introducing the 
Australia-Wide 
Laptop Up-Grade 
and 

Service Program. 

Call for more Details 


The Mac Doctors 

Specialists - Always On Call 

Ph: 07 3890 5809 
Mobile: 0401 335 545 

eMail: help@themacdoctors.com 


Apple EducationCenire 


o rix - No Charge 
Mobile Service 







































Durable. Form Fitting. Elegant. 
Moulded from high-grade 
silicone to perfectly fit your 
iPod. Comes in a variety of 
colours including glow-in-the- 
dark! Includes rotary belt-clip 
and ultra-clear screen protector. 
STOCKISTS: 

Available from your local 
AppleCentre, David Jones, 
Harvey Norman, Domayne, & 
www.apple.com.au/store/ 


Click-Wheel iPod Protector 


TRY BYTE 



Treat yourself this New Year 
to the best Apple prices! 


powerbooks iPooks iMacs 
iPods £ accessories powermacs 
RAM software and loads wore! 


9 the best service I have received in a 
very, very long time, either online or 
face to face. I work in the customer 
service industry and am very impressed 
^ with the way Macshack operates | 

www.macshack.com.au 


On-Site Mac Service 
Melbourne Based 

We come to you, anywhere in the 
Melbourne Metro Area 

• Apple Mac Troubleshooting 

• Installation & Maintenance 

• Networking & Internet Sharing • Upgrades 
• Wireless Networking • Independent Advice 

Phone: 1800 762 040 

email: support@macaid.com.au 

Mac * Aid 


Mac Centre 

• New & Pre-Loved Macs 

• Trade-in your System 

• Long & Short term rentals s.t.a. 

• Software & Peripherals 

• On-site Support Authorised 

Solutions Reseller 


02 9388 0866 

www.maccentre.com.au 



STRATiX. 

MacBarcoda4 

OSX, 0S9 & PC barcode generation software 

Axicon Verifiers 

Mac a PC based barcode verifiers 

TEC Barcode Printers 

Blank media and supplies for all printer types 

Printed Labels 

We print all label shapes, sizes a quantities 




Ph: (02) 9436-0366 www.stratix.com.au Fax (02) 9436-0141 


• Database Management 

• Accounting, Point of Sale 

• Prepress & Publishing 

• Audio & Video 

• Security and Surveillance 


Mac OS X 

solutions and support 


ggmocQssist 


Take a byte from a sweeter apple. 


In the area of Information Technology, the talented 
team ot CoreMac are dedicated to serving 
professionals and home users alike. 

We invite you to taste test the following: 

• Unrivalled technical support 

• Integrated packages tailored to suit your needs 

• Authorised Apple & Sony reseller 

• Web Hosting & Web Design 

• Database development & management 

• Service & repairs 


CoreMac 


V OUsi XT'. pXnX'nSLn. 
coremac.com.au 

. Authorised Solutions Reseller 
. Authorised Service Provider 

- 3369 6066 


^$P£NT4GON 

digital 

The Pro Solutions People 


Consult with us before you buy! 

03 9896 1555 

sales@pentagon.net.au 


330D Miller Street, Cammeray NSW 2062 

T«i: ( 02 ) 99222327 
fox: ( 02 ) 99222527 
Email: ndart@macsasnew.com.au 
Website: www.macsasnew.com.au 

Apple Secondhand Reseller 






























































CD & DVD 

DUPLICATION 




BUSINESS CARD AND MINI CDs 

IN HOUSE MULTIMEDIA, DESIGN, 
PRINTING & PACKAGING 
DVD AUTHORING 
ANY QUANTITY 


MultipliCD 

CD duplicationIservices 



689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 
PH: (03) 9827 6588 


SeriTek Int/Ext Serial ATA Controllers 



ni—i 


SeriTek 


& tr 


* 

PlrmTok 


luiartth* Stouf. ScMIa.i 


Now Available: FirmTek 2-Port Serial ATA Card 

Features: PCI card with dual hot-swappable Serial ATA ports 
(internal port & external port versions available) • Supports drives 
larger than 137GB* Serial ATA 1.0 Compliant • Includes Mac OS X 
and PC software RAID support (Mac OS 9 supported with optional 
software) • Built for Mac OS 9, OS X and Win 2000/XP/2003 
Just In: FirmTek 4-Port Internal SATA Card 


TRY BYTE 


www.tryandbyte.com.au 




To advertise in 
Macworld MacMarket 
call (03) 9525 5566 





www.studiomoso.com.au 



elusive 


QuarkXPress Upgrades Reduced! 

QuarkXPress 6.5 upgrade prices* have been slashed to all time lows! 
$595 R.R.P. (inc GST) from ANY version: 3.x, 4.x or 5.x 


See your local reseller to place an order today! 

* For a limited time: 

1 st March 2005 to 30th April 2005 


www.xciusive.com.au 
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Finder. 



As the world's leading innovator of 3D 
graphics technology, Alias® develops 
award-winning software, custom develop¬ 
ment, and training solutions for the film 
and video, games, web, interactive media, 
automotive, industrial design, education, 
and visualization markets. 

Web: www.alias.com 
Page: 54 


applecentretaylorsquare 


Address: 7-9 Flinders Street, Darlinghurst 
NSW 2010, Australia. Phone: 02 9332 8600 
Fax: 02 9360 8304 Web: academy@apple- 
centretaylor square.com.au 
Page: 2-3 & 92 


canopus 

Canopus is regarded as an industry 
leader in nonlinear video editing products 
because of its innovative hardware and 
software designs. By setting new stan¬ 
dards in performance, functionality and 
stability, Canopus has become a favourite 
of video professionals and enthusiasts. 

Address: 7 Dene Avenue, Malvern East, 
3145, Victoria, Australia 
Phone: 03 9885 5888 
Fax: 03 9886 9111 
Web: www.canopus.com 
Page: 21 


COMPUTERS 



Computers Now is one of the longest 
established Apple resellers in Australia. We 
are in the business of developing and 
maintaining relationships with our 
customers, by offering quality advice and 
superior service. This approach has not 
only made us leaders in retail, but also in 
Education where we are the number one 
supplier in Australia of Apple products and 
related services, as well as Apple's number 
one Service Partner. 

North Sydney 222 Pacific Hwy, 2065, 

Ph: 02 9951 7979 Fax: 02 9957 4325 Email: 
sales_nthsyd@compnow.com.au 
South Melbourne 64 Clarendon St, 3205, 
Ph: 03 9684 3600 Fax: 03 9682 2902 
Email sales_sthmelb@compnow.com.au 
Malvern 1465 Malvern Rd, 3146, 

Ph: 03 9824 8544 Fax: 03 9824 8598 Email: 

sales_malvern@compnow.com.au 

Geelong 255 Moorabool St, 3220 

Ph: 03 5223 1550 Fax: 03 5223 2021 Email: 

sales_geelong@compnow.com.au 

Bentleigh 472 Centre Rd, 3204 

Ph: 03 9576 5611 Fax: 03 9576 5721 Email: 

sales_bentleigh@compnow.com.au 

South Yarra 409a Chapel St, 3141 

Ph: 03 9827 5011 Fax: 03 9824 2786 Email: 

sales_chapelst@compnow.com.au 

Chadstone Chadstone Shopping Centre, 

Ph: 03 9568 8655 Fax: 03 9568 2255 

sales_chadstone@compnow.com.au 

Web: www.compnow.com.au 

Page: 4 & 5 


Designwyse 

Professional Computer Solutions 

Designwyse specialises in professional 
pre-press and publishing solutions 
including: Apple G5 workstation rentals, 
large format proofing, pdf workflows and 
fully integrated network installations. 
Excellent service and competitive prices. 
Address: 200 Princes Hwy Dandenong 
VIC 3175 (Melway 90A3) Phone: In 
Melbourne Call 9706 8858 Outside 
Melbourne: FreeCall 1800 334 684 
Web: www.designwyse.com.au 
Page: 6 & 7 



THE DOCUMENT COMPANY 

FUJI XEROX 

Fuji Xerox Printers offers a comprehensive 
range, from work group and departmental 
printing solutions right down 
to personal desktop printers. In black and 
white or full colour, with an unbeatable 
range of options for stock handling, A3 or 
A4 printing, high resolution and 
unmatched connectivity. 

Phone: 1300 7XEROX 
Fax: 02 9452 7091 
Web: www.xeroxprinters.com.au 
Page: 37 



Largest Selection of Games Online at 
Great Prices 

Address: Shop 7, 5 Keats Ave 

ROCKDALE NSW 2216 

Phone: 02 9599 3777 Fax: 02 9599 0997 


Kodak Polychrome 

^GRAPHICS 

Kodak Polychrome Graphics provides one 
of the broadest portfolios of digital, conven¬ 
tional and business solutions available in the 
graphic arts industry today. Products and 
services include a wide range of computer- 
to-plate and conventional lithographic and 
flexographic plate products, digital halftone, 
virtual, monitor and remote, inkjet, and 
analog proofing products, digital printing 
applications, colour workflow tools, storage 
solutions and business solutions. 

Address: Level 1, 363 Ferntree Gully Road 

Mt. Waverley VIC 3149 Australia 

Phone: 1800 339 803 

Fax: 1800 332 506 

Web: www.kpgraphics.com 

Email: anzsales@kpgraphics.com 

Page: 13 



DESKTOP 

POWER 


Web: www.gamesmarket.com.au 
Email: info@gamesmarket.com.au 

Page: 41 


Sales, Service and Support for all 
things Mac. Most people in the computer 
industry know that Apple Macintosh 
computers are synonymous with graphics 
and graphic design, and Desktop Power 
located at 71 Upper Heildelberg Road 
Ivanhoe is a local business specialising in 
Macintosh. 

Address: 71 Upper Heidelberg Road 
Ivanhoe, Victoria, 3079 Phone: 03 9497 
4011 Email: sales@power.com.au 
Fax: 02 9805 2633 
Web: http://www.power.com.au 
Page: 17 



dLigricle signL 


Digidesign is a leading manufacturer of 
computer-based digital audio production 
systems. We provide the professional 
music, broadcast, multimedia and film 
industries with tools for creation, produc¬ 
tion, collaboration and distribution. Our Pro 
Tools digital audio workstation has been 
recognized as the industry standard for 
digital audio production. Our Development 
Partner program is the largest and most 
successful in the business, offering soft¬ 
ware and hardware products compatible 
with Digidesign technology. 

Address: 110 Drummond St, Carlton 
3053, Victoria Phone: 03 9654 6030 Fax: 
09654 6031 Web: www.digidesign.com.au 
Page: 45 


DVDirect 

The hottest products at the coolest prices 

DV Direct is a specialist "One Stop Shop" 
for all things Digital. We have sourced best 
of breed products which offer superior 
performance and ease of installation at 
discounted prices. Local support and 
warranty backup means that you can buy 
with confidence from our secure online 
store. Register at DVDirect to see our best 
prices and receive e-mail special offers. 
Address: PO Box 6218 
Frenchs Forest NSW 2086 
Phone: 02 9452 6001 / 0412 07 33 20 
Fax: 02 9453 3085 
Email: sales@dvdirect.com.au 
Web: www.dvdirect.com.au 
VoIP Phone: 6629944 
Page: 77 


The Infinite Systems Group, GITC Q-1560 
is an organisation that provides sales and 
support of innovative Apple based tech¬ 
nologies, solutions, services, accredited 
training, associated software and 
networking solutions. 

Address: 123 Charlotte St, Brisbane 4000 
Phone: 07 3210 6400 Fax: 07 3210 6444 
Web: www.infinitesystems.com.au 
Email: info@infinitesystems.com.au 

Page: 83 
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www.jollymac.com.au • 1300 66 77 70 


At Jollymac our focus is on the long term 

relationship with our clients, 

through old fashion service that includes 

delivery & installation to your 

Home or Office all free with any purchase 

from Jollymac (Melbourne Metro 

Area) Jollymac also offers free shipping to 

our interstate clients. 

Phone: 1300 667 770 
Web: www.jollymac.com.au 
Email: david@jollymac.com.au 
Page: 91 


mode for ideas 

Lacie is the world's leading producer of PC 
and Mac compatible external storage 
peripherals. (Hard Drives, CD-RW, DVD-R, 
Backup Drives, RAID Solutions...). Offered 
at competitive prices through computer 
resellers. 

Phone: 02 9669 6900 
Fax: 02 9669 5005 
Web: www.lacie.com/au 
Email: sales.au@lacie.com 

Page: 42 


£acally 

Macally, world wide designer and manu¬ 
facturer of Macintosh peripherals and 
accessories. Founded in 1975, we have 
pioneered an innovative, high-quality and 
competitively-priced line of keyboards, 
mice, trackball and iPod accessories. 

Our mission to provide customers with 
the highest quality product which exceeds 
expectations is achieved through excel¬ 
lence in design, manufacturing and service. 
Address: RO. Box 2511, Burleigh OLD 
4220 Australia 
Phone: 07 5593 4442 
Fax: 07 55593 4119 
Email: tda1@bigpond.com 
Web: http://www.macally.com.au 
Page: 72 


macromedia' 


Experience matters. 

Macromedia imagines a world where every 
digital interaction is a smart, simple, efficient 
and engaging experience: where the true 
capabilities of digital experience emanate 
from every interface. 

Macromedia is motivated by the belief that 
great experiences build great businesses. 
Our software empowers millions of business 
users, developers and designers to create 
and deliver effective, compelling and memo¬ 
rable experiences - on the Internet, on fixed 
media, on wireless and on digital devices. 
The company has operations in more than 
50 countries worldwide and is headquar¬ 
tered in San Francisco, California. 

Phone: 1800 001 014 Australia 

0800 103 612 New Zealand 
Web: www.macromedia.com/ap 
Page: 31 
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MemSol 

MemSol is a specilised distribution company 
specifically for the Apple Macintosh 
market.Core business is internal & external 
storage and dvd solutions. Storage solutions 
covering USB 2.0 - Firewire 400 - 800 and 
low to high end Raids. MemSol also supply 
Macintosh peripherals and Lifetime Warranty 
RAM. MemSol is also know for being the 
Master distributor for Griffin - Sonnet - 
Sarotech and Elgato products in Australia. 
Phone: (03) 9645 3806 Fax: (03) 9645 
3867 Web: http//www.memsol.com.au 
Email: sales@memsol.com.au 
Page: 47 & 57 

Modulo 

systems 

...the service you want 
the software you need... 

Email: sales@modulosystems.com.au 
Phone: 1800 700 330 
Web: www.modulosystems.com.au 
Page: 11 



Apple Reseller of the Year 2002 and 2003. Talk to us 
about your home, education, office, business or 
specialised computer needs. Local call 1300 361 
119 or www.nextbyte.com.au for a location near you. 
Phone: 1300 361 119 
Web: www.nextbyte.com.au 
South Australia 
GLENUNGA 

Ph: (08) 8338 7444 Fax: (08) 8338 7488 

Adelaide CBD 

Ph: (08) 8410 8585 Fax: (08) 8410 8580 

GLENELG 

Ph: (08) 8376 4777 Fax: (08) 8376 4722 

New South Wales 
BAULKHAM HILLS 

Ph: (02) 9688 6066 Fax: (02) 9688 6088 

PYMBLE 

Ph: (02) 9144 4866 Fax: (02) 9144 5318 

Sydney CBD 

Ph: (02) 9367 8585 Fax: (02) 9367 8556 

PENRITH 

Penrith NSW 2750 

Ph: (02) 4722 8311 Fax: (02) 4722 8399 

DEE WHY 

Dee Why NSW 2099 

Ph: (02) 9971 5000 Fax: (02) 9971 5111 

BALMAIN 

Ph: (02) 9555 5200 Fax: (02) 9555 5244 

NSW SERVICE CENTRE 

Ph: (02) 9418 9011 Fax: (02) 9418 9022 

Victoria 
MELB CBD 

Ph: (03) 9329 3911 Fax: (03) 9329 5966 

RICHMOND 

Ph: (03) 9429 5002 Fax: (03) 9429 4740 

Queensland 
BRISBANE CBD 

Ph: (07) 3220 0400 Fax: (07) 3220 0433 

SURFERS PARADISE 

Ph: (07) 5504 1000 Fax: (07) 5504 1011 

Western Australia 
NEDLANDS 

Ph: (08) 9389 0400 Fax: (08) 9389 6144 

Page: 8 



NEC is the only manufacturer with the vision 
to provide a solution for virtually any display 
requirement. NEC offer a wide array of 
premium imaging products including CRT 
and LCD Monitors, Data Projectors and 
Plasma Monitors.This broad product range, 
our exclusive technologies, leading service 
and support combine to make NEC a 
market leader in visual display technology... 
Phone: 131 632 from anywhere in Australia 
Web: www.nec.com.au 
Email: he.marketing@nec.com.au 
Page: 14 



Trish Harris John McKenzie 

CEO Director 

02 9548 3231 02 9534 6053 

Next for Mac has been established since 
1984 and is well known throughout the 
industry for specialising in Multi-user 
Licensing, and being able to source the 
right software for your needs. This year 
Next for Mac has expanded and is also 
selling hardware, accessories, and periph¬ 
erals. Finance can be arranged on both 
hardware and software purchases 
ensuring you receive more for your outlay 
than any other finance arrangement. 
Located in the Sydney's Sutherland Shire, 
Next for Mac provide Australia wide ship¬ 
ping. 

Address: PO Box 70 Narwee 2209 NSW 
Phone: 02 9548 3231 Fax: 02 9548 3901 
Web: www.nextformac.com.au 
Email: sales@nextformac.com.au 

Page: 38 


AUSTRALIA’S FAVOURITE 


ozEmail 


INTERNET 

OzEmail is one of Australia's largest Internet 
Service Providers. An industry leader for 
over ten years, OzEmail offers a variety of 
high speed wireless, broadband and dial up 
services, as well as web hosting, security 
software and a range of applications for 
family and business. OzEmail aims to 
provide the most innovative technologies, 
while making the online experience fast, 
easy and more secure. For more informa¬ 
tion about OzEmail’s products and services: 
Web: www.ozemail.com.au 
Page: 32 


playlist 

* - J com.c 


Online portable audio superstore, now 
open for business. The biggest range of 
iPod accessories are just a click away. 
Web: www.playlist.com.au 

Page: 81 


powermoy®- 


Online portable audio superstore, now open 
for business. The biggest range of iPod 
accessories are just a click away. 

Address: 3/63 Upper Heidelberg Road 
Ivanhoe, Victoria, 3079 Australia 
Phone: 03 9499 2744 Fax: 03 9497 3896 
Web: www.powermove.com.au 
Email: sales@powermove.com.au 
Page: 23 


SSS Roland 

Get Serious! 

Since Roland DG’s inception in the early 
80’s, the company has gone through 
some remarkable phases of evolution. 
Starting with Analogue to Digital 
Converters, moving through musical 
synthesisers, then into our first single pen, 
over sized A4, Digital X-Y plotter. This 
became the foundation for later products 
that would go head to head with the likes 
of Hewlett Packard and Calcomp in the 
mainstream Engineering and Architectural 
CAD plotter market. 

Today Roland DG provides a range of 
services to people in need of colour work 
flow and colour management advice 
throughout New Zealand and Australia. 

Phone: 02 9975 0000 
Fax: 02 9975 0001 
Email: sales@rolanddg.com.au 
Web: www.rolanddg.com.au 
Page: 25, 27 & 29 


ServerlOl 

W E 


• Web hosting 

• Dedicated servers 

• Domain registration 

• Partner programs 

Address: Level 12/301 Coronation Drv Milton 
Phone: 07 3876 6101 
Fax: 07 3876 310 
Web: www.server101.com 

Page: 82 


ilicon Memory Technologies 


Silicon Memory Technologies Pty Ltd 
specialises in the distribution of computer 
memory, from low cost PC Solutions to 
High End Servers for the PC and Mac 
Markets. Silicon Memory also specialise in 
External Storage devices including 
Firewire, USB and RAID solutions. Silicon 
Memory is well known for the ICECUBE 
and Clearlight Portable Storage devices. 
Phone: (02) 9417 7822 
Fax: (02) 9417 7844 
Web: www.siliconmemory.com.au 
Page: 74-75 & 18 



Streetwise 

Everything for your Mac 


Australian largest range of Mac and iPod 
products. Stocking Macs, printers, acces¬ 
sories, games, design software, iPod gear, 
REALbasic and more. Secure online shop¬ 
ping with delivery Australia-wide. 

Address: 777 Glenferrie Road 
Hawthorn VIC 3122 Phone: 03 9819 2891 
Fax: 03 9819 3902 Web: 
www.streetwise.com.au Page: 61 


089 



Symbiotic distributes powerful and 
comprehensive point-of-sale and inven¬ 
tory management software (POS*IM) 
together with a range of peripherals such 
as cash drawers, barcode scanners, 
barcode printers and receipt printers to 
manage retail business operations. 
Phone: 03 9895 2999 
Fax: 03 9898 9355 
Page: 80 


TRY BYTE 


Australia’s largest distributor of Macintosh 
games since 1989, Try & Byte also 
supplies an extensive range of third-party 
FireWire, USB, laptop, desktop, and 
security peripherals. 

Address: 4/401 Pacific Highway Artarmon 
NSW 2064 Phone: 02 9906 5227 Fax: 02 
9906 5605 

Web: www.tryandbyte.com.au 
Email: trynbyte@alpha.net.au Page: 63 



in Australia, including: uuarKXRress, 
Adobe, Macromedia, Photoshop Plugins 
and XTensions. Dealer enquiries welcome. 
Address: PO Box 140 Baulkham Hills 
NSW 1755 Phone: 1300 137 140 
Fax: 1300 137 141 
Web: www.xclusive.com.au 
Email: sales@xclusive.com.au Page: 90 



Phone: 08 9721 1125 Fax: 08 9721 1126 

Web: www.zytech.com.au 

Email: sales@zytech.com.au Page: 79 
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The modern Prometheus 

T HERE is a certain feeling that happens in the pit of the 
stomach. It is a sort of empty “the tenants have moved out all 
of a sudden and taken the floorboards” sort of feeling. 
Unexpectedly, you are standing on a narrow plank, over a vast, dark 
chasm. In the modern world, this feeling is most easily achieved the 
second you realise that you have just sent an e-mail to exactly the 
wrong address. 

You know the one. The one where you brag about how long the 
new megabuck corporate logo really took to design, accidentally 
sent to the client. Or that really gossipy one about the boss, to the 
boss’s wife. Or the one with those images of you sadly drunk and 
wearing “novelty undergarments” unwinding at that conference in 
Fiji, sent to every e-mail in your address book. You see, privacy is a 
very specific emotional reality, and next to the above examples, the 
"credit card details sent to the Russian Mafia” thing 
is a relatively minor glitch. 

Of course, some of us have a tendency to think 
twice before clicking on "Send” but as we all know 
by now, e-mail is the least of our worries. In the Mac 
camp we are protected from spyware and malware 
by a very capable firewall, and from just about all 
other unpleasantness by the fact that the Mac plat¬ 
form is rationally designed. 

As any properly paranoid person will have already 
concluded, though, the only real protection that 
anyone’s privacy has on any internet-connected 
machine is simply that no-one really has the time or 
motivation to pry deeply enough to into all those trillions of terabytes 
of data worldwide to cause any real trouble. 

Weli, not yet, anyway. There have been quite a few films where evil 
teams of dedicated hackers break into the hero’s computer and 
wreak havoc. Fiction being fiction, the hero always has a computer 
entirely devoid of material suitable for blackmail so the hackers 
usually just steal the hero’s identity and then attempt to kill someone. 

The real world is, of course, completely different. In the real world 
everyone who has the slightest claim on being interesting or worth 
knowing has all sorts of embarrassing and potentially horrible scan¬ 
dals sitting around on their hard drives. That is simply what people 
are like. 

When you consider that a terrifying number of those people wander 
around on the internet using Windows boxes without any form of fire¬ 
wall at all, one must wonder why are the divorce courts and the 


Hot Links 

www.schneier.com/blog/archives/2005/02/shal _broken.html 

Scary stuff about computer security 

www.efa.org.au/ 

Information wants to be free ... 

www.apple.com/macosx/tiger/spotlight.html 

... and this wants to make it free 


newspapers not full to squeaking point with an insane orgy of the 
embarrassing truth outing itself? 

The answer is actually quite simple. For a start, nobody is really 
interested in the vast majority of people. Sure, they may be inter¬ 
esting individuals — crazily perverse even — but aside from their 
machines being enlisted as soldiers in the ever growing “bot 
army” that sends spam, there has never really been any way to 
seek out the really juicy stuff on all those hard drives, other than 
examining each drive, and then each file, by hand, over whatever 
connection the machine uses. To make matters worse, people 
hide their really juicy stuff in really boring-sounding places on 
their disks so any search is going to be extremely time consuming 
and will distract the spies from the important business of selling 
penis enlargement. 

Now think about how Google image search 
works. Google simply catalogues everything that it 
finds. If one already has a good idea of say, an 
image’s specific name, that image can be found 
very easily indeed. Other less simple searches can 
take slightly longer. 

Think about Apple’s new wonder, Spotlight. At its 
most basic level, Spotlight does what Google does. 
It catalogues your drives so that you can then find 
your data incredibly quickly. 

Now just imagine how neat a tool that would be if 
you had access to that power on a huge number of 
machines each owned by a fascinating individual. 
Image searches would of course only be the first step. Imagine a 
bot army where the overall owner had precise access to every file of 
a given title from thousands or millions of people. In a "proper" 
democracy, the police would not be reduced to wading through 
credit card details to catch computer criminal image collectors. They 
could simply search every hard drive for what they wanted. When 
you consider that Microsoft is moving towards incorporating Similar™ 
software into Windows™ as well, the face of future democracy 
(among many other things) starts to look potentially rather different. 

The only possible defence to being outed is to become a person 
who is truly unafraid of having their secrets aired in public. This 
Frankenstein has already escaped and it is already, far, far too late. 

Alex Rieneck has been a technology commentator since the days 
of the bone abacus. 



Get off your Soapbox and visit the site 
that has the biggest range of Mac OSX 
Design and Publishing software in Australia... 
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www.xclusive.com.au 



















Single 1.8Ghz 

$4496 

or just $45 per week 

1.8GHz PowerPC G5 
600MHz frontside bus 
512K L2 cache 
256MB DDR400 SDRAM 
Expandable to 4GB SDRAM 
80GB Serial ATA 
8x SuperDrive 
Three PCI Slots 

NVIDIA GeForce FX 5200 Ultra 
64MB DDR video memory 
56K internal modem 


Power Mac G5 


plus 

Adobe Creative Suite Premium upgrade 
Extensis Suitcase XI upgrade 
1Gb RAM kit upgrade 
3 Year Warranty 


and get up to 


$2000 



cashback! 



Dual 2Ghz Dual 2.5Ghz 

$6096 $6996 


Dual 1.8Ghz 

$5296 

or just $51 per week 

Dual 1.8GHz PowerPC G5 
900MHz frontside bus/processor 
512K L2 cache/processor 
256MB DDR400 SDRAM 
Expandable to 4GB SDRAM 
80GB Serial ATA 
8x SuperDrive 
Three PCI Slots 
GeForce FX 5200 Ultra 
64MB DDR video memory 
56K internal modem 


or just $56 per week 

Dual 2GF1z PowerPC G5 
1 GHz frontside bus/processor 
512K L2 cache/processor 
512MB DDR400 SDRAM 
Expandable to 8GB SDRAM 
160GB Serial ATA 
8x SuperDrive 
Three PCI-X Slots 
NVIDIA GeForce FX 5200 Ultra 
64MB DDR video memory 
56K internal modem 


or just $64 per week 

Dual 2.5GHz PowerPC G5 
1.25GHz frontside bus/processor 
512K L2 cache/processor 
512MB DDR400 SDRAM 
Expandable to 8GB SDRAM 
160GB Serial ATA 
8x SuperDrive 
Three PCI-X Slots 
ATI Radeon 9600 XT 
128MB DDR video memory 
56K internal modem 




Phaser 7300 


The Document Company 

FUJI XEROX 


free Fuji Film A340 4 mega-pixel Digital Camera 

valued at $349 

free upgrade to Duplex printing capability 

valued at $1 195 

free $500 worth of toner* 


for only 


and get up to 


59995 or just $87 


per week 


$3000 


cashback! 


A3/A4 Printer • 192Mb RAM 
500Mhz PowerPC • 550 sheet tray 
Up to 30 ppm colour & 37 ppm mono 
2400 dpi • 10/100 Ethernet, Parallel & USB 
Adobe Postscript 3 & PCL5e • One Year On-Site Warranty 



call us now for cashback deals on 

Mac mini • iMac • iBook • iPod 

1300 66 77 70 • jollymac.com.au 
sales@jollymac.com.au 
Jollymac Service 0411 286 791 



cashback 

australia 


E & EO. Cashback provied by Cashback Australia, conditions apply. 
* additional $500 of consumables only with trade in of working network printer. 

















applecentretaylorsquare.com.au/academy 

7-9 Flinders Street, Darlinghurst NSW 2010, Australia, 
t: 02 9332 8600 f: 02 9360 8304 e: academy@applecentre 


everyday training for everyone 

academy now open 











